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HIDDEn DEBATES:  
REThInKInG ThE  

rELATIOnShIP BETWEEn 
POPULAr CULTUrE AnD 

ThE PUBLIC SPhErE

Abstract
This article proposes that paying attention to popular 

cultural practice will bene�t �cultural citizenship� and, in 
turn, the vitality of the public sphere. Although popular 

culture in Habermassian terms does not fully qualify as a 
lifeworld domain, the enthusiasm of its users is a strong 

point to its advantage. Otherwise �ordinary people� hardly 
participate in public life, which foregrounds them as (emo-
tional) witnesses rather than as experts or persons holding 
a view or an (interesting) opinion. As debate resulting from 

popular culture use tends to be among fans, neighbours 
or co-workers and is in point of fact �hidden,� a further step 
would be needed to use the underlying issues and points 

of view debated in everyday life for public use. Internet 
communication shows that this is well possible. Indeed, 

the public-private and the �ction-non �ction boundaries 
are blurring, and citizenship is practiced in many places. 

Qualitative audience research could be a key force in 
reinvigorating the public sphere. By involving audience 

members themselves and following their cue or by using 
peer-to-peer formats, it could develop into �civic research� 

in much the same manner as civic journalism. 
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The practice of audience research teaches those of us engaged in it a curious 

double truth1. While audience members in many ways are incredibly media-liter-
ate, they are as incredibly naïve in others. Moreover, quite a large number of us 
lack a vocabulary in our capacity as audience members to talk about what makes 
ÜÚÐÕÎɯÛÏÌɯÔÌËÐÈɯÞÖÙÛÏÞÏÐÓÌɯÈÕËɯÞÏÈÛɯÔÐÎÏÛɯÉÌɯÛÏÌɯØÜÈÓÐÛàɯÖÙɯØÜÈÓÐÛÐÌÚɯÖÍɯÚ×ÌÊÐŗÊɯ
media, genres or texts. Likewise when it comes to issues of public knowledge, there 
ÐÚɯÈɯÚÛÙÖÕÎɯÔÖÙÈÓɯÚÌÕÚÌɯÖÍɯÙÐÎÏÛÚɯÈÕËɯÖÉÓÐÎÈÛÐÖÕÚɯÉÜÛɯÓÐŲÓÌɯ×ÙÖÖÍɯÖÍɯÈÊÛÜÈÓɯÐÕÚÐÎÏÛɯÐÕɯ
how government or politics work. Nor is there nearly as much civic practice as the 
ÔÖÙÈÓɯÝÖÊÈÉÜÓÈÙàɯÖŜÌÕɯÜÚÌËɯÞÖÜÓËɯÚÜÎÎÌÚÛȮɯÕÖÙɯÐÚɯÞÏÈÛɯÊÐÝÐÊɯ×ÙÈÊÛÐÊÌɯËÖÌÚɯÌßÐÚÛɯ
ÝÌÙàɯÌřÌÊÛÐÝÌɯȹÊÍɯ&ÈÔÚÖÕɯƕƝƝƖȰɯ$ÓÐÈÚÖ×ÏɯƕƝƝƘȺȭɯɯ

When we assume that that media use, both in its everyday and its fan forms, 
ÊÖÕÛÙÐÉÜÛÌÚɯȹÖŜÌÕɯÐÔ×ÓÐÊÐÛÓàȺɯÛÖɯÊÐÛÐáÌÕÚÏÐ×ȮɯÞÌɯÈÙÌɯÍÈÊÌËɯÞÐÛÏɯÈɯÛÙÐ×ÓÌɯÊÏÈÓÓÌÕÎÌȭɯ
3ÏÌɯŗÙÚÛɯÐÚɯÛÖɯÚÏÖÞɯÏÖÞɯÛÏÈÛɯÐÚɯÛÏÌɯÊÈÚÌȮɯÊÖÕÛÙÈÙàɯÛÖɯÛÏÌɯËÈÐÓàɯÚÌÓÍɪÜÕËÌÙÚÛÈÕËÐÕÎɯ
of audiences, whose initial reaction to why they read or watch television or play 
games is to say that it is for relaxation, “just for fun.” The second challenge is to 
show convincingly what the use and even need for an unconventionally broad un-
derstanding of “the public sphere” would be. And thirdly, why audience research 
would provide not just insight in both popular culture and the public sphere, but 
ÊÖÜÓËɯÖřÌÙɯÈɯÙÌÓÈàɯÛÖɯÔÖÙÌɯÌß×ÓÐÊÐÛɯÜÚÌɯÖÍɯÛÏÌɯÊÐÛÐáÌÕÚÏÐ×ɯ×ÖÛÌÕÛÐÈÓɯÐÕɯ×Ö×ÜÓÈÙɯÊÜÓ-
tural practice for public debate. 
6ÌɯÕÌÌËɯÛÖɯËÖɯÔÖÙÌɯÑÜÚÛÐÊÌɯÛÖɯÞÏàɯÈÕËɯÏÖÞɯ×Ö×ÜÓÈÙɯÊÜÓÛÜÙÌɯÔÈŲÌÙÚɯÈÕËɯÞÌɯ

ÕÌÌËɯÛÖɯÙÌÐÕÝÐÎÖÙÈÛÌɯÊÐÛÐáÌÕÚÏÐ×ȭɯ"ÐÛÐáÌÕÚÏÐ×Ȯɯ ÐÛɯÏÈÙËÓàɯÕÌÌËÚɯÚÈàÐÕÎȮɯ ÐÚɯ ÛÏÌɯÒÌàɯ
quality that we assume when talking about the public sphere. In that regard I want 
ÛÖɯÈÙÎÜÌɯÛÏÈÛɯÊÐÛÐáÌÕÚÏÐ×ȮɯÞÏÐÊÏɯ(ɯÜÕËÌÙÚÛÈÕËɯÈÚɯÛÏÈÛɯÞÏÐÊÏɯÉÐÕËÚɯÜÚȮɯÛÏÈÛɯÞÌɯÍÌÌÓɯ
ÊÖÔÔÐŲÌËɯÉàɯÈÕËɯÙÌÚ×ÖÕÚÐÉÓÌɯÍÖÙɯÐÕɯÙÌÓÈÛÐÖÕɯÛÖɯÙÌÓÌÝÈÕÛɯÖÛÏÌÙÚɯÈÕËɯÛÖɯÚÛÙÈÕÎÌÙÚȮɯ
currently is elsewhereȭɯ"ÖÕÚÌØÜÌÕÛÓàȮɯÉÙÖÈËÌÕÐÕÎɯÞÏÈÛɯÞÌɯÜÕËÌÙÚÛÈÕËɯÛÏÌɯ×ÜÉÓÐÊɯ
sphere to be is an urgent project. 

Discussion of the public sphere is, of course, not synonymous with discussion 
ÖÍɯÊÐÛÐáÌÕÚÏÐ×ȭɯ!àɯ×ÙÌÚÜÔÐÕÎɯÖÕɯÛÏÌÐÙɯÊÓÖÚÌɯÊÖÕÕÌÊÛÐÖÕȮɯÔàɯÈÙÎÜÔÌÕÛɯÞÐÓÓɯÉÌɯÈɯÉÐÛɯ
ÍÖÙÊÌËȭɯ3ÏÌÖÙÌÛÐÊÈÓÓàȮɯÛÏÌÙÌɯÐÚɯÓÐŲÓÌɯÛÖɯÚÛÖ×ɯÊÙÐÛÐÊÚɯÍÙÖÔɯÜÕËÌÙÚÛÈÕËÐÕÎɯ×Ö×ÜÓÈÙɯÊÜÓ-
tural practice in e.g. a Habermassian sense. Neither his theorisation of the public 
Ú×ÏÌÙÌɯÖÙɯÏÐÚɯÛÏÌÖÙàɯÖÍɯÊÖÔÔÜÕÐÊÈÛÐÝÌɯÈÊÛÐÖÕɯÍÖÙÉÐËɯÛÏÐÚɯȹ'ÈÉÌÙÔÈÚɯƕƝƚƖȰɯƕƝƜƕȰɯ
ƕƝƜƘȺȭɯ(ÛɯÞÖÜÓËɯÔÖÚÛÓàɯÔÌÈÕɯÚÌ×ÈÙÈÛÐÕÎȮɯÐÕɯ'ÈÉÌÙÔÈÚɀɯÛÌÙÔÚȮɯÚàÚÛÌÔɯÈÕËɯÓÐÍÌÞÖÙÓËɯ
aspects of popular culture. As global industry, popular culture involves the media 
of money and power. In everyday reception practices, however, it could be argued 
that lifeworld criteria, such as truth, moral rightness and sincerity, as well as the role 
ÖÍɯÛÏÌɯÊÐÛÐáÌÕȮɯÈÙÌɯÔÖÙÌɯÙÌÓÌÝÈÕÛȭɯ(Õɯ×ÙÌÝÐÖÜÚɯËÌÉÈÛÌÚɯÈÉÖÜÛɯÛÏÌÚÌɯÐÚÚÜÌÚȮɯÏÖÞÌÝÌÙȮɯ
cultural studies has been reproved for making exactly such a cut. Stern criticism has 
been directed at its overly idealistic and naïve understanding of audience practice 
ȹÌȭÎȭɯ"ÜÙÙÈÕɯƕƝƝƔȰɯ%ÌÙÎÜÚÖÕɯÈÕËɯ&ÖÓËÐÕÎɯƕƝƝƙȺȭɯ3ÖɯÙÌÕÌÞɯÚÜÊÏɯÈɯËÐÚÊÜÚÚÐÖÕɯÉÌÛÞÌÌÕɯ
ÈɯÊÜÓÛÜÙÈÓɯÈÕËɯÈɯ×ÖÓÐÛÐÊÈÓɯÌÊÖÕÖÔÐÊɯ×ÌÙÚ×ÌÊÛÐÝÌɯÚÌÌÔÚɯÓÐŲÓÌɯÍÙÜÐÛÍÜÓȭɯ&ÐÝÌÕɯÛÏÈÛɯÛÏÌɯ
status of popular culture today in academia is less precarious than it was a decade 
ago, there is also more room to take an even-handed look at what popular culture 
means and could mean to us, rather than idealise or demonise it. 

As I am interested in how popular cultural practice might be a resource for an 
engaging public sphere and open public debate, I want to focus on how popular 
ÊÜÓÛÜÙÌɯÈËËÙÌÚÚÌÚɯÜÚɯ ÐÕɯÖÜÙɯ ÙÖÓÌɯÈÚɯ ÊÐÛÐáÌÕɯ ȹÙÈÛÏÌÙɯ ÛÏÈÕɯÈÚɯ ÊÖÕÚÜÔÌÙɯÖÙɯ ÊÓÐÌÕÛȺȭɯ
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(ɯÞÐÓÓɯÛÙàɯÛÖɯÖřÌÙɯÈÕɯÈÓÛÌÙÕÈÛÐÝÌɯÛÖɯÞÏÈÛɯ(ɯÚÌÌɯÈÚɯÛÏÌɯÌÕËÜÙÐÕÎÓàɯËÖÔÐÕÈÕÛɯÝÐÌÞɯ
ÛÏÈÛɯÜÕËÌÙÚÛÈÕËÚɯÊÐÛÐáÌÕÚÏÐ×ɯÛÖɯËÌÙÐÝÌɯÍÙÖÔɯÈÕËɯÛÖɯÉÌɯÐÕÛÐÔÈÛÌÓàɯÊÖÕÕÌÊÛÌËɯÞÐÛÏɯ
public opinion formation in and via the political or “proper” public sphere only. 
Discussion among many about what is best for all of us, is understood to be sup-
×ÖÙÛÌËɯÉàɯÈÕËɯÛÈÒÌɯ×ÓÈÊÌɯ×ÙÌËÖÔÐÕÈÕÛÓàɯÐÕɯȹÕÌÞÚȺɯÔÌËÐÈȭɯ)ÖÜÙÕÈÓÐÚÔɯÍÜÕÊÛÐÖÕÚɯ
ÈÚɯËÌÔÖÊÙÈÊàɀÚɯÞÈÛÊÏËÖÎɯÈÕËɯÈÚɯÔÌËÐÈÛÖÙɯÍÖÙɯÊÐÛÐáÌÕÚÏÐ×ȭɯ3ÏÐÚɯÙÌÓÈÛÐÖÕɯÉÌÛÞÌÌÕɯ
ÛÏÌɯÔÌËÐÈȮɯÊÐÛÐáÌÕÚɯÈÕËɯÎÖÝÌÙÕÔÌÕÛÚȮɯÌÔÉÖËÐÌËɯ×ÙÐÔÈÙÐÓàɯÉàɯÛÏÌɯÕÌÞÚ×È×ÌÙɯÏÈÚɯ
ÌßÐÚÛÌËɯÍÙÖÔɯÛÏÌɯÔÐËɯƕƜÛÏɯÊÌÕÛÜÙàɯÖÕÞÈÙËÚɯȹ,Ê0ÜÈÐÓɯƖƔƔƔȺȭɯ3ÏÌɯÍÈÛÌɯÈÕËɯØÜÈÓÐÛàɯ
of democracy from such a perspective is in the hands of the reading public. The 
ÍÈÊÛɯÛÏÈÛɯÕÌÞÚ×È×ÌÙÚɯÈÙÌɯÙÌÈËɯÓÌÚÚɯÈÕËɯÓÌÚÚɯȹ2ÊÏÖÌÕÉÈÊÏɯÌÛɯÈÓɯƖƔƔƙȺȮɯÈÕËɯÛÏÈÛɯàÖÜÕÎɯ
×ÌÖ×ÓÌɯÙÌÎÈÙËɯÕÌÞÚɯÈÚɯÐÔ×ÖÙÛÈÕÛɯÉÜÛɯÉÖÙÐÕÎɯȹ"ÖÚÛÌÙÈɯ,ÌťÌÙɯƖƔƔƚȺȮɯÐÚɯÛÏÌÙÌÍÖÙÌɯÈɯ
ÔÈŲÌÙɯÖÍɯÊÖÕÊÌÙÕȭɯ!ÖÛÏɯÔÖÙÌɯÕÈÙÙÖÞÓàɯÍÖÙÔÜÓÈÛÌËɯØÜÌÚÛÐÖÕÚɯÖÍɯÞÏÈÛɯÞÌɯÌß×ÌÊÛɯ
ÍÙÖÔɯÛÏÌɯÕÌÞÚɯÈÚɯÊÐÛÐáÌÕÚÏÐ×ɯÔÌËÐÜÔȮɯÈÕËɯØÜÌÚÛÐÖÕÚɯÖÍɯÏÖÞɯÊÐÛÐáÌÕÚÏÐ×ɯÐÚɯÕÜÙÛÜÙÌËɯ
and bolstered in the broader domain of media culture are of evident importance 
now that the media landscape is changing rapidly, not least due to technological 
change and innovation.

It is my idealist conviction that media and cultural studies scholars should be 
ÖÙÎÈÕÐÊɯÐÕÛÌÓÓÌÊÛÜÈÓÚɯÐÕɯÈɯ&ÙÈÔÚÊÐÈÕɯÚÌÕÚÌɯÈÕËɯÎÌÛɯÉÈÊÒɯÐÕɯÛÖÜÊÏɯÞÐÛÏɯÛÏÌɯÚÛÙÌÌÛȮɯ
ÞÐÛÏɯÌÝÌÙàËÈàɯÛÈÓÒɯÈÚɯÊÓÖÚÌɯÕÌÐÎÏÉÖÜÙɯÛÖɯȹ×ÜÉÓÐÊȺɯËÌÉÈÛÌȭɯ(ÕɯÔàɯÈŲÌÔ×ÛɯÛÖɯÓÖÊÈÛÌɯ
and make sense of the important “hidden debates” that develop in the realm of 
popular culture, I will advance my argument on four fronts. I will start with a 
discussion of the presence and the representation of ordinary people in the media. 
3ÏÌàɯÏÈÝÌɯÊÏÈÕÎÌËȮɯÚÐÎÕÐÍàÐÕÎɯÈɯÊÏÈÕÎÐÕÎɯ×ÜÉÓÐÊɯÚ×ÏÌÙÌɯÈÕËɯ×ÜÉÓÐÊɯËÌÉÈÛÌȭɯ ŜÌÙɯ
that, I will turn to possible points of departure for a more cultural understanding 
ÖÍɯÛÏÌɯ×ÜÉÓÐÊɯÚ×ÏÌÙÌȮɯÈÕËɯÞÐÓÓɯ×Èàɯ×ÈÙÛÐÊÜÓÈÙɯÈŲÌÕÛÐÖÕɯÛÖɯÏÖÞɯÐÕÛÌÙÕÌÛɯÚÏÈ×ÌÚɯÛÏÐÚɯ
issue. The concluding section turns to the uses of popular culture and the role of 
ȹÌÛÏÕÖÎÙÈ×ÏÐÊȺɯÈÜËÐÌÕÊÌɯÙÌÚÌÈÙÊÏɯÐÕɯÔÈÒÐÕÎɯÌß×ÓÐÊÐÛɯÛÏÌɯ×ÖÛÌÕÛÐÈÓɯ×ÜÉÓÐÊɯÝÈÓÜÌɯÖÍɯ
these uses. 

The Changed Presence and Representation of Ordinary 
People in the Public Sphere
-ÌÞɯÛÌÊÏÕÖÓÖÎàɯÖÝÌÙɯÛÏÌɯ×ÈÚÛɯƖƙɯàÌÈÙÚɯÏÈÚɯÎÐÝÌÕɯÜÚɯÈÕɯÌß×ÓÖËÐÕÎɯÝÖÓÜÔÌɯÖÍɯ

more and more lavishly illustrated news via new and old media. Digital video 
and photography travel fast and speeded up processes of news dissemination. 
Institutional control over news content has lessened. “Ordinary people” appear in 
new roles both as producers and as faces in the news. In news media, we encounter 
more than the professionals and experts who used to dominate screens and pages 
ȹ"ÖÙÕÌÙɯÈÕËɯ/ÌÓÚɯƖƔƔƗȺȭɯ ÓÛÏÖÜÎÏɯÓÌŲÌÙÚɯÛÖɯÛÏÌɯÌËÐÛÖÙȮɯÈÕËɯËÐÚÊÜÚÚÐÖÕɯÈÕËɯÍÖÙÜÔɯ
pages in newspapers are still mostly for those of us who have titles and functions 
that legitimate those opinions, vox pop segments and frequent references to opinion 
polls in newspapers and news programmes on radio and television make other 
faces and voices present. 

The appearance of ordinary people in the media dates back most obviously to 
the introduction of television, in which audiences became visible around sports 
ŗÌÓËÚɯÖÙɯ ÐÕɯ ÛÏÌÈÛÙÌÚȭɯ (Õɯ ÛÏÌɯ-ÌÛÏÌÙÓÈÕËÚɯ ÐÛɯÞÈÚɯ ÛÏÌɯ ÐÕÛÙÖËÜÊÛÐÖÕɯÖÍɯ ÊÖÔÔÌÙÊÐÈÓɯ
ÛÌÓÌÝÐÚÐÖÕɯÈÛɯÛÏÌɯÌÕËɯÖÍɯÛÏÌɯƕƝƜƔÚɯÛÏÈÛɯÈÓÓÖÞÌËɯÖÙËÐÕÈÙàɯ×ÌÖ×ÓÌɯÓÐÕÌÚɯÖÍɯÛÏÌÐÙɯÖÞÕȭɯ
$ÝÌÙàËÈàɯÌß×ÌÙÐÌÕÊÌɯÈÕËɯÖÉÚÌÙÝÈÛÐÖÕɯÞÈÚɯÍÖÙÌÎÙÖÜÕËÌËɯÐÕɯÕÌÞɯÙÌÈÓÐÛàɯÍÖÙÔÈÛÚɯ
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ÈÕËɯÊÏÈÛɯÚÏÖÞÚɯȹ+ÌÜÙËťÒɯƕƝƝƝȰɯ+ÐÝÐÕÎÚÛÖÕÌɯÈÕËɯ+ÜÕÛɯƕƝƝƘȺȭɯOprah Winfrey, Jerry 
Springer and other talk shows were aired and given their Dutch counterparts. With 
ÈÔÈáÐÕÎɯÖ×ÌÕÕÌÚÚɯÈɯÏÜÎÌɯÙÈÕÎÌɯÖÍɯÚÜÉÑÌÊÛÚɯÞÈÚɯÐÕÛÙÖËÜÊÌËȮɯÍÙÖÔɯÍÈÚÏÐÖÕɯÛÖɯÐÕÊÌÚÛɯ
ȹ,ÈÚÊÐÈÙÖŲÌɯƕƝƝƕȺȭɯ.ŜÌÕɯËÌÕÖÜÕÊÌËɯÈÚɯÞÖÔÌÕɀÚɯÛÌÓÌÝÐÚÐÖÕɯȹÌÔÖÛÐÖÕÈÓɯÈÕËɯÜÕÙÜÓàɯ
ÈÊÊÖÙËÐÕÎɯÛÖɯÔÈÓÌɯÐÕÛÌÙÝÐÌÞÌÌÚȮɯÚÌÌɯ+ÐÝÐÕÎÚÛÖÕÌɯƕƝƝƘȺȮɯÙÌÈÓÐÛàɯÛÌÓÌÝÐÚÐÖÕɯ×ÈÝÌËɯÛÏÌɯ
ÞÈàɯÍÖÙɯÊÜÙÙÌÕÛɯ×ÙÈÊÛÐÊÌÚɯÖÍɯÐÕÛÙÖËÜÊÐÕÎɯÈÕËɯÐÓÓÜÚÛÙÈÛÐÕÎɯÚÏÖÊÒÐÕÎɯÚÜÉÑÌÊÛɯÔÈŲÌÙɯ
ÝÐÈɯÛÏÌɯÈÊÊÖÜÕÛÚɯÖÍɯÛÏÖÚÌɯÐÕÝÖÓÝÌËɯÐÕɯÞÏÈÛɯÏÈ××ÌÕÌËȭɯ$ß×ÌÙÐÌÕÊÌȮɯÞÏÈÛɯÓÐÍÌɯÍÌÌÓÚɯ
like, became part of the domain of the news.
3ÏÌÙÌɯÐÚɯÓÐŲÓÌɯÈÎÈÐÕÚÛɯÛÏÌɯÜÚÌɯÖÍɯÛÏÌɯÝÖßɯ×Ö×ɯÈÚɯ×ÙÈÊÛÐÊÌɯÖÍɯÙÌÍÌÙÌÕÊÐÕÎɯÞÏÈÛɯÌÝÌÕÛÚɯ

ÔÌÈÕɯÛÖɯ×ÌÖ×ÓÌȭɯ$ÔÖÛÐÖÕɯÐÚɯ×ÈÙÛɯÖÍɯÏÖÞɯÞÌɯÊÖÔÌɯÛÖɯÐÕÛÌÙ×ÙÌÛɯÛÏÌɯÞÖÙÓËɯÈÙÖÜÕËɯ
us and form opinions about it. Anger, hatred, grief and sorrow point to how we 
understand the relation between individuals and collectivities, and what standards 
ÞÌɯÍÌÌÓɯÚÏÖÜÓËɯ×ÙÌÝÈÐÓȭɯ'ÖÞÌÝÌÙȮɯÝÖßɯ×Ö×ɯÚÌÎÔÌÕÛÚɯÖřÌÙɯÓÐŲÓÌɯÚÌÕÚÌɯÖÍɯÈɯÞÐËÌÙɯ
ÖÙÐÌÕÛÈÛÐÖÕɯÖÙɯÙÌŘÌÊÛÐÖÕɯÖÕɯÙÌÚ×ÖÕÚÐÉÐÓÐÛÐÌÚȭɯ3ÏÌÙÌɯÐÚɯÕÖɯÓÐÕÒɯÍÙÖÔɯÛÏÌɯÐÕËÐÝÐËÜÈÓɯÛÖɯ
ÞÏÈÛɯÛÜÙÕÚɯÐÕËÐÝÐËÜÈÓÚɯÐÕÛÖɯÔÌÔÉÌÙÚɯÖÍɯÈɯ×ÜÉÓÐÊȭɯ/ÖÓÐÛÐÊÈÓÓàȮɯËÐÙÌÊÛɯÈ××ÌÈÓɯÛÖɯÌÔÖ-
tion and gut feeling by populist parties moreover has made this type of knowledge 
ÌßÛÙÌÔÌÓàɯËÐŚÊÜÓÛɯÛÖɯÜÚÌɯÐÕɯ×ÙÖÊÌÚÚÌÚɯÖÍɯÜÕËÌÙÚÛÈÕËÐÕÎɯÞÏÈÛɯÖÜÙɯÊÖÔÔÖÕɯÎÖÖËɯÖÙɯ
common responsibility would be. The ordinary men and women we see appear-
ing do so under conditions dictated by the media or by political logic. Vox pop 
news segments for instance frame those shown as impacted by events they had 
no control over, either directly as victims, or as bystanders. Seldom are they asked 
for a political opinion or analysis of what has happened. Neither deliberation nor 
ÙÌŘÌÊÛÐÖÕɯÐÚɯÈÛɯÚÛÈÒÌɯÐÕɯÛÏÌÐÙɯÊÖÕÚÛÙÜÊÛÐÖÕɯÈÚɯÞÐÛÕÌÚÚÌÚɯȹ"ÖÜÓËÙàɯƖƔƔƔȺȭɯ
4ÕÚÜÙ×ÙÐÚÐÕÎÓàɯÛÏÌÕȮɯËÌÚ×ÐÛÌɯÛÏÌɯÍÈÊÛɯ ÛÏÈÛɯÖÙËÐÕÈÙàɯÊÐÛÐáÌÕÚɯÏÈÝÌɯÔÈËÌɯÛÏÌÐÙɯ

ÞÈàɯÖÕÛÖɯÛÏÌɯÕÈÛÐÖÕÈÓɯÚÛÈÎÌȰɯÛÏÐÚɯÏÈÚɯÏÈËɯÓÐŲÓÌɯ×ÖÓÐÛÐÊÈÓɯÐÔ×ÈÊÛȭɯ ÓÛÏÖÜÎÏɯÏÌÓ×ÌËɯ
by developments in media content and technology and strengthened in a good 
ÔÈÕàɯ$ÜÙÖ×ÌÈÕɯÊÖÜÕÛÙÐÌÚɯÉàɯ×Ö×ÜÓÐÚÛɯ ÛÌÕËÌÕÊÐÌÚɯÈÕËɯÔÖÝÌÔÌÕÛÚɯ ÐÕɯ×ÖÓÐÛÐÊÚɯ ÐÕɯ
ÛÏÌɯÓÈÛÌɯƖƔÛÏɯÊÌÕÛÜÙàȮɯÛÏÐÚɯ×ÙÖËÜÊÌËɯÕÈÛÐÖÕÈÓɯÚÜÊÊÌÚÚɯÍÖÙɯÈɯÚÔÈÓÓɯÕÜÔÉÌÙɯÖÍɯ×ÖÓÐÛÐ-
cians but neither political agency nor public opinion formation for those outside 
ÛÏÌɯËÖÔÈÐÕɯÖÍɯ×ÖÓÐÛÐÊÚȭɯ-ÖÛɯÜÕÚÜÙ×ÙÐÚÐÕÎÓàɯÛÏÌɯ×ÖÓÐÛÐÊÈÓɯÌÚÛÈÉÓÐÚÏÔÌÕÛɯȹÐÕÊÓÜËÐÕÎɯ
×ÖÓÐÛÐÊÐÈÕÚȮɯ ÑÖÜÙÕÈÓÐÚÛÚɯÈÕËɯ×ÜÉÓÐÊɯ ÚÌÙÝÈÕÛÚȺɯÏÈÝÌɯ ÙÌÔÈÐÕÌËɯ ÍÈÕÚɯÖÍɯ ÛÏÌɯÖÓËɯÈÕËɯ
trusted technology of polling.

Opinion polls are used on an unprecedented scale, fanning worries about poll-
ËÙÐÝÌÕɯËÌÔÖÊÙÈÊàɯȹÈÛɯÓÌÈÚÛɯÐÕɯÛÏÌɯ-ÌÛÏÌÙÓÈÕËÚȺȭɯ-ÌÞÚɯÔÌËÐÈɯÓÐÒÌɯÛÖɯÙÌ×ÖÙÛɯÖÕɯÛÏÌÔȭɯ
!ÜÛɯËÖɯÛÏÌàɯ×ÙÖÝÐËÌɯÈɯÊÖÕËÜÐÛɯÍÖÙɯÈÜËÐÌÕÊÌÚɯÛÖɯÉÌÊÖÔÌɯ×ÜÉÓÐÊÚȳɯ3ÏÌɯÜÛÖ×ÐÈɯÖÍɯÚÜÊÏɯ
ÌÈÙÓàɯ×ÖÓÓÚÛÌÙÚɯÈÚɯ&ÌÖÙÎÌɯ&ÈÓÓÜ×ɯÞÈÚɯÌßÈÊÛÓàɯ ÛÏÈÛȭɯ3ÏÌɯÜÚÌɯÖÍɯÚÊÐÌÕÛÐŗÊɯÔÌÛÏÖËɯ
ÞÖÜÓËɯËÌÓÐÝÌÙɯÛÙÜÌɯÒÕÖÞÓÌËÎÌɯÈÕËɯËÌÔÖÊÙÈÊàɯȹ&ÓàÕÕɯÌÛɯÈÓɯƖƔƔƘȮɯƚƜɪƝȺȭɯ"ÐÛÐáÌÕÚɯ
ÈÕËɯÎÖÝÌÙÕÔÌÕÛɯÖŚÊÐÈÓÚɯÞÖÜÓËɯÉÌɯ×ÌÙÍÌÊÛÓàɯÐÕÍÖÙÔÌËɯÈÉÖÜÛɯÌÈÊÏɯÖÛÏÌÙɯÝÐÈɯÛÏÌɯ
×ÙÌÚÚȭɯ3ÌÊÏÕÐÊÈÓÓàȮɯÚÜÊÏɯÊÖÕÚÜÓÛÈÛÐÖÕɯÖÍɯÊÐÛÐáÌÕÚɯÏÈÚɯÊÖÔÌɯÞÐÛÏÐÕɯÌÈÚàɯÙÌÈÊÏȭɯ3ÏÌÙÌɯ
is no need to organise national voting over every other small issue. Information is 
ÙÌÈËÐÓàɯÎÈÛÏÌÙÌËɯÈÕËɯËÌÓÐÝÌÙÌËȭɯ!ÜÛɯÛÏÐÚɯÐÚɯÏÈÙËÓàɯÞÏÈÛɯÏÈ××ÌÕÚȭɯ3ÈÒÐÕÎɯÔàɯÊÜÌɯ
ÍÙÖÔɯ#ÜÛÊÏɯ×ÙÈÊÛÐÊÌȮɯÖ×ÐÕÐÖÕɯ×ÖÓÓÚɯÈ××ÌÈÙɯÛÖɯÏÈÝÌɯÓÐŲÓÌɯ×ÖÓÐÛÐÊÈÓɯÔÌÈÕÐÕÎɯÖÙɯÐÔ×ÈÊÛȭɯ
3ÏÌàɯÔÈàɯÐÕÍÖÙÔɯÊÐÛÐáÌÕÚɯÈÉÖÜÛɯÌÈÊÏɯÖÛÏÌÙÚɀɯÝÐÌÞÚɯÈÕËɯÐËÌÈÚɯÉÜÛɯÖÕÓàɯÐÕɯÛÏÌɯÔÖÚÛɯ
ÊÜÙÚÖÙàɯÖÍɯÔÈÕÕÌÙÚȮɯÈÕËɯÞÐÛÏɯÓÐŲÓÌɯÝÐÚÐÉÓÌɯÙÌÚÜÓÛÚȭɯ
3ÏÙÌÌɯÔÈÑÖÙɯÖ×ÐÕÐÖÕɯ×ÖÓÓÚɯÊÖÕËÜÊÛÌËɯÈÕËɯÙÌ×ÖÙÛÌËɯÖÕɯÐÕɯƖƔƔƘɯÈÕËɯƖƔƔƙɯÐÕɯÛÏÌɯ

Netherlands showed shockingly low levels of trust in Dutch government. This 
ÐÕÊÓÜËÌÚɯÈɯ×ÖÓÓɯÉàɯÛÏÌɯÎÖÝÌÙÕÔÌÕÛɀÚɯ/ÜÉÓÐÊɯÙÌÓÈÛÐÖÕÚɯ(ÕÚÛÐÛÜÛÌɯȹ5ÖÖÙÓÐÊÏÛÐÕÎÚÐÕÚÛÐ-
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ÛÜÜÛɯƖƔƔƙȺƖȭɯ-ÖɯÔÖÙÌɯÛÏÈÕɯƗƙǔɯÖÍɯÙÌÚ×ÖÕËÌÕÛÚɯÚÈÐËɯÛÏÌàɯÏÈËɯÈÕàɯÊÖÕŗËÌÕÊÌɯÐÕɯÛÏÌɯ
ÚÐŲÐÕÎɯÊÈÉÐÕÌÛɯÈÕËɯ×ÙÐÔÌɯÔÐÕÐÚÛÌÙȭɯ2ÛÈÛÐÚÛÐÊÈÓɯÔÌÈÚÜÙÌÚɯÞÌÙÌɯÕÖÛɯÔÈËÌɯÈÝÈÐÓÈÉÓÌȰɯ
it was taken on faith that the respectable research agencies involved were indeed 
delivering representative outcomes for the Dutch population. Although a massive 
vote of distrust, the same cabinet, prime minister and parliament remained in of-
ŗÊÌȭɯ/ÈÙÓÐÈÔÌÕÛÈÙàɯËÌÔÖÊÙÈÊàɯÏÈÚɯÕÖÛɯÉÌÌÕɯÞÐËÌÓàɯØÜÌÙÐÌËȭɯ3ÏÌɯÓÌÎÐÛÐÔÈÊàɯÖÍɯÛÏÌɯ
system appears not to be at stake. If that indeed is the case, why conduct opinion 
ÙÌÚÌÈÙÊÏɯÈÛɯÈÓÓȳ
/ÜÉÓÐÊɯÚÊÌ×ÛÐÊÐÚÔɯÈÉÖÜÛɯ×ÖÓÓÐÕÎɯÐÚɯÙÐÍÌȭɯ'ÐÎÏɯÕÖÕɪÙÌÚ×ÖÕÚÌɯÏÈÚɯÔÈËÌɯÛÏÐÚɯÊÓÌÈÙɯ

as has everyday experience of being bothered at importune moments by market 
ÙÌÚÌÈÙÊÏɯÊÖÔ×ÈÕÐÌÚȭɯ%ÙÖÔɯÛÏÐÚɯ×ÌÙÚ×ÌÊÛÐÝÌɯÛÏÌɯÝÌÙàɯÏÐÎÏɯÙÌÚ×ÖÕÚÌɯÛÖɯÛÏÌɯ21 minute 
poll ÐÕɯÛÏÌɯ-ÌÛÏÌÙÓÈÕËÚɯÐÚɯÖÍɯÐÕÛÌÙÌÚÛȭɯƕƙƔȭƔƔƔɯ×ÌÖ×ÓÌɯÚ×ÌÕÛɯƖƕɯÔÐÕÜÛÌÚɯŗÓÓÐÕÎɯÖÜÛɯ
the on-line questionnaire during the 7 weeks the internet module was available. 
6ÏÐÓÌɯ ÐÕÛÌÙÕÌÛɯ×ÖÓÓÚɯÈÙÌɯÉàɯËÌŗÕÐÛÐÖÕɯÕÖÛɯ ÙÌ×ÙÌÚÌÕÛÈÛÐÝÌɯÈÕËɯÊÈÕÕÖÛɯØÜÈÓÐÍàɯÈÚɯ
ÈÊÊÌ×ÛÈÉÓÌɯÌÝÐËÌÕÊÌɯÖÍɯɁ×ÜÉÓÐÊɯÖ×ÐÕÐÖÕɂɯÉàɯÚÊÐÌÕÛÐŗÊɯÚÛÈÕËÈÙËÚȮɯÛÏÌɯÛÌÊÏÕÖÓÖÎàɯÐÚɯ
used to forge a new bond between publics, market researchers and journalists. A 
high number of questions involved concrete policy decisions. The overwhelming 
negative judgement of what the Dutch government is doing by respondents was 
read as intentional critique. Rather than the unintended consequence of a more and 
more cynic state of mind among the general population, distrust of government 
ÈÕËɯÛÏÌɯÚÛÈÛÌɯÞÈÚɯÚÌÛɯÈÚɯÛÏÌɯÕÌÞɯÚÛÈÕËÈÙËȭɯ3ÏÌɯ×ÖÓÓɯÙÌÚÜÓÛÚɯÈŜÌÙɯÈÓÓɯÈÓÚÖɯÚÏÖÞÌËɯ
that business and enterprise were not regarded with either worry or pessimism 
ȹÏŲ×ȯɤɤÞÞÞȭƖƕÔÐÕÜÛÌÕȭÕÓȺƗ.
3ÖɯÙÌÈËɯ×ÖÓÓÚɯÈÚɯËÌÚÊÙÐÉÐÕÎɯÈɯÎÐÝÌÕɯÚÛÈÛÌɯÖÍɯÙÌÈÓÐÛàȮɯÈÙÎÜÌÚɯ)ÜÚÛÐÕɯ+ÌÞÐÚɯȹƖƔƔƕȺɯ

ÐÚɯÛÖɯÈÓÓÖÞɯÛÏÌÔɯÛÖɯÊÖÕÛÐÕÜÌɯÛÖɯÉÌɯÈɯÊÜÓÛÜÙÈÓɯ×ÙÈÊÛÐÊÌɯÛÏÈÛɯÊÖÕŗÙÔÚɯÈɯÊÖÕÚÌÙÝÈÛÐÝÌɯ
ÏÌÎÌÔÖÕàȭɯ4ÕËÌÙÚÛÈÕËÐÕÎɯ ÛÏÌÔɯÈÚɯ ÊÖÕÚÛÙÜÊÛÐÕÎɯ ÛÏÈÛɯ ÙÌÈÓÐÛàɯ ȹÈÚɯÈɯ ÙÌÚÌÈÙÊÏɯ ÍÖÙ-
ÔÈÛȺȮɯÈÕËɯÖÍɯÉÌÐÕÎɯ×ÜÛɯÛÖɯÚ×ÌÊÐŗÊɯ×ÜÙ×ÖÚÌÚɯÐÕɯ×ÙÖÍÌÚÚÐÖÕÈÓɯÔÌËÐÈɯ×ÙÈÊÛÐÊÌɯÐÚɯÔÖÙÌɯ
ÜÚÌÍÜÓȭɯ/ÖÓÓÚɯÊÈÕɯÏÌÓ×ȮɯÞÏÌÕɯÙÌÈËɯÈŲÌÕÛÐÝÌÓàȮɯÚÏÖÞɯÏÖÞɯÛÏÌɯËÌÔÖÊÙÈÛÐÊɯÊÖÕÛÙÈÊÛɯ
ÐÚɯÊÏÈÕÎÐÕÎȭɯ"ÜÙÙÌÕÛÓàɯÞÌɯÊÈÕɯÚÌÌɯÛÏÈÛɯÐÕɯÛÏÌɯÏÌÈÙÛɯÖÍɯ×ÈÙÓÐÈÔÌÕÛÈÙàɯËÌÔÖÊÙÈÊàɯ
hegemony is produced as cynical disengagement from bureaucratic government 
fed by individualist ideology that governments themselves like to promote. Such a 
×ÈÙÈËÖßÐÊÈÓɯÙÌÚÜÓÛɯÛÈÜÕÛÚɯÈÕàɯÕÖÛÐÖÕɯÖÍɯÌÝÌÙàËÈàɯÊÐÛÐáÌÕÚÏÐ×ȮɯËÌŗÕÌËɯÈÚɯÈɯÙÌÊÐ×ÙÖÊÈÓɯ
relationship of responsibility and trust between the nation-state and its nationals, 
as patently ludicrous. 

Reading and understanding opinion poll results is not easy. It requires spe-
ÊÐÈÓÐÚÌËɯÚÖÊÐÈÓɯÚÊÐÌÕÛÐŗÊɯÛÙÈÐÕÐÕÎɯÈÕËɯÐÛɯÙÌØÜÐÙÌÚɯËÐÚÊÐ×ÓÐÕÌȭɯ-ÌÐÛÏÌÙɯÖÍɯÛÏÌÚÌɯÚÌÌÔÚɯ
ÐÕɯÚÜŚÊÐÌÕÛɯÚÜ××ÓàɯÈÔÖÕÎɯÑÖÜÙÕÈÓÐÚÛÚɯÛÖËÈàƘȭɯ-ÖÙȮɯÍÖÙɯÊÓÈÙÐÛàɀÚɯÚÈÒÌȮɯÈÙÌɯÈÓÓɯ×ÖÓÓÚɯ
politicalɯÐÕɯÕÈÛÜÙÌȭɯ ÓÛÏÖÜÎÏɯËÐÚÊÜÚÚÐÖÕɯÖÍɯÊÐÛÐáÌÕÚÏÐ×ɯ×ÖÐÕÛÚɯÛÖɯ×ÖÓÐÛÐÊÈÓɯ×ÖÓÓÐÕÎȮɯ
ÛÏÌɯÔÈÑÖÙÐÛàɯÖÍɯ×ÖÓÓÚɯÈÙÌɯÖÍɯÈɯËÐřÌÙÌÕÛɯÕÈÛÜÙÌȮɯÞÏÐÊÏɯÙÌØÜÐÙÌÚɯàÌÛɯÈÕÖÛÏÌÙɯÛà×ÌɯÖÍɯ
“decoding” skill. 

A small inventory of news items that mentioned “poll” or “opinion measure-
ÔÌÕÛȮɂɯËÌÓÐÝÌÙÌËɯÖÝÌÙɯÈɯƕƔƔƔɯÏÐÛÚɯÐÕɯÛÏÙÌÌɯÕÈÛÐÖÕÈÓɯÕÌÞÚ×È×ÌÙÚɯÍÖÙɯÛÏÌɯàÌÈÙɯƖƔƔƘɯÐÕɯ
the Netherlandsƙȭɯ,ÖÚÛɯÕÌÞÚ×È×ÌÙÚɯÏÈÝÌɯÈÛɯÓÌÈÚÛɯÖÕÌɯ×ÖÓÓɯÈɯËÈàȰɯÛÏÌɯÔÖÙÌɯ×Ö×ÜÓÐÚÛɯ
newspapers use more poll results as independent news items. These polls cover 
a great many more topics than “horse race” statistics for upcoming elections or 
×ÖÓÐÊàɯÐÚÚÜÌÚɯȹ,Ê-ÈÐÙɯƕƝƝƝȺȭɯ3ÏÌàɯÉÓÌÕËɯÐÕÛÖɯÊÖÕÝÌÕÛÐÖÕÈÓɯÔÈÙÒÌÛÐÕÎɯÙÌÚÌÈÙÊÏɯÈÕËɯ
ÛÌÓÓɯÜÚɯÈÉÖÜÛɯÚÜÊÏɯÈÔÈáÐÕÎɯÚÜÉÑÌÊÛÚɯÈÚɯ ÛÈÓÒÐÕÎɯÉÌÏÈÝÐÖÜÙɯÞÏÐÓÌɯÎÖÐÕÎɯÛÖɯ×ÜÉÓÐÊɯ
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bath rooms. Women, the newspaper item tells us, on average will keep on talking, 
ÞÏÐÓÌɯÔÌÕɯËÖÕɀÛƚ. Such polls may make us more aware as newspaper readers of 
the commercial nature of this type of research. They show how polls are used by 
journalists as a device to tell stories. They also help broaden the category of “the 
ÊÐÛÐáÌÕȭɂɯ ÚɯÊÓÐÌÕÛÚɯÌÚ×ÌÊÐÈÓÓàɯÖÍɯÎÖÝÌÙÕÔÌÕÛɯÈÎÌÕÊÐÌÚȮɯÊÐÛÐáÌÕÚɯÏÈÝÌɯÓÖÕÎɯŗÎÜÙÌËɯ
in newspaper print, but they are present in other roles as well. They are there as 
consumers who make choices, who construct identities. In itself this points to the 
ÕÌÌËɯÛÖɯÙÌËÌŗÕÌɯÊÐÛÐáÌÕÚÏÐ×ɯÐÕɯÙÌÓÈÛÐÖÕɯÛÖɯÉÌÐÕÎɯÈɯÊÖÕÚÜÔÌÙɯÖÙɯÈɯÊÓÐÌÕÛɯȹ"ÙÖÕÐÕɯƖƔƔƔȺȭɯ
2ÜÊÏɯÈɯÉÙÖÈËɯÕÖÛÐÖÕɯÖÍɯÊÐÛÐáÌÕÚÏÐ×ɯÔÈàɯÏÌÓ×ɯÙÌÝÐÛÈÓÐÚÌɯÑÖÜÙÕÈÓÐÚÔɯÈÚɯÈɯÚÌ×ÈÙÈÛÌɯÈÕËɯ
ÊÙÐÛÐÊÈÓɯ×ÙÖÍÌÚÚÐÖÕÈÓɯÍÖÙÊÌɯÐÕɯËÌÔÖÊÙÈÛÐÊɯÚÖÊÐÌÛàɯÉàɯÙÖÖÛÐÕÎɯÐÛɯÔÜÊÏɯÔÖÙÌɯŗÙÔÓàɯÐÕɯ
everyday life worlds. 

To Understand the Public Sphere Culturally
$ÝÌÙàËÈàɯÓÐÍÌɯÞÖÙÓËÚɯÐÕÊÓÜËÌɯÛÏÌɯÜÚÌɯÖÍɯÈɯÝÈÚÛɯÈÕËɯÞÐËÌɪÙÈÕÎÐÕÎɯÈÙÙÈàɯÖÍɯ×Ö×ÜÓÈÙɯ

ÊÜÓÛÜÙÈÓɯÛÌßÛÚȭɯ6ÌɯÊÈÕɯÐËÌÕÛÐÍàɯÚ×ÌÊÐŗÊɯÐËÌÖÓÖÎÐÊÈÓɯ×ÙÖÉÓÌÔÈÛÐÊÚɯÐÕɯÏÖÞɯÈÜËÐÌÕÊÌÚȮɯ
readers and viewers talk about the popular forms they return to. The nagging ques-
tions are hardly ever explicit but they refuse to go away. Some of these are more 
ÖÉÝÐÖÜÚȮɯÚÜÊÏɯÈÚɯÛÏÌɯÙÌÓÈÛÐÖÕɯÉÌÛÞÌÌÕɯÖÙËÐÕÈÙàɯÊÐÛÐáÌÕÚɯÈÕËɯÛÏÌɯÚÛÈÛÌɯȹÈÕËɯÖÛÏÌÙɯ
ÚÛÈÛÌÚȺȭɯ3ÏÐÕÒɯÖÍɯÚÜÊÏɯÛÌÓÌÝÐÚÐÖÕɯÚÌÙÐÌÚɯÈÚɯ24ȮɯÖÙɯÌÈÙÓÐÌÙɯÚ×àɯŗÊÛÐÖÕɯȹ,ÐÓÓÌÙɯƖƔƔƕȺȭɯ24 
ÐÚɯÈɯɁÙÌÈÓɯÛÐÔÌɂɯÛÏÙÐÓÓÌÙɯÈÉÖÜÛɯÈɯÎÖÝÌÙÕÔÌÕÛɯÈÕÛÐɪÛÌÙÙÖÙÐÚÛɯÈÎÌÕÊàɯÛÙàÐÕÎɯÛÖɯÞÈÙËɯÖřɯ
assassinations, nuclear and biological disasters. It is also, however, about parenting 
ÈÕËɯÔÖÙÌɯ×ÈÙÛÐÊÜÓÈÙÓàɯÈÉÖÜÛɯÍÈÛÏÌÙÏÖÖËȭɯ*ÌàɯÊÏÈÙÈÊÛÌÙɯÈÎÌÕÛɯ)ÈÊÒɯ!ÈÜÌÙɀÚɯÙÌÓÈÛÐÖÕɯ
with his daughter Kim is no less than an experiment in rethinking parenting away 
from “mothering,” the dominant form, and especially away from the notion that 
×ÈÙÌÕÛÐÕÎɯÐÚɯÈÉÖÜÛɯÏÈÕËÚɯÖÕɯÊÈÙÌȭɯ)ÈÊÒɯ!ÈÜÌÙɯÔÈàɯÕÖÛɯÚÌÌÔɯÔÜÊÏɯÈÚɯÈɯËÈËȮɯÉÜÛɯÏÌɯ
ËÖÌÚɯÈÓÓÖÞɯÏÐÚɯÊÏÐÓËɯÛÖɯÔÈÒÌɯÏÌÙɯÖÞÕɯÔÐÚÛÈÒÌÚɯȹ'ÌÙÔÌÚɯƖƔƔƚÉȺȭɯ3ÏÐÚɯÐÚɯÈɯÛÏÌÔÈÛÐÊɯ
ÛÏÈÛɯÐÚɯÊÓÖÚÌÓàɯÙÌÓÈÛÌËɯÛÖɯÛÏÌɯÔÖÙÌɯÎÌÕÌÙÈÓɯÐËÌÖÓÖÎÐÊÈÓɯØÜÈÎÔÐÙÌɯÖÍɯËÌŗÕÐÕÎɯÈɯÚÛÙÖÕÎɯ
post-feminist, enlightened masculinity, also to be found when taking a closer look at 
ÞÏÈÛɯÉÐÕËÚɯÜÚɯÛÖɯ×Ö×ÜÓÈÙɯÊÜÓÛÜÙÌɯÐÕɯÖÛÏÌÙɯÎÌÕÙÌÚȭɯ!ÖÛÏɯÐÕɯÐÕÛÌÙÝÐÌÞÚɯÈÉÖÜÛɯÍÖÖÛÉÈÓÓɯ
ȹÖÙɯÚÖÊÊÌÙɯ(ȺȮɯËÌÛÌÊÛÐÝÌɯŗÊÛÐÖÕɯÈÕËɯØÜÈÓÐÛàɯ35ɯËÙÈÔÈɯÍÖÙɯÞÖÔÌÕȮɯÐÛɯÊÈÕɯÉÌɯÍÖÜÕËɯÈÚɯ
ÈÕɯÜÕËÌÙÓàÐÕÎɯÛÏÌÔÌɯȹ'ÌÙÔÌÚɯƖƔƔƙȺȭ
6ÏÐÓÌɯÐÕŘÜÌÕÛÐÈÓɯ×ÖÓÐÛÐÊÈÓɯÚÊÐÌÕÊÌɯÙÌÚÌÈÙÊÏɯÏÈÚɯÕÈÙÙÖÞÌËɯËÖÞÕɯÊÐÛÐáÌÕÚÏÐ×ɯÛÖɯ

voting, which leads predictably to an interest in a particular type of opinion poll-
ÐÕÎȮɯÊÜÓÛÜÙÈÓÓàɯÐÕÊÓÐÕÌËɯÚÊÏÖÓÈÙÚɯÏÈÝÌɯÛÈÒÌÕɯÜ×ɯÊÐÛÐáÌÕÚÏÐ×ɯÐÕɯÛÌÙÔÚɯÖÍɯÊÖÔÔÜÕÐÛàɯ
building and bonding. Shared underlying concerns and the construction of sub-
ÑÌÊÛÐÝÐÛàɯÈÙÌɯÛÞÖȮɯÊÖÕÕÌÊÛÌËɯ×ÖÐÕÛÚɯÖÍɯÌÕÛÙàȭɯ3ÖÉàɯ,ÐÓÓÌÙɯȹƕƝƝƗȰɯƕƝƝƜȺɯÍÖÙɯÌßÈÔ×ÓÌɯ
ÜÕËÌÙÚÛÈÕËÚɯ ȹÊÜÓÛÜÙÈÓȺɯÊÐÛÐáÌÕÚÏÐ×ɯÈÚɯ ÛÏÌɯËÐÚÊÐ×ÓÐÕÐÕÎɯÖÍɯÚÜÉÑÌÊÛÚɯ ÐÕɯ ÛÏÌɯÊÜÓÛÜÙÈÓɯ
realm in capitalist social formations. He sums up his The Well-tempered Self by stating 
ÛÏÈÛɯɁÊÜÓÛÜÙÌɯÐÚɯÈɯÚÐÎÕÐŗÊÈÕÛɯÈÙÌÈɯÐÕɯÛÏÌɯËÈÐÓàɯÖÙÎÈÕÐÚÈÛÐÖÕɯÖÍɯÍÌÈÓÛàɯÛÖɯÛÏÌɯÊÜÓÛÜÙÈÓɪ
ÊÈ×ÐÛÈÓÐÚÛɯÚÛÈÛÌɂɯȹƕƝƝƗɯƖƕƜȺȭɯ%ÖÙɯÏÐÔɯÊÐÛÐáÌÕÚÏÐ×ɯÐÚɯÈɯÙÌÈÓÔɯÖÍɯÚÜÉÑÌÊÛÐÖÕɯÙÈÛÏÌÙɯÛÏÈÕɯ
freedom, in which disciplining and seduction both hold sway. However aware we 
are, in ironical or postmodern mode, that we are fooled, tied down and regulated 
ÉàɯËÐřÌÙÌÕÛɯÛà×ÌÚɯÖÍɯÐÕÝÐÛÈÛÐÖÕɯÛÏÈÛɯÊÖÔÌɯÖÜÙɯÞÈàɯÛÖɯÉÌɯÐÕÊÓÜËÌËɯÈÕËɯÛÖɯÉÌÓÖÕÎȰɯ
ÛÖɯÉÌɯÈɯÚÌÓŘÌÚÚȮɯÙÌÚ×ÖÕÚÐÉÓÌɯÊÐÛÐáÌÕɯÖÙɯÑÜÚÛɯÈɯÞÐÛÕÌÚÚȮɯÛÖɯÉÌɯÈɯÏÈ××àɯÊÖÕÚÜÔÌÙȮɯÞÌɯ
ÈÓÚÖɯÛÈÒÌɯÛÏÌÔɯÜ×ȮɯÌÕÑÖàɯÛÏÌÔȮɯÓÐÝÌɯÛÏÌÔȭɯ,ÐÓÓÌÙɯÊÖÕÊÓÜËÌÚɯÛÏÈÛȯɯɁÛÏÌɯÊÐÝÐÊɯÊÜÓÛÜÙÈÓɯ
ÚÜÉÑÌÊÛɯɬɯÛÏÌɯÊÐÛÐáÌÕɯɬɯÐÚɯ×ÙÖËÜÊÌËɯÈÚɯÈɯ×ÖÓÐÛÌɯÈÕËɯÖÉÌËÐÌÕÛɯÚÌÙÝÈÕÛɯÖÍɯÌÛÐØÜÌŲÌȮɯ
ÞÐÛÏÐÕɯÓÐÔÐÛÌËɯËÌŗÕÐÛÐÖÕÚɯÖÍɯÈÊÊÌ×ÛÈÉÓÌɯÉÌÏÈÝÐÖÜÙɂɯȹƕƝƝƗȮɯƖƖƗȺȭɯ3ÏÌɯÐÕÛÌÙÚÌÊÛÐÖÕɯ
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of political and civic domains would not be a bad example for what we would 
ordinarily call “the public sphere.”

Neither culture nor politics are domains of freedom but neither are they gov-
erned by totalitarian rule. While we are hailed to understand ourselves as worthy 
ÖÙɯÜÕÞÖÙÛÏàɯÊÐÛÐáÌÕÚɯÝÐÈɯÛÏÌɯÛà×ÌÚɯÖÍɯÊÜÓÛÜÙÌɯÞÌɯ×ÙÌÍÌÙɯÈÕËɯÊÖÕÚÜÔÌȮɯÞÌɯÔÈàɯÜÚÌɯ
ÈÕËɯÙÌËÌŗÕÌɯÊÜÓÛÜÙÌɯÐÕɯÜÕÌß×ÌÊÛÌËɯÞÈàÚȭɯ)ÖÏÕɯ'ÈÙÛÓÌàɯȹƕƝƝƚȰɯƕƝƝƝȺɯËÌÚÊÙÐÉÌÚɯÏÖÞɯ
“the knowledge class” has mostly been in the business of guarding their terrain 
and exclusive knowledge against the lack of taste and insight of the multitudes. 
“The knowledge class” has preferred to understand drama, literature and indeed 
×Ö×ÜÓÈÙɯÊÜÓÛÜÙÌȮɯÈÚɯÈÙÌÈÚɯÖÍɯËÌÛÌÙÔÐÕÈÛÐÖÕɯȹÐÕɯÛÏÈÛɯÛÏÌàɯÙÌŘÌÊÛɯËÌÌ×ÌÙɯÚÛÙÜÊÛÜÙÌÚɯÖÙɯ
ÛÙÜÛÏÚȺɯÙÈÛÏÌÙɯÛÏÈÕɯÈÚɯÈÙÌÈÚɯÖÍɯ×ÙÖËÜÊÛÐÖÕȭɯ(ÕɯÍÜÓÓɯÒÕÖÞÓÌËÎÌɯÖÍɯÛÏÌɯÚÛÈÛÜÚɯÖÍɯÛÌÓÌÝÐ-
sion and other popular media, audiences have however made use of capitalist logic 
ÛÖɯ×ÙÖÛÌÚÛɯÊÓÈÚÚɯËÐřÌÙÌÕÊÌɯÞÏÐÓÌɯɁÚÌÓÓÐÕÎɯÖÜÛɂɯÛÖɯÎÓÖÉÈÓɯÔÌËÐÈɯÊÖÕÎÓÖÔÌÙÈÛÌÚȭɯ3ÏÐÚɯ
ËÖÜÉÓÌɪÌËÎÌËɯ×ÙÈÊÛÐÊÌɯÏÈÚɯÉÌÌÕɯÙÌÍÌÙÙÌËɯÛÖɯÉÖÛÏɯÈÚɯÙÌÚÐÚÛÈÕÊÌɯȹ%ÐÚÒÌɯƕƝƜƝȺɯÈÕËɯÈÚɯ
ÚÜÉÔÐÚÚÐÖÕɯȹ"ÜÙÙÈÕɯƕƝƝƔȺȭ

While we may rightly be critical of how particular economic logics dictate what 
is culturally available, there is merit in understanding how audiences make fuller 
use of what is possible than elite disdain for popular media suggests. In this light 
)ÖÏÕɯ'ÈÙÛÓÌàɯÏÈÚɯÚÜÎÎÌÚÛÌËɯÛÏÈÛɯÛÌÓÌÝÐÚÐÖÕɯÐÚɯÐÕɯÍÈÊÛɯÈɯɁÛÙÈÕÚÔÖËÌÙÕɂɯÛÌÈÊÏÌÙɯÛÏÈÛɯ
ÊÖÔÉÐÕÌÚɯÖÙÈÓɯÓÖÎÐÊȮɯÐÕÍÖÙÔÈÛÐÖÕɯÈÕËɯÌÕÛÌÙÛÈÐÕÔÌÕÛɯȹƕƝƝƝȮɯƘƕȺȭɯ3ÌÓÌÝÐÚÐÖÕɯÏÈÚɯÛÈÜÎÏÛɯ
ÜÚɯÛÖɯÜÕËÌÙÚÛÈÕËɯɁËÐřÌÙÌÕÊÌȮɂɯÏÌɯÊÓÈÐÔÚȮɯÈÚɯÞÌÓÓɯÈÚɯÕÌÐÎÏÉÖÜÙÓÐÕÌÚÚɯȹÐËÌÔȺȭɯ ÎÈÐÕÚÛɯ
,ÐÓÓÌÙɀÚɯÔÖÙÌɯ×ÌÚÚÐÔÐÚÛÐÊɯÈÕÈÓàÚÐÚȮɯ'ÈÙÛÓÌàɯÚÜÎÎÌÚÛÚɯÛÏÈÛɯÐÕɯThe Well-tempered Self 
,ÐÓÓÌÙɯÏÈÚɯÏÐËËÌÕɯÈɯÊÈÓÓɯÛÖɯÈÙÔÚȯɯÛÖɯÉÌɯÐÕÛÌÔ×ÌÙÈÛÌɯÈÕËɯÛÖɯÙÌÚÐÚÛɯËÐÚÊÐ×ÓÐÕÐÕÎɯÉàɯ
ÛÏÌɯÊÖÙ×ÖÙÈÛÌɪÊÈ×ÐÛÈÓÐÚÛɯÚÛÈÛÌȮɯÐÕɯÍÈÝÖÜÙɯÖÍɯ×ÈÙÖËàɯ×ÖÓÐÛÐÊÚɯÈÕËɯÐÕÊÐÝÐÓÐÛàɯȹƕƝƝƚȮɯƚƖȺȭɯ
Hartley summarises in Popular RealityȯɯɁ(ÕɯÖÛÏÌÙɯÞÖÙËÚȮɯ,ÐÓÓÌÙɀÚɯÈÕÈÓàÚÐÚɯȹÈÎÈÐÕÚÛɯ
ÛÏÌɯÎÙÈÐÕɯÖÍɯÏÐÚɯÔÈÐÕɯÛÏÌÚÐÚȺɯËÌÚÊÙÐÉÌÚɯÕÖÛɯÖÕÓàɯÛÏÌɯÍÖÙÔÈÛÐÖÕɯÖÍɯÈɯȿ×ÖÚÛÔÖËÌÙÕɯ
ÚÜÉÑÌÊÛɀȮɯÉÜÛɯÈÓÚÖɯÞÏÈÛɯ(ɀËɯÊÈÓÓɯÈɯ×ÖÚÛÔÖËÌÙÕɯ×ÖÓÐÛÐÊÚɯÖÍɯÙÌÈËÐÕÎȮɯÊÌÕÛÙÌËɯÖÕɯȿÛÏÌɯ
ÈÊÛÐÖÕÚɯÖÍɯÓÐÝÐÕÎɯ×ÌÙÚÖÕÚɀɯÐÕɯÙÌÓÈÛÐÖÕɯÈÕËɯÙÌÈÊÛÐÖÕɯÛÖɯ×Ö×ÜÓÈÙɯÔÌËÐÈɯÈÕËɯ×ÖÞÌÙÍÜÓɯ
ÛÙÜÛÏɪËÐÚÊÖÜÙÚÌÚȰɯÏÐÚɯÐÕÊÐÝÐÓÐÛàɯÐÚɯÔàɯÔÌËÐÈɯÊÐÛÐáÌÕÚÏÐ×ɂɯȹÐËÌÔȺȭɯ%ÖÙɯ'ÈÙÛÓÌàȮɯÔÌËÐÈɯ
ÊÐÛÐáÌÕÚÏÐ×ɯÐÚɯÎÙÖÜÕËÌËɯÐÕɯÏÐÚɯÐÕÛÌÕÛɯÛÖɯÜÕËÖɯÛÏÌɯÐÕÛÌÓÓÌÊÛÜÈÓɪÔÈËÌɯËÐÝÐËÌɯÉÌÛÞÌÌÕɯ
“the knowledge class” and ordinary people. Intellectual and popular culture are 
understood as “mutual, reciprocal and interdependent sites of knowledge produc-
ÛÐÖÕɂɯȹƕƝƝƚȮɯƙƜɪƝȺȭɯ'ÌÕÊÌɯ'ÈÙÛÓÌàɀÚɯÜÚÌɯÖÍɯɁÙÌÈËÐÕÎɂɯÈÕËɯɁÙÌÈËÌÙÚÏÐ×ÚɂɯÛÖɯËÌÚÊÙÐÉÌɯ
ÔÌËÐÈɯÈÜËÐÌÕÊÌÚɯÈÚɯÈɯÛÈÜÕÛɯÖÍɯÏÖÞɯÐÕÛÌÓÓÌÊÛÜÈÓÚɯÓÐÒÌɯÛÖɯËÌÚÊÙÐÉÌɯÛÏÌÔÚÌÓÝÌÚȯ

“Readerships” are the audiences, consumers, users, viewers, listeners or read-
ers called into being by any medium, whether verbal, audio-visual or visual, 
ÑÖÜÙÕÈÓÐÚÛÐÊɯÖÙɯŗÊÛÐÖÕÈÓȰɯɁÙÌÈËÐÕÎɂɯÐÚɯÛÏÌɯËÐÚÊÜÙÚÐÝÌɯ×ÙÈÊÛÐÊÌɯÖÍɯÔÈÒÐÕÎɯÚÌÕÚÌɯ
of any semiotic material whatever, and would include not only decoding but 
ÈÓÚÖɯÛÏÌɯÊÜÓÛÜÙÈÓɯÈÕËɯÊÙÐÛÐÊÈÓɯÞÖÙÒɯÖÍɯÙÌÚ×ÖÕËÐÕÎȮɯÐÕÛÌÙ×ÙÌÛÐÕÎȮɯÛÈÓÒÐÕÎɯÈÉÖÜÛɯ
ÖÙɯÛÈÓÒÐÕÎɯÉÈÊÒɯɬɯÛÏÌɯÞÏÖÓÌɯÈÙÙÈàɯÖÍɯÚÌÕÚÌɪÔÈÒÐÕÎɯ×ÙÈÊÛÐÊÌÚɯÛÏÈÛɯÈÙÌɯ×ÙÖ×ÌÙɯ
to a given medium in its situation ȹ'ÈÙÛÓÌàɯƕƝƝƚȮɯƙƜȺȭ

Reading for Hartley moreover is a practice not a subjectivity, part of the cultural 
ÙÌ×ÌÙÛÖÐÙÌɯÖÍɯÈÊÛÐÖÕÚɯÛÏÈÛɯ×ÌÖ×ÓÌɯÔÈàɯÜÕËÌÙÛÈÒÌɯȹƕƝƝƚȮɯƚƚȺȭɯ2ÏÈÙÌËɯÊÜÓÛÜÙÈÓɯÍÙÈÔÌ-
ÞÖÙÒÚɯÈÕËɯÏÖÞɯÛÏÌàɯÈÙÌɯȹÊÖÕÛÐÕÜÖÜÚÓàȺɯÉÜÐÓÛɯÈÕËɯÙÌÉÜÐÓÛɯÈÙÌɯÈÛɯÚÛÈÒÌȭɯ1ÐÎÖÙÖÜÚɯ
investigation of what the core values in using both journalism and popular culture 
are, should therefore include examination of how it fascinates and binds, how it 



34
is incremental in community-building as well as in practices of exclusion. Cultural 
ÊÐÛÐáÌÕÚÏÐ×ɯÐÚɯÛÏÌɯÊÖÕÚÌØÜÌÕÊÌɯÖÍɯÈÊÛÐÖÕÚɯÈÕËɯËÌÉÈÛÌÚɯÐÕɯÛÏÌɯÙÈÕÎÌɯÖÍɯÊÖÕÛÌßÛÚɯÛÏÈÛɯ
ÔÈÒÌɯÜ×ɯÛÏÌɯȹÚÌÔÐȺɯ×ÜÉÓÐÊɯÚ×ÏÌÙÌɯÖÍɯÔÈÚÚɯÔÌËÐÈɯÊÖÕÚÜÔ×ÛÐÖÕȭɯ6ÌɯÚÏÖÜÓËɯÕÌÐÛÏÌÙɯ
overestimate the public sphere of political science nor underestimate the realm of 
popular entertainment. 
2ÛÜËàÐÕÎɯ ÊÜÓÛÜÙÈÓɯ ÊÐÛÐáÌÕÚÏÐ×ɯ ÐÚɯ Èɯ×ÙÖÑÌÊÛɯ ÖÍɯÜÕËÌÙÚÛÈÕËÐÕÎɯ×ÜÉÓÐÊɯ Ö×ÐÕÐÖÕɯ

and the building of shared identities among audiences. It includes a number of 
ɁÙÐÎÏÛÚɂɯȹÛÖɯÉÌÓÖÕÎɯÛÖɯÈɯÊÖÔÔÜÕÐÛàȰɯÛÖɯÖřÌÙɯÖÕÌɀÚɯÝÐÌÞÚȰɯÛÖɯÌß×ÙÌÚÚɯ×ÙÌÍÌÙÌÕÊÌÚȺɯ
ÈÚɯÞÌÓÓɯÈÚɯÙÌÚ×ÖÕÚÐÉÐÓÐÛÐÌÚɯȹÚÜÊÏɯÈÚɯÙÌÚ×ÌÊÛÐÕÎɯÖÛÏÌÙɯ×ÌÖ×ÓÌɀÚɯÛÈÚÛÌÚȮɯÖÙɯÏÖÞɯÛÏÌàɯ
ÈÙÌɯËÐřÌÙÌÕÛɯÍÙÖÔɯÖÕÌÚÌÓÍȺȭɯ(ÛɯÐÚɯÏÖÞɯÞÌɯÜÚÌɯȹ×Ö×ÜÓÈÙȺɯÔÌËÐÈɯÛÌßÛÚɯÈÕËɯÌÝÌÙàËÈàɯ
ÊÜÓÛÜÙÌɯÎÌÕÌÙÈÓÓàɯÛÖɯÜÕËÌÙÚÛÈÕËȮɯÛÈÒÌɯÜ×ȮɯÙÌŘÌÊÛɯÖÕɯÈÕËɯÙÌÍÖÙÔɯÐËÌÕÛÐÛÐÌÚɯÛÏÈÛɯÈÙÌɯ
ÌÔÉÌËËÌËɯÐÕɯÊÖÔÔÜÕÐÛÐÌÚɯÖÍɯËÐřÌÙÌÕÛɯÒÐÕËÚɯȹÙÈÕÎÐÕÎɯÍÙÖÔɯÝÐÙÛÜÈÓȮɯÐÕÛÌÙ×ÙÌÛÈÛÐÝÌɯ
ÊÖÔÔÜÕÐÛÐÌÚɯÛÖɯÔÌÔÉÌÙÚÏÐ×ɯÖÍɯÚ×ÖÙÛÚɯÊÓÜÉÚɯÖÙɯÍÈÕɯÎÙÖÜ×ÚȺȭɯ(Ô×ÓÐÊÐÛÓàɯ×ÈÙÛɯÖÍɯÛÏÐÚɯ
ongoing activity of purposeful everyday meaning-making in relation to mediated 
ÊÜÓÛÜÙÌɯ ÐÚɯ ÛÏÌɯ×ÙÖËÜÊÛÐÖÕɯÖÍɯËÐÚÛÐÕÊÛÐÖÕÚȮɯÕÖÙÔÚɯÈÕËɯ ÙÜÓÌÚȭɯ"ÜÓÛÜÙÈÓɯ ÊÐÛÐáÌÕÚÏÐ×ɯ
ÖřÌÙÚɯÉÖÛÏɯÛÏÌɯÎÙÖÜÕËɯÙÜÓÌÚɯÖÍɯÐÕÛÌÙ×ÙÌÛÈÛÐÖÕɯÈÕËɯÌÝÈÓÜÈÛÐÖÕɯÈÕËɯÛÏÌɯÚ×ÈÊÌɯÛÖɯÉÌɯ
ÌßÊÐÛÌËȮɯÍÙÐÎÏÛÌÕÌËȮɯÌÕÛÏÙÈÓÓÌËȮɯÊÖÔÔÐŲÌËɯÖÙɯÈÕàɯÖÍɯÛÏÌɯÏÜÎÌɯÙÈÕÎÌɯÖÍɯÚÛÈÛÌÚɯÖÍɯ
mind and feeling that we connect with the use of popular media rather than just 
ÉÌɯÊÖÕÊÌÙÕÌËɯÖÙɯ×ÓÌÈÚÌËɯÈÚɯÉÌÊÖÔÌÚɯÛÏÌɯÐÕÍÖÙÔÌËɯÊÐÛÐáÌÕȮɯÛÏÌɯÕÌÞÚ×È×ÌÙɯÙÌÈËÌÙɯ
ÖÍɯÖÓËȭɯ"ÜÓÛÜÙÈÓɯÊÐÛÐáÌÕÚÏÐ×ɯÛÏÜÚɯÙÌÍÌÙÚɯÛÖɯ×ÙÖÊÌÚÚÌÚɯÖÍɯÉÖÕËÐÕÎɯÈÕËɯÊÖÔÔÜÕÐÛàɯ
ÉÜÐÓËÐÕÎȮɯÈÕËɯÙÌŘÌÊÛÐÖÕɯÖÕɯÛÏÈÛɯÉÖÕËÐÕÎȮɯÞÏÐÊÏɯÞÌɯÈÙÌɯÞÌÓÓɯÍÈÔÐÓÐÈÙɯÞÐÛÏɯÉÜÛɯÏÈÝÌɯ
ÍÈÐÓÌËɯÛÖɯÜÕËÌÙÚÛÈÕËɯÈÚɯÛÏÌɯÜÕÙÜÓàɯÉÜÛɯÕÌÊÌÚÚÈÙàɯÐÕ×ÜÛɯÍÖÙɯÔÖÙÌɯÍÖÙÔÈÓÓàɯËÌŗÕÌËɯ
ÊÐÛÐáÌÕÚÏÐ×Úȭɯ6ÏÐÓÌɯ ÐÕÛÌÕÛÐÖÕÈÓÓàɯ ÍÖÊÜÚÐÕÎɯÖÕɯ×ÖÓÐÛÐÊÈÓɯ ÊÐÛÐáÌÕÚÏÐ×Ȯɯ+ÐÌÚÉÌÛɯÝÈÕɯ
9ÖÖÕÌÕɯȹƖƔƔƙȺɯÚÏÖÞÚɯÐÕɯÏÌÙɯEntertaining the Citizen how publics are constituted, 
politically and socially in more places and in more ways than a focus on parlia-
mentary politics would allow for.
"ÜÓÛÜÙÈÓɯ ÚÛÜËÐÌÚɯÖřÌÙÚɯÔÖÙÌɯ ÌßÈÔ×ÓÌÚɯÖÍɯÏÖÞɯ×Ö×ÜÓÈÙɯ ÊÜÓÛÜÙÌɯ ÊÖÕÚÛÐÛÜÛÌÚɯ

Ɂ×ÜÉÓÐÊÚɂɯÉàɯÖřÌÙÐÕÎɯÍÙÈÔÌÚɯÖÍɯÙÌÍÌÙÌÕÊÌȭɯ)ÖÏÕɯ,Ì×ÏÈÔɯÚÜÎÎÌÚÛÚɯÞÌɯÜÕËÌÙÚÛÈÕËɯ
ÛÏÌɯ×ÙÖÝÐÚÐÖÕɯÖÍɯɁÜÚÈÉÓÌɯÚÛÖÙÐÌÚɂɯÐÕɯ×Ö×ÜÓÈÙɯËÙÈÔÈɯÈÚɯÈɯÔÈÙÒɯÖÍɯØÜÈÓÐÛàɯȹƕƝƝƔȮɯƙƛȺȭɯ
Ien Ang coined the term “emotional realism” to underline the value of the prime 
time soap opera DallasɯÍÖÙɯÐÛÚɯÝÐÌÞÌÙÚɯÐÕɯÙÌŘÌÊÛÐÕÎɯÖÕɯÈÔÖÕÎÚÛɯÖÛÏÌÙɯÛÏÐÕÎÚɯÎÌÕËÌÙɯ
ÙÖÓÌÚɯÈÕËɯÙÌÓÈÛÐÖÕÚɯȹƕƝƜƙȺȭɯ2ÛÜÈÙÛɯ'ÈÓÓɯÚ×ÌÈÒÚɯÖÍɯɁŗÊÛÐÖÕÈÓɯÙÌÏÌÈÙÚÈÓɂɯÈÚɯÈɯØÜÈÓÐÛàɯÖÍɯ
ÞÈÛÊÏÐÕÎɯÚÖÈ×Úȭɯ(ɯÍÖÜÕËɯÚÐÔÐÓÈÙɯÔÌÊÏÈÕÐÚÔÚɯÐÕɯÐÕÛÌÙÝÐÌÞÚɯÞÐÛÏɯÙÌÈËÌÙÚɯÖÍɯÞÖÔÌÕɀÚɯ
ÔÈÎÈáÐÕÌÚȮɯÞÏÖɯËÌÚÊÙÐÉÌËɯ ÛÏÌɯ×ÓÌÈÚÜÙÌɯÖÍɯ ÛÌÔ×ÖÙÈÙàɯ ÐÔÈÎÐÕÌËɯ ÐËÌÈÓɯ ÐËÌÕÛÐÛÐÌÚɯ
ÞÏÐÓÌɯÙÌÈËÐÕÎɯȹ'ÌÙÔÌÚɯƕƝƝƙȺȭɯ3ÖɯÊÈÓÓɯÛÏÐÚɯɁÊÜÓÛÜÙÈÓɯÊÐÛÐáÌÕÚÏÐ×ɂɯÏÌÓ×ÚɯÔÈÒÌɯÝÐÚ-
ÐÉÓÌɯÕÖÛɯÑÜÚÛɯÛÏÌɯÊÖÕÚÛÙÜÊÛÐÖÕɯÖÍɯÐËÌÕÛÐÛàɯÈÕËɯËÐřÌÙÌÕÊÌȮɯÉÜÛɯÏÖÞɯÛÏÌɯÊÖÕÚÛÙÜÊÛÐÖÕɯ
of the willingness to engage with the political needs grounding. Now that “being 
ÐÕÍÖÙÔÌËɂɯÏÈÚɯÓÖÚÛɯÐÛÚɯÓÜÚÛÙÌɯÍÖÙɯÔÈÕàɯȹÛÏÌɯËÌÊÓÐÕÌɯÐÕɯÕÌÞÚ×È×ÌÙɯÙÌÈËÐÕÎȺȮɯÛÖɯÉÌɯ
replaced by the supply of and demand for more experiential accounts, a broadened 
ÕÖÛÐÖÕɯÖÍɯÊÐÛÐáÌÕÚÏÐ×ɯÐÚɯÕÌÌËÌËɯÛÖɯÚÌÌɯÞÏÌÙÌɯÛÏÌÙÌɯÐÚɯËÌÔÖÊÙÈÛÐÊɯ×ÖÛÌÕÛÐÈÓɯÉÜÛɯÞÏÌÙÌɯ
it remains unrecognised. 

Internet as a Particular Site for Cultural Citizenship
Internet-related forms of communication may well provide interesting examples 

that are perhaps easier to accept because they so obviously bridge public and pri-
ÝÈÛÌɯÚ×ÈÊÌÚȮɯÈÕËɯËÐřÌÙÌÕÛɯÛà×ÌÚɯÖÍɯÔÌËÐÈɯÜÚÈÎÌȯɯÌÕÛÌÙÛÈÐÕÔÌÕÛȮɯÊÖÕÚÜÓÛÈÛÐÖÕɯÈÕËɯ
information, and communication. Information and experiential knowledge blend. 
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Internet communication may serve as exemplary case for future uses of multi-va-
ÙÐÌÛàɯÔÌËÐÈɯÊÖÕÛÌÕÛɯÛÏÈÛɯÊÈÕɯÉÌɯÉÜÛɯÐÚɯÕÖÛɯÕÌÊÌÚÚÈÙÐÓàɯÊÓÌÈÙÓàɯËÌŗÕÌËɯÈÚɯÌÐÛÏÌÙɯÍÈÊÛɯ
ÖÙɯŗÊÛÐÖÕȭɯ6ÌÉɯÊÖÔÔÜÕÐÛÐÌÚɯÊÈÕɯÚÌÙÝÌɯËÐřÌÙÌÕÛɯÛà×ÌÚɯÖÍɯÊÐÛÐáÌÕÚÏÐ×ɯÎÖÈÓÚȮɯÚÖÔÌɯ
political, others national or cultural. All of these, however, can be understood 
ÍÙÖÔɯÛÏÌɯÉÙÖÈËȮɯÊÜÓÛÜÙÈÓȮɯËÌŗÕÐÛÐÖÕɯÖÍɯÊÐÛÐáÌÕÚÏÐ×ɯÎÐÝÌÕɯÈÉÖÝÌȮɯÐÕÝÖÓÝÐÕÎɯÈɯÝÈÙÐÌÛàɯ
of knowledges and activities, that include emotion, sensation and experience and 
deliver, in varying degrees, a state of being informed and of commitment to larger 
communities. Internet is a site where old arguments will have to be reshaped.
.ÍɯÊÖÜÙÚÌɯÛÏÌɯÐÕÛÌÙÕÌÛɯÈÓÚÖɯÚÌÙÝÌÚɯÖÓËɪÍÈÚÏÐÖÕÌËɯ×ÖÓÐÛÐÊÈÓɯÊÐÛÐáÌÕÚÏÐ×ɯÎÖÈÓÚȭɯ/ÌÛÌÙɯ

#ÈÏÓÎÙÌÕɯÈÕËɯ3ÖÉÐÈÚɯ.ÓÚÚÖÕɯȹƖƔƔƙȺɯÍÖÜÕËɯÛÏÐÚɯÐÕɯÛÏÌÐÙɯÙÌÚÌÈÙÊÏɯÖÕɯÛÏÌɯÔÌËÐÈɯÜÚÌɯ
ÖÍɯËÐřÌÙÌÕÛɯÎÙÖÜ×ÚɯÖÍɯàÖÜÕÎɯ×ÌÖ×ÓÌɯ ÐÕɯ2ÞÌËÌÕȭɯ ÔÖÕÎɯÛÏÖÚÌɯÙÌÚÌÈÙÊÏÌËɯÞÌÙÌɯ
youth members of political parties and extra parliamentary activists. While keep-
ÐÕÎɯÐÕÍÖÙÔÌËɯÉàɯÙÌÍÌÙÙÐÕÎɯÛÖɯÈɯÙÈÕÎÌɯÖÍɯÔÌËÐÈɯÚÖÜÙÊÌÚɯȹÐÕÊÓÜËÐÕÎɯÕÌÞÚ×È×ÌÙÚȺȮɯÛÏÌɯ
internet allows them to visit the web sites of rival political parties and engage in 
ËÐÚÊÜÚÚÐÖÕɯÞÐÛÏɯÛÏÌÔȭɯ)ÜÚÛɯÛÙÈÐÕÐÕÎɯÛÏÌÐÙɯËÌÉÈÛÐÕÎɯÚÒÐÓÓÚȮɯÐÚɯÞÏÈÛɯÛÏÌàɯÊÓÈÐÔȭɯ!ÜÛɯ
ÈÓÚÖȮɯÍÙÖÔɯÈɯÊÐÛÐáÌÕÚÏÐ×ɯ×ÌÙÚ×ÌÊÛÐÝÌɯÉÜÐÓËÐÕÎɯÛÏÌÐÙɯÖÞÕɯÊÖÔÔÜÕÐÛàɯÉàɯËÌŗÕÐÕÎɯ
what for them is competent membership, and building bridges to others who hold 
ÓÐÒÌɯÊÖÕÝÐÊÛÐÖÕÚɯÈÉÖÜÛɯÊÖÔ×ÌÛÌÕÊÌÚɯÉÜÛɯËÐřÌÙɯÐÕɯ×ÖÓÐÛÐÊÈÓɯÖÜÛÓÖÖÒȭ

Spectacular examples also exist of spontaneous action by groups of “civilians” on 
ÛÏÌɯÞÌÉȭɯ"ÏÙÐÚÛÐÕÌɯ'ÐÕÌɯȹƖƔƔƔȺɯËÌÚÊÙÐÉÌÚɯÛÏÌɯÌßÈÔ×ÓÌɯÖÍɯÛÏÌɯ+ÖÜÐÚÌɯ6ÖÖËÞÈÙËɯÊÈÚÌɯ
ÐÕɯƕƝƝƛȭɯ6ÖÖËÞÈÙËɯÞÈÚɯÈɯ!ÙÐÛÐÚÏɯÈÜɪ×ÈÐÙɯÊÏÈÙÎÌËɯÐÕɯÛÏÌɯ4ÕÐÛÌËɯ2ÛÈÛÌÚɯÞÐÛÏɯÚÏÈÒÐÕÎɯ
ÛÏÌɯÉÈÉàɯÐÕɯÏÌÙɯÊÏÈÙÎÌɯÛÖɯËÌÈÛÏȭɯ ÓÛÏÖÜÎÏɯÉÜÐÓËÐÕÎɯÈɯÞÌÉÚÐÛÌɯÐÕɯƕƝƝƛɯÞÈÚɯÏÈÙËÓàɯ
ÈÚɯÌÈÚàɯÈÚɯÐÛɯÐÚɯÛÖËÈàȮɯÈɯÚÐáÈÉÓÌɯÕÜÔÉÌÙɯÖÍɯÚÐÛÌÚɯÈ××ÌÈÙÌËɯÛÖɯÚÜ××ÖÙÛɯ6ÖÖËÞÈÙËȭɯ
,ÖÚÛÓàȮɯÕÖÛÌÚɯ'ÐÕÌȮɯÚ×ÙÐÕÎÐÕÎɯÍÙÖÔɯÚÛÙÖÕÎɯÕÈÛÐÖÕÈÓÐÚÛɯÍÌÌÓÐÕÎÚɯȹƖƔƔƔȮɯƕƕƗɪƘȺȭɯ

Less than a decade later, we see news travelling even faster, and leading to 
intense “outbursts” of national feeling. Unexpected shocking events are such an 
ÌßÈÔ×ÓÌȭɯ(ÕɯÛÏÌɯ-ÌÛÏÌÙÓÈÕËÚɯÛÏÌɯÔÜÙËÌÙɯÖÍɯŗÓÔÔÈÒÌÙɯÈÕËɯ(ÚÓÈÔɯÊÙÐÛÐÊɯ3ÏÌÖɯÝÈÕɯ
&ÖÎÏɯÖÕɯ-ÖÝÌÔÉÌÙɯƖȮɯƖƔƔƘɯÞÈÚɯÚÜÊÏɯÈÕɯÖÊÊÈÚÐÖÕȭɯ(ÕÛÌÙÕÌÛɯÚÐÛÌÚɯÊÈÙÙÐÌËɯÛÏÌɯÕÌÞÚɯ
ÉÌÍÖÙÌɯÛÏÌɯÕÈÛÐÖÕÈÓɯÔÌËÐÈɯÞÌÙÌɯÙÌÈËàɯÛÖɯÎÖɯ×ÜÉÓÐÊȭɯ!ÜÛɯÔÖÚÛÓàɯÛÏÐÚɯÔÜÙËÌÙɯÔÈËÌɯ
ÛÏÌɯÕÈÔÌɯÖÍɯÈɯ#ÜÛÊÏɯ,ÖÙÖÊÊÈÕɯÞÌÉɯÊÖÔÔÜÕÐÛàȮɯÊÈÓÓÌËɯ,ÈÙÖÒÒÖȭÕÓȭɯ$Ú×ÌÊÐÈÓÓàɯÍÖÙɯ
young people, Moroccan and Dutch, it provided a space to which they could turn 
to check their sense of the seriousness and implications of unfolding events and 
ÛÖɯËÌÉÈÛÌɯÛÏÌÐÙɯÝÐÌÞÚȮɯÖŜÌÕɯÍÖÙÊÌÍÜÓÓàȭɯ ÓÛÏÖÜÎÏɯÛÏÌɯÞÌÉÔÈÚÛÌÙÚɯËÐËɯÚÏÜÛɯËÖÞÕɯ
the website temporarily to regroup, they provided a meeting point that continues 
to be very popular.7 Although in many ways exceptional, this website supports 
the thesis that new technology is facilitating a new public sphere that combines 
exchange of information and evaluation in which emotion and experience are not 
discounted but an accepted part of processes of opinion formation.

Internet technology is also used by web communities to support for instance 
ÛÏÌɯÈÓÔÖÚÛɯÐÔÔÌËÐÈÛÌɯÈÕËɯÊÖÐÕÊÐËÐÕÎɯËÌ×ÓÖàÔÌÕÛɯÖÍɯËÐřÌÙÌÕÛɯÕÈÛÐÖÕÈÓÐÚÔÚȭɯ+ÖÜÐÚÈɯ
2ÛÌÐÕɯÖřÌÙÚɯÛÏÌɯÌßÈÔ×ÓÌɯÖÍɯÛÏÌɯƝɤƕƕɯÈŲÈÊÒɯÖÕɯÛÏÌɯ3ÞÐÕɯ3ÖÞÌÙÚɯÐÕɯ-ÌÞɯ8ÖÙÒɯÐÕɯ
ƖƔƔƕȭɯ2ÛÌÐÕɯÞÈÚɯÓÐÝÐÕÎɯÈÕËɯÞÖÙÒÐÕÎɯÐÕɯ-ÌÞɯ8ÖÙÒɯÈÛɯÛÏÌɯÛÐÔÌȮɯÉÜÐÓËÐÕÎɯÍÈÕɯÞÌÉÚÐÛÌÚɯ
for her research on American teen television, on series such as !ÜřàɯÛÏÌɯ5ÈÔ×ÐÙÌɯ
Slayer ȹƕƝƝƛɪƖƔƔƗȺɯÈÕËɯRoswellɯȹƕƝƝƝɪƖƔƔƖȺȭɯ6ÏÐÓÌɯÛÌÓÌÝÐÚÐÖÕȮɯÓÈÕËɯÓÐÕÌɯÈÕËɯÔÖÉÐÓÌɯ
telephony took a long time to be restored, her new broadband modem came to live 
again fairly quickly. It provided a lifeline to the rest of the world and it brought 
her a stream of emails from her Roswell contacts via a usually carefully guarded 
internet list.
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2ÛÌÐÕɯȹƖƔƔƖȺɯÕÖÛÌÚɯÏÖÞɯÛÏÌɯRoswell fans used their expertise as viewers of the 

ÚÌÙÐÌÚɯÞÏÐÊÏɯËÌÈÓÚɯÞÐÛÏɯÈÓÐÌÕÚɯÐÕɯÛÏÌɯÚÔÈÓÓɯ ÔÌÙÐÊÈÕɯÛÖÞÕɯÛÏÈÛɯÞÐÛÕÌÚÚÌËɯÈɯ4%.ɯ
ÈŲÈÊÒɯÐÕɯÛÏÌɯƕƝƙƔÚȮɯÛÖɯÔÈÒÌɯÚÌÕÚÌɯÖÍɯÛÏÌɯƝɤƕƕɯÈŲÈÊÒȭɯ3ÏÌɯÚÌÙÐÌÚɯËÌÈÓÚɯÞÐÛÏɯÚÜÊÏɯÛÖ×-
ÐÊÚɯÈÚɯËÐřÌÙÌÕÊÌȮɯÈÓÐÌÕÈÛÐÖÕȮɯÊÖÔÔÜÕÐÛàɯÈÕËɯ×ÙÖÉÓÌÔÈÛÐÊɯ×ÈÛÙÐÖÛÐÚÔȭɯ3ÏÐÚɯÔÈËÌɯÛÏÌɯ
Roswell viewers well-prepared observers and critics of what had happened. What 
ÐÚɯÚÛÙÐÒÐÕÎɯÔÖÚÛɯÖÍɯÈÓÓɯÐÕɯ2ÛÌÐÕɀÚɯÈÊÊÖÜÕÛɯÐÚɯÏÖÞɯÏÌÙɯÝÐÙÛÜÈÓɯÊÖÕÛÈÊÛÚɯÊÖÕÕÌÊÛÌËɯÚÌÈÔ-
lessly with her real-life family and friends and became an on-line family. Through 
their culturalɯÊÖÕÕÌÊÛÐÖÕɯȹÚÏÈÙÌËɯÓÖÝÌɯÍÖÙɯÈɯÛÌÓÌÝÐÚÐÖÕɯÚÏÖÞȺȮɯÈɯÊÐÛÐáÌÕɪÛà×ÌɯÊÖÕ-
ÕÌÊÛÐÖÕɯÊÈÔÌɯÐÕÛÖɯÉÌÐÕÎȭɯ ŜÌÙɯÚÏÈÙÐÕÎɯÊÖÕÊÌÙÕɯÈÕËɯÎÙÐÌÍȮɯÛÏÌɯRoswell fans moved 
to political discussion of terrorism but also of American foreign policy. Until the 
ÔÖËÌÙÈÛÖÙÚɯËÌÊÐËÌËɯÛÏÈÛɯÐÛɯÞÈÚɯÛÐÔÌɯÛÖɯÊÓÖÚÌɯËÖÞÕɯÖřɪÛÖ×ÐÊɯËÐÚÊÜÚÚÐÖÕɯÈÕËɯRoswell 
again was the main topic of discussion.

We may feel that internet especially facilitates small enclosed communities or is 
changing to a network logic that does connect but from point to point rather than 
around common themes. In any case, its power to facilitate and intensify connec-
tion and communication between large groups of people remains impressive in 
any case. News in this context becomes another type of “commodity,” linked more 
ËÐÙÌÊÛÓàɯÈÕËɯÔÖÙÌɯÐÕÛÌÕÚÌÓàɯÛÖɯÌÔÖÛÐÖÕɯÛÏÈÕɯÛÖɯÙÌŘÌÊÛÐÖÕȭɯ.ÕɯÚÏÖÙÛɯÕÖÛÐÊÌɯÙÌŘÌÊÛÐÖÕ 
is not what internet users want. Nor is it what these sites provide in the long run. 
Web sites, whether the Roswell lists or Marokko.nl, at some point return to “busi-
ness as usual.” Meanwhile, however temporarily, the internet is a public sphere in 
ÛÏÌɯÊÓÈÚÚÐÊɯÚÌÕÚÌɯÖÍɯÛÏÌɯÞÖÙËȯɯÛÏÌÙÌɯÐÚɯËÌÉÈÛÌɯÈÕËɯ×ÜÉÓÐÊÚɯÏÈÝÌɯÉÌÌÕɯÍÖÙÔÌËȭɯ6ÏÈÛɯ
we are witnessing is not the coming together of groups of friends, but groups of 
strangers who aim to connect to others based on shared and disputed agendas 
and goals. Media events make clear that cultural bonds may be as strong as those 
forged in political arenas and perhaps even more valuable in the sense that they 
reconnect political issues and answers to worlds outside the in-crowd domain that 
politics still is.
.ÕɯÛÏÌɯÕÌÛȮɯÛÏÌÕȮɯÞÌɯÚÌÌɯÕÌÞÓàɯÌÕÛÏÜÚÐÈÚÛÐÊɯÊÐÛÐáÌÕɯ×ÙÈÊÛÐÊÌÚɯÈÚɯÖÕÊÌɯÛÏÌàɯÞÌÙÌɯ

ÊÖÕÕÌÊÛÌËɯÞÐÛÏɯÛÏÌɯÕÌÞÚ×È×ÌÙɯÈÚɯÔÌËÐÜÔȭɯ0ÜÐÛÌɯËÐÚÊÖÕÊÌÙÛÐÕÎÓàɯÌÝÌÕɯÞÐÛÏÖÜÛɯ
going so far as to understand practices of watching and discussing football as part 
of the public sphere, these new internet-based practices are not easy to square with 
notions and ideals of “being informed.” “To be informed” developed out of several 
centuries of newspaper use and were perhaps strongest in what Daniel Hallin 
ȹƕƝƝƖȺɯÛÌÙÔÌËɯÑÖÜÙÕÈÓÐÚÔɀÚɯ×ÌÙÐÖËɯÖÍɯ'ÐÎÏɯ,ÖËÌÙÕÐÚÔɯÐÕɯÛÏÌɯÔÐËɪƕƝƙƔÚɯÈÕËɯƕƝƚƔÚȭɯ
Internet practice, e.g., hardly recognises older measures for truth-as-factuality and 
reliability. Moreover the net appears to allow for incidental rather than for structural 
ÊÐÛÐáÌÕɯ×ÙÈÊÛÐÊÌÚȭɯ3ÏÌɯÛÙÈÕÚÐÛÐÖÕɯÍÙÖÔɯÈÜËÐÌÕÊÌɯÔÌÔÉÌÙɯÛÖɯɁÉÌÓÖÕÎÐÕÎɯÛÖɯÈɯ×ÜÉÓÐÊɂɯ
is not a permanent elevation but a temporary one. 

Popular Culture Revisited via Ethnographic Audience 
Research
+ÌÛɯÜÚɯÍÖÙɯÈɯÔÖÔÌÕÛɯÈÚÚÜÔÌɯÛÏÈÛɯÈɯÎÙÌÈÛɯÔÈÕàɯÊÐÛÐáÌÕÚÏÐ×ɯ×ÙÈÊÛÐÊÌÚɯËÖɯÌßÐÚÛɯÉÜÛɯ

ÈÙÌɯËÐŚÊÜÓÛɯÛÖɯÙÌÊÖÎÕÐÚÌɯÈÚɯÚÜÊÏȭɯ6ÏÈÛɯÐÚɯÐÛȮɯÌÚ×ÌÊÐÈÓÓàȮɯÛÏÈÛɯÒÌÌ×ÚɯÜÚɯÙÌÛÜÙÕÐÕÎɯÛÖɯ
×Ö×ÜÓÈÙɯÊÜÓÛÜÙÌȳɯ ÚɯÈÜËÐÌÕÊÌɯÔÌÔÉÌÙȮɯ(ɯÞÖÜÓËɯŗÕËɯÐÛɯÏÈÙËɯÛÖɯÈÊÊÌ×ÛɯÛÏÈÛɯ×Ö×ÜÓÈÙɯ
culture would be about no more than sex, violence and sensationalism. Neither 
ÔÌÈÕÐÕÎɯÕÖÙɯÙÌÓÌÝÈÕÊÌɯÖÍɯÊÜÓÛÜÙÈÓɯÛÌßÛÚɯÐÚɯÕÌÊÌÚÚÈÙÐÓàɯÖÕɯÛÏÌɯÚÜÙÍÈÊÌȭɯ&ÖÐÕÎɯÉàɯÈÜËÐ-
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ence research, the discursive character of practices of meaning construction across 
ÎÌÕÙÌÚɯÐÚɯÊÙÜÊÐÈÓÓàɯÐÔ×ÖÙÛÈÕÛɯÏÌÙÌȭɯ-ÖɯÔÈŲÌÙɯÞÏÌÛÏÌÙɯÞÌɯÈÙÌɯÛÈÓÒÐÕÎɯÈÉÖÜÛɯÛÌÓÌɪ
vision drama or newspaper content, content has meaning because it has narrative 
ØÜÈÓÐÛàɯȹÊÍȭɯ!ÐÙËɯƕƝƝƖȮɯÈÕËɯ!ÐÙËɯÈÕËɯ#ÈÙËÌÕÕÌɯƕƝƜƜȮɯ'ÌÙÔÌÚɯƕƝƝƝȺȭɯ6ÌɯÜÕËÌÙÚÛÈÕËɯ
news as much as other types of content in terms of stories and central characters 
that, over time, we get to know. Audience research has also consistently shown 
that all media content is checked for its possible value as information. Reading 
ÞÖÔÌÕɀÚɯÔÈÎÈáÐÕÌÚɯÖÙɯÙÖÔÈÕÊÌÚȮɯÞÈÛÊÏÐÕÎɯ#ÈÓÓÈÚɯÖÙɯÚ×ÖÙÛÚɯ×ÙÖÎÙÈÔÔÌÚȯɯÈÓÓɯÖřÌÙɯ
learning opportunities. Although audience research itself is one of the few prac-
ÛÐÊÌÚɯÐÕɯÞÏÐÊÏɯÈÜËÐÌÕÊÌɯÔÌÔÉÌÙÚɯÌß×ÓÐÊÐÛÓàɯÈÕËɯÚàÚÛÌÔÈÛÐÊÈÓÓàɯÙÌŘÌÊÛɯÖÕɯ×Ö×ÜÓÈÙɯ
ÊÜÓÛÜÙÌȮɯÛÏÐÚɯËÖÌÚɯÖřÌÙɯÐÕÐÛÐÈÓɯ×ÙÖÖÍɯÛÏÈÛɯ×Ö×ÜÓÈÙɯÊÜÓÛÜÙÌɯÔÐÎÏÛɯÞÌÓÓɯÉÌɯÈɯÛÖÖɯÓÐŲÓÌɯ
recognised public sphere resource. Neither its critics nor its users seem aware of 
what might well be at stake here.
"ÜÙÙÌÕÛɯÈÕËɯËÖÔÐÕÈÕÛɯÊÖÕÊÌ×ÛÐÖÕÚɯÖÍɯÛÏÌɯ×ÜÉÓÐÊɯÚ×ÏÌÙÌȮɯÌÚ×ÌÊÐÈÓÓàɯÐÕɯÓÐÝÌɯËÌÉÈÛÌɯ

and everyday understanding, tend to return to a hierarchic understanding in which 
truth, rationality and “being informed” are of far greater importance than emotion 
ÖÙɯÐÕÛÜÐÛÐÖÕȭɯ(ÕɯÛÏÌÐÙɯ/ÜÉÓÐÊɯ"ÖÕÕÌÊÛÐÖÕÚɯ×ÙÖÑÌÊÛȮɯÍÖÙɯÌßÈÔ×ÓÌȮɯ-ÐÊÒɯ"ÖÜÓËÙàɯÈÕËɯ
colleagues found that only those among their informants who liked the news were 
comfortable expressing how the media connected them with the public sphere 
ȹ"ÖÜÓËÙàɯƖƔƔƘȰɯ ƖƔƔƚȺȭɯ+ÐÒÌÞÐÚÌɯ (ÕÎÜÕÕɯ'ÈÎÌÕɀÚɯ ÙÌÚ×ÖÕËÌÕÛÚɯ ÐÕɯÏÌÙɯÔÐËɯƕƝƝƔÚɯ
television news research project were apologetic about not performing dutifully 
ÈÚɯÊÐÛÐáÌÕÚɯÉàȮɯÌȭÎȭɯÙÌÔÌÔÉÌÙÐÕÎɯÞÏÈÛɯÓÈÚÛɯÕÐÎÏÛɀÚɯÕÌÞÚɯÞÈÚɯÈÉÖÜÛɯȹ'ÈÎÌÕɯƕƝƝƘȺȭɯ
6ÏÐÓÌɯÖÉÝÐÖÜÚÓàɯÛÏÐÚɯÔÌÈÕÚɯÛÏÈÛɯÑÖÜÙÕÈÓÐÚÔɯÐÚɯÍÈÊÌËɯÞÐÛÏɯÈɯÊÏÈÓÓÌÕÎÌɯȹ+ÌÞÐÚɯƖƔƔƚȺȮɯ
ÛÏÐÚɯÚÛÈÛÌɯÖÍɯÈřÈÐÙÚɯÉÌÎÚɯÛÏÌɯØÜÌÚÛÐÖÕɯÖÍɯÏÖÞɯÈÕËɯÞÏÌÙÌɯÞÌɯÊÏÖÖÚÌɯÛÖɯÉÌɯÛÐÌËɯÐÕɯÛÖɯ
ÛÏÌɯÚÖÊÐÈÓɯÖÙËÌÙȭɯ'ÖÞɯÊÖÜÓËɯÈɯÊÈÚÌɯÍÖÙɯ×Ö×ÜÓÈÙɯÊÜÓÛÜÙÌɯÉÌɯÔÈËÌɯÐÕɯÛÏÐÚɯÙÌÎÈÙËȳɯ
3ÖɯÚÛÈÙÛȮɯÍÖÙɯÔÖÚÛɯÖÍɯÜÚȮɯ×Ö×ÜÓÈÙɯÊÜÓÛÜÙÈÓɯÛÌßÛÚɯȹÛÌÓÌÝÐÚÐÖÕɯÚÌÙÐÌÚȰɯÛÏÙÐÓÓÌÙÚȰɯÔÈÎÈ-

áÐÕÌÚȮɯ×Ö×ɯÔÜÚÐÊȺɯÈÙÌɯÍÈÙɯÔÖÙÌɯÙÌÈÓɯÛÏÈÕɯÕÈÛÐÖÕÈÓɯ×ÖÓÐÛÐÊÚȭɯ(ÕɯÌÝÌÙàËÈàɯÓÐÍÌɯÖÜÙɯÈÓ-
ÓÌÎÐÈÕÊÌÚɯÈÕËɯÍÌÌÓÐÕÎÚɯÖÍɯÉÌÓÖÕÎÐÕÎɯÖŜÌÕɯÙÌÓÈÛÌɯÔÖÙÌɯÌÈÚÐÓàɯÈÕËɯËÐÙÌÊÛÓàɯÛÖɯȹÎÓÖÉÈÓȺɯ
popular culture than to issues of national or local governance. On a daily basis we 
ËÐÚÊÜÚÚɯÕÌÞȮɯÌßÊÐÛÐÕÎɯÚÌÙÐÌÚɯÞÐÛÏɯÍÙÐÌÕËÚȰɯÞÌɯÊÏÌÌÙɯÛÖÎÌÛÏÌÙɯÞÐÛÏɯÕÜÔÌÙÖÜÚɯÖÛÏÌÙÚɯ
ÞÌɯÞÐÓÓɯÕÌÝÌÙɯÎÌÛɯÛÖɯÒÕÖÞɯÞÏÌÕɯÛÏÌɯÕÈÛÐÖÕÈÓɯÍÖÖÛÉÈÓÓɯÛÌÈÔɯÚÊÖÙÌÚȰɯÞÌɯÞÖÙÙàɯÖÝÌÙɯ
suitable television for our children. We do all this in the secure knowledge that 
others like us exist and that they share a sense of elation, outrage, happiness or 
ÊÖÕÊÌÙÕȰɯÛÏÈÛɯÛÏÌàɯÈÙÌɯÍÈÔÐÓÐÈÙɯÞÐÛÏɯÛÏÌɯÈÙÎÜÔÌÕÛÚɯÞÌɯÞÈÕÛɯÛÖɯÜÚÌɯÈÕËɯÛÏÌɯÌßÈÔ×ÓÌÚɯ
ÞÌɯÙÌÍÌÙɯÛÖȭɯ/Ö×ÜÓÈÙɯÊÜÓÛÜÙÌɯÖřÌÙÚɯÜÚɯÐÔÈÎÐÕÌËɯÊÖÔÔÜÕÐÛàɯȹ ÕËÌÙÚÖÕɯƕƝƜƗȺȮɯÖÙȮɯ
×ÌÙÏÈ×ÚɯÔÖÙÌɯÈÊÊÜÙÈÛÌÓàɯÈɯÚÏÈÙÌËɯȹÏÐÚÛÖÙÐÊÈÓȺɯÐÔÈÎÐÕÈÙàɯȹ$ÓÚÈÌÚÚÌÙɯƖƔƔƔȺɯÖÙɯÌÝÌÕɯ
ɁÚÖÊÐÈÓɯÐÔÈÎÐÕÈÙÐÌÚɂɯȹ3ÈàÓÖÙɯƖƔƔƘȺȭɯ/Ö×ÜÓÈÙɯÊÜÓÛÜÙÈÓɯÛÌßÛÚɯÏÌÓ×ɯÜÚɯÒÕÖÞɯÞÏÖɯÞÌɯ
ÈÙÌȰɯÈÕËɯÐÕÊÓÜËÌɯÜÚɯ ÐÕɯÊÖÔÔÜÕÐÛÐÌÚɯÖÍɯ ÓÐÒÌɪÔÐÕËÌËɯÝÐÌÞÌÙÚɯÈÕËɯÙÌÈËÌÙÚȭɯ6ÏÐÓÌɯ
formerly the nation might be thought to have primarily organised our sense of be-
ÓÖÕÎÐÕÎȮɯÖÜÙɯÙÐÎÏÛÚɯÈÕËɯËÜÛÐÌÚɯȹÊÐÝÐÊɯÈÕËɯ×ÖÓÐÛÐÊÈÓɯÊÐÛÐáÌÕÚÏÐ×ȮɯÈÕËɯÔÖÙÌɯ×ÙÈÊÛÐÊÈÓÓàɯ
ÚÖÊÐÈÓɯÊÐÛÐáÌÕÚÏÐ×ȺȮɯÐÛɯÐÚɯÕÖÞɯÍÈÊÐÕÎɯÚÌÙÐÖÜÚɯÊÖÔ×ÌÛÐÛÐÖÕɯÍÙÖÔɯÐÕÛÌÙÕÈÛÐÖÕÈÓɯÔÌËÐÈɯ
ÊÖÕÎÓÖÔÌÙÈÛÌÚɯÈÚɯÞÌÓÓɯÈÚɯÍÙÖÔɯÍÈÕɯÊÜÓÛÜÙÌÚɯȹÊÍȭɯ3ÜÙÕÌÙɯƕƝƝƘȮɯƕƙƘȺɯÛÏÈÛɯÐÕÝÐÛÌɯÜÚɯÐÕÛÖɯ
new types of collectivities that stretch far beyond national borders and produce 
small self-enclosed enclaves within it. 

If popular culture has the power to make people bond and feel they belong, we 
ÈÙÌȮɯÐÕɯÌřÌÊÛȮɯÊÖÕÚÐËÌÙÐÕÎɯ×Ö×ÜÓÈÙɯÊÜÓÛÜÙÌɯÈÚɯÈɯ×ÜÉÓÐÊɯÚ×ÏÌÙÌȮɯÐÕɯÞÏÐÊÏɯËÌÔÖÊÙÈÊàɯ
is at work. That means, that we should review whether popular culture is truly 
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ËÌÔÖÊÙÈÛÐÊɯ ÐÕɯ ÐÛÚɯÌřÌÊÛÚȰɯÞÏÈÛɯÒÐÕËɯÖÍɯÊÐÛÐáÌÕÚÏÐ×ɯ ÐÚɯ ȹÊÜÓÛÜÙÈÓȺɯ ÊÐÛÐáÌÕÚÏÐ×ȮɯÏÖÞɯ
ËÖÌÚɯÐÛɯÌßÊÓÜËÌɯÉÌÚÐËÌÚɯÐÕÊÓÜËÌȳɯ%ÙÖÔɯÈɯÉÐÙËɀÚɯÎÈáÌɯÛÏÙÌÌɯÊÏÈÙÈÊÛÌÙÐÚÛÐÊÚɯÖÍɯ×Ö×ÜÓÈÙɯ
culture stand out. 
%ÐÙÚÛɯÖÍɯÈÓÓȮɯ×Ö×ÜÓÈÙɯÊÜÓÛÜÙÌɯÔÈÒÌÚɯÜÚɯÞÌÓÊÖÔÌɯÈÕËɯÖřÌÙÚɯÉÌÓÖÕÎÐÕÎȭɯ(ÛÚɯÌÊÖ-

ÕÖÔÐÊɯÈÕËɯÊÌÓÌÉÙÈÛÖÙàɯÓÖÎÐÊɯȹËÌ×ÌÕËÐÕÎɯÖÕɯÐÛÚɯÊÖÙ×ÖÙÈÛÌɪÊÈ×ÐÛÈÓÐÚÛɯÖÙÐÎÐÕÚȮɯÖÙɯÐÛÚɯ
ÜÚÌÙɯÖÙɯÙÌÈËÌÙɯ×ÙÖÝÌÕÈÕÊÌȺȮɯÈŜÌÙɯÈÓÓȮɯÔÈÒÌɯÐÛɯ ÐÔ×ÌÙÈÛÐÝÌɯÛÏÈÛɯÌÝÌÙɯÔÖÙÌɯÉÜàÌÙÚɯ
ÖÙɯÓÐÒÌɪÔÐÕËÌËɯÍÈÕÚɯÈÙÌɯÍÖÜÕËȭɯ$ÝÌÕɯÐÍɯÊÖÕËÐÛÐÖÕÚɯÈÙÌɯÚÌÛɯÍÖÙɯÌÕÛÙÈÕÊÌȯɯÈɯÍÌÌȮɯ×ÜÙ-
ÊÏÈÚÌɯ×ÙÐÊÌȮɯÈÜÛÏÌÕÛÐÊɯÐÕÛÌÙÌÚÛɯÖÙɯÛÏÌɯÙÐÎÏÛɯÚÜÉÊÜÓÛÜÙÈÓɯÊÙÌËÌÕÛÐÈÓÚȮɯÛÏÌàɯÖŜÌÕɯÔÈÒÌɯ
×ÈÙÛÐÊÐ×ÈÛÐÕÎɯÈÓÓɯÛÏÌɯÔÖÙÌɯÈŲÙÈÊÛÐÝÌȭɯ ɯÚÌÊÖÕËɯÊÏÈÙÈÊÛÌÙÐÚÛÐÊɯÐÚɯÛÏÌɯÍÈÚÊÐÕÈÛÐÖÕɯÞÌɯ
ÏÈÝÌɯÞÐÛÏɯ×Ö×ÜÓÈÙɯŗÊÛÐÖÕȮɯ×Ö×ɯÔÜÚÐÊȮɯËÌËÐÊÈÛÌËɯÐÕÛÌÙÕÌÛɯÚÐÛÌÚɯÍÖÙɯ35ɯÚÌÙÐÌÚȮɯÔÜÊÏɯ
loved media stars or computer games, because they allow us to fantasise about 
the ideals and hopes that we have for society, as well as to ponder what we fear. 
Utopian wishes mix with feelings of foreboding about how our culture and society 
ÞÐÓÓɯËÌÝÌÓÖ×ȮɯÞÐÛÏɯÛÏÌɯ×ÓÌÈÚÜÙÌɯÖÍɯÚÏÈÙÐÕÎɯÈÕËɯÈɯÙÈÕÎÌɯÖÍɯȹÖŜÌÕɯÝÐÚÊÌÙÈÓȺɯÌÔÖÛÐÖÕÚȮɯ
ÔÜÓÓÐÕÎɯÈÕËɯËÌÓÐÉÌÙÈÛÐÖÕɯÐÕÚ×ÐÙÌËɯÉàɯÞÏÈÛɯÞÌɯÙÌÈËȮɯÞÈÛÊÏȮɯÓÐÚÛÌÕɯÛÖȭɯ/Ö×ÜÓÈÙɯÊÜÓÛÜÙÌȮɯ
thirdly, links the domains of the public and the private and blurs their borderline 
more than any other institution or practice, for more people – regardless of their 
age, gender, and ethnicity. In that sense it is the most inclusive and democratic of 
domains in our society, regardless of the commercial and governmental interests 
ÈÕËɯÐÕÝÌÚÛÔÌÕÛÚɯÛÏÈÛɯÊÖɪÚÏÈ×ÌɯÐÛÚɯÍÖÙÔɯÈÕËɯÊÖÕÛÌÕÛÚȭɯ(ÛɯÖřÌÙÚɯÙÖÖÔɯÍÖÙɯÐÔ×ÓÐÊÐÛɯÈÕËɯ
explicit social criticism, both of a conservative and populist nature and of a more 
ÓÌŜɪÞÐÕÎɯÊÙÐÛÐÊÈÓɯÚÐÎÕÈÛÜÙÌȭɯ

Audience ethnography can help lay bare in more detail aspects of popular 
ÊÜÓÛÜÙÌɯÛÏÈÛɯÈÙÌɯÖÛÏÌÙÞÐÚÌɯÏÐËËÌÕɯÖÙɯÖÍɯÓÐŲÓÌɯÐÕÛÌÙÌÚÛɯÛÖɯÖÛÏÌÙÚȮɯÌÔÉÌËËÌËɯÈÚɯÛÏÌàɯ
ÈÙÌɯÐÕɯÌÝÌÙàËÈàɯÈÜËÐÌÕÊÌɯ×ÙÈÊÛÐÊÌɯÞÏÐÓÌɯÊÙÜÊÐÈÓɯɬÍÖÙɯÉÌŲÌÙɯÖÙɯÍÖÙɯÞÖÙÚÌɪɯÍÖÙɯÚÖÊÐÈÓɯ
cohesion and the continuation of the social order. There might be an exchange of 
ÝÐÌÞÚȮɯÖÙɯÈÊÛÜÈÓɯËÌÉÈÛÌȮɯÉÜÛɯÖÕÓàɯÈÔÖÕÎÚÛɯÛÏÖÚÌɯÞÏÖɯÒÕÖÞɯÖÍɯÖÕÌɯÈÕÖÛÏÌÙɀÚɯÐÕÛÌÙ-
est in a particular genre. Occasions in which popular culture invites strangers into 
ÈÊÛÜÈÓɯËÌÉÈÛÌɯÈÙÌɯÙÈÙÌȭɯ&ÐÝÌÕɯÈÓÚÖɯÛÏÈÛɯ×Ö×ÜÓÈÙɯÊÜÓÛÜÙÌɯËÖÌÚɯÕÖÛɯÐÕÚÐÚÛɯÖÕɯÈÕàɯÒÐÕËɯÖÍɯ
ÙÌŘÌÊÛÐÖÕȮɯÙÐÎÖÙÖÜÚɯÖÙɯÖÛÏÌÙÞÐÚÌȮɯÔÜÊÏɯÖÍɯÛÏÌɯÊÜÓÛÜÙÈÓɯÊÐÛÐáÌÕÚÏÐ×ɯÐÔ×ÓÐÌËɯÐÕɯÜÚÐÕÎɯ
the media or the popular arts is hidden as a, mere blimp in routine activity or in 
ÚÔÈÓÓɯËÈÐÓàɯ×ÓÌÈÚÜÙÌÚȭɯ(ÕÛÌÙÝÐÌÞÚɯÊÈÕɯÛÏÌÙÌÍÖÙÌɯÉÌɯÒÌàɯÔÖÔÌÕÛÚɯÖÍɯÙÌÈÓÐÚÐÕÎɯÊÐÛÐáÌÕ-
ÚÏÐ×ɯ×ÖÛÌÕÛÐÈÓɯÉàɯÖ×ÌÕÐÕÎɯÜ×ɯÙÖÜÛÐÕÌɯÛÖɯÙÌŘÌÊÛÐÖÕȮɯÈÕËɯÞÐÛÏɯÓÜÊÒȮɯÛÖɯËÌÉÈÛÌȭɯ
 ÜËÐÌÕÊÌɯÌÛÏÕÖÎÙÈ×ÏàɯÉÙÖÈËÓàɯËÌŗÕÌËɯÐÕÊÓÜËÌÚɯÈŲÌÕÛÐÖÕɯÛÖɯÛÌßÛÜÈÓɯËÌÛÈÐÓɯÈÕËɯ

ÏÐÚÛÖÙàɯÞÏÌÙÌɯÕÌÌËÌËȭɯ!ÜÛɯÞÏÈÛɯÌßÈÊÛÓàɯÐÚɯÐÛɯÛÏÈÛɯÞÌɯÕÌÌËɯÛÖɯÓÖÖÒɯÍÖÙȳɯ%ÐÙÚÛɯÖÍɯÈÓÓɯ
a public sphere perspective would be interested in what kind of “readerships” or 
ÊÖÔÔÜÕÐÛÐÌÚɯÈÙÌɯÉÜÐÓÛɯÉàɯËÐÚ×ÌÙÚÌËɯÈÜËÐÌÕÊÌɯÔÌÔÉÌÙÚȯɯÞÏÈÛɯÐÚɯÐÛɯÛÏÈÛɯÉÐÕËÚɯÙÌÈËÌÙÚȳɯ
'ÖÞɯËÖÌÚɯÈɯ×ÈÙÛÐÊÜÓÈÙɯ×Ö×ÜÓÈÙɯŗÌÓËɯÈËËÙÌÚÚɯÛÏÌÔɯÈÕËɯÞÏÈÛɯËÖÌÚɯÐÛɯÈÓÓÖÞɯÛÏÌÔɯÛÖɯ
ÙÌŘÌÊÛɯÖÕȳɯ2ÌÊÖÕËÓàȮɯÚÐÕÊÌɯÞÌɯÞÈÕÛɯÛÖɯÒÕÖÞɯÔÖÙÌɯ×ÙÌÊÐÚÌÓàɯÞÏÈÛɯÐÛɯÐÚɯÛÏÈÛɯÔÈÒÌÚɯ
popular culture worthwhile and how that could be a public knowledge resource, 
we need to look for what claims and criticism are voiced in relation to the “text” 
or popular practice discussed. What traces of “processes of working through” are 
ÛÏÌÙÌȮɯÖÙɯɁÙÌÏÌÈÙÚÈÓÚɯÍÖÙɯÙÌÈÓɯÓÐÍÌɂɯÐÕɯÏÖÞɯ×Ö×ÜÓÈÙɯÊÜÓÛÜÙÌɯÐÚɯÛÈÓÒÌËɯÈÉÖÜÛɯÈÕËɯÜÚÌËȳɯ
6ÏÈÛɯɁÜÚÈÉÓÌɯÚÛÖÙÐÌÚɂɯÈÙÌɯÐÕËÌÌËɯÖřÌÙÌËȳɯ3ÏÐÙËÓàȮɯÎÐÝÌÕɯÛÏÈÛɯÊÜÓÛÜÙÈÓɯÊÐÛÐáÌÕÚÏÐ×ɯ
is an instrument to assess the public sphere value of popular culture in terms of 
ÛÏÌɯÉÖÕËÐÕÎɯÈÕËɯÙÌŘÌÊÛÐÕÎɯÖ××ÖÙÛÜÕÐÛÐÌÚɯÐÛɯÖřÌÙÚȮɯÙÜÓÌÚɯÖÍɯÐÕÊÓÜÚÐÖÕɯÈÕËɯÌßÊÓÜÚÐÖÕɯ
ÛÏÈÛɯÈÙÌɯËÌÝÌÓÖ×ÌËɯÈÙÌɯÖÍɯ ÐÕÛÌÙÌÚÛȭɯ ÕɯÌßÈÔ×ÓÌɯÖÍɯ ÛÏÌɯ ÓÈŲÌÙɯÞÖÜÓËɯÉÌɯÒÕÖÞÐÕÎɯ
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ÛÏÌɯÛÌÊÏÕÐÊÈÓɯÙÜÓÌÚɯÖÍɯÍÖÖÛÉÈÓÓȰɯÖÙɯÍÈÔÐÓÐÈÙÐÛàɯÞÐÛÏɯÛÏÌɯÐÕËÐÝÐËÜÈÓɯÚ×ÖÙÛÚɯÏÐÚÛÖÙÐÌÚɯ
of trainers and players, but also literally on what grounds one may call oneself a 
detective reader or a fan of a particular television series. 
$ÛÏÕÖÎÙÈ×ÏàȮɯÜÚÌËɯÐÕɯÚÜÊÏɯÈɯÞÈàȮɯ ÐÚɯÊÖÕÊÌÙÕÌËɯÞÐÛÏɯÜÕËÌÙÚÛÈÕËÐÕÎɯÈÕËɯÌß-

plaining how social and cultural practice gives rise to agendas, to constructions 
ÖÍɯÍÌÔÐÕÐÕÐÛàɯÈÕËɯÔÈÚÊÜÓÐÕÐÛàȮɯÈÕËɯÐÔÈÎÐÕÌËɯÐËÌÕÛÐÛÐÌÚȭɯ!àɯÙÌÛÜÙÕÐÕÎɯÛÖɯÈÜËÐÌÕÊÌɯ
ethnography, i.e. longer-term and repeated contact with audience members, dialogic 
×ÙÈÊÛÐÊÌɯÔÈàɯÊÖÔÌɯÐÕÛÖɯÉÌÐÕÎɯȹ,ÈÙÊÜÚɯÈÕËɯ%ÐÚÊÏÌÙɯƕƝƜƚȺȭɯ3ÏÌɯÚÛÜËàɯÖÍɯÓÐÝÌɪÖÊÊÜÙÙÐÕÎɯ
web debate is another possibility. To intervene successfully in such debate and to 
use research encounters, will necessitate reorientation for researchers themselves. 
It would not do to come across overly didactic or paternalistic, nor, presumably 
would such behaviour deliver very high quality data. We would need to rethink how 
and on what grounds we achieve “rapport” as well as dust of “action research” as 
a viable strategy. Rather than look for uncontaminated material, we would invest 
ÐÕɯÙÌÚÌÈÙÊÏɪÈÚɪ×ÙÖÊÌÚÚȭɯ ŜÌÙɯÈÓÓȮɯÞÏÖɯÊÖÜÓËɯÏÈÝÌɯÍÖÙÌÛÖÓËɯÛÏÌɯÙÌÓÈÛÐÝÌɯÚÜÊÊÌÚÚɯÖÍɯ
ÊÐÝÐÓÐÈÕÚɯÔÈÒÐÕÎɯÛÏÌÐÙɯÖÞÕɯÕÌÞÚȳɯ(ÍɯÛÏÌÙÌɯÊÈÕɯÉÌɯÊÐÝÐÊɯÑÖÜÙÕÈÓÐÚÔȮɯÞÏàɯÕÖÛɯɁÊÐÝÐÊɯ
ÙÌÚÌÈÙÊÏɂɯÈÚɯÞÌÓÓȳƜ

A “civic research,” processual logic would do justice to how popular culture 
ÌßÐÚÛÚȭɯ(ÛɯÐÚɯÓÐÒÌɯÈɯÏÜÎÌɯ×ÐÌÊÌɯÖÍɯÍÈÉÙÐÊȮɯ×ÜÓÓÌËɯÐÕɯËÐřÌÙÌÕÛɯËÐÙÌÊÛÐÖÕÚɯÉàɯÛÏÌɯÔÈÕàɯ
×ÈÙÛÐÌÚɯÐÕÝÖÓÝÌËȯɯ×ÙÖËÜÊÌÙÚȮɯÈËÝÌÙÛÐÚÌÙÚȮɯÙÌÈËÌÙÚȮɯÊÙÐÛÐÊÚȮɯÈÊÛÐÝÐÚÛÚɯÈÕËɯÓÌÎÐÚÓÈÛÖÙÚȭɯ
6ÏÐÓÌɯÏÖÓËÐÕÎɯÖÕɯÛÖɯÛÏÌɯÍÈÉÙÐÊɯÐÚɯÞÏÈÛɯÉÐÕËÚɯÛÏÌÔȮɯÐÛɯÐÚɯÈÓÚÖɯÞÏÈÛɯÛÏÌàɯŗÎÏÛɯÖÝÌÙȭɯ
3ÏÌɯŗÎÏÛÐÕÎȮɯÛÏÌɯÏÖÓËÐÕÎɯÖÕÛÖɯÈÕËɯÊÓÈÐÔÐÕÎɯÖÍɯÛÏÌɯÍÈÉÙÐÊɯÊÖÜÓËɯÌÈÚÐÓàɯÉÌɯÙÌÊÖÕÊÌÐÝÌËɯ
ÐÕɯÛÌÙÔÚɯÖÍɯ×ÜÉÓÐÊɯËÌÉÈÛÌɯÈÕËɯÉÌɯÔÈËÌɯ×ÈÙÛɯÖÍɯÙÌÚÌÈÙÊÏɯ×ÙÈÊÛÐÊÌȮɯÕÖɯÔÈŲÌÙɯÏÖÞɯ
ÜÕÌØÜÈÓɯÛÏÌɯ×ÖÞÌÙɯ×ÖÚÐÛÐÖÕÚɯÏÌÓËȭɯ/Ö×ÜÓÈÙɯÊÜÓÛÜÙÌɯÐÚɯÕÖÛɯÈɯÔÌÙÌɯɁÞÌÉɯÖÍɯÔÌÈÕ-
ÐÕÎȮɂɯÕÖÙɯÐÚɯÊÜÓÛÜÙÈÓɯÊÐÛÐáÌÕÚÏÐ×ɯÈɯÚÛÈÛÌɯÖÍɯÉÌÐÕÎɯÖÙɯÙÌÚÌÈÙÊÏɯÈÕɯÌÕÊÓÖÚÌËɯ×ÙÖÑÌÊÛȭɯ%ÖÙɯ
audience members, a material claim to belong and to be recognised as a co-owner 
ÐÚɯÐÕÝÖÓÝÌËȭɯ"ÜÓÛÜÙÈÓɯÊÐÛÐáÌÕÚÏÐ×ɯÐÚɯÛÈÒÐÕÎɯÙÌÚ×ÖÕÚÐÉÐÓÐÛàɯÍÖÙɯȹÖÕÌɀÚɯ×ÐÌÊÌɯÖÍȺɯ×Ö×ÜÓÈÙɯ
culture. We take responsibility for popular culture by judging it, and we use it to 
ŗÕËɯàÈÙËÚÛÐÊÒÚɯÛÖɯÑÜËÎÌɯÖÛÏÌÙÚɯÉàȭɯ4ÕÍÖÙÛÜÕÈÛÌÓàȮɯÛÏÐÚɯÐÚɯÈɯɁËÌÉÈÛÌɂɯÛÏÈÛɯÐÚɯÔÖÚÛÓàɯ
×ÜÙÚÜÌËɯÐÕɯÈɯÚÛÌÕÖÎÙÈ×ÏÐÊɯÍÖÙÔÈÛȭɯ/Ö×ÜÓÈÙɯÊÜÓÛÜÙÌɯÈÕËɯÊÜÓÛÜÙÈÓɯÊÐÛÐáÌÕÚÏÐ×ɯÈÙÌɯÖŜÌÕɯ
ÈÉÖÜÛɯËÌŗÕÐÕÎɯÞÏÈÛɯÐÚɯɁÕÖÙÔÈÓȭɂɯ ÉÖÜÛɯŗÕËÐÕÎɯÖÜÛɯÞÏÈÛɯȹËÌÎÙÌÌÚɯÖÍȺɯËÐřÌÙÌÕÊÌɯ
ÈÙÌɯÛÖÓÌÙÈÉÓÌȭɯ'ÖÞɯÊÈÕɯÞÌɯÉÌɯÈɯɁÞÌȮɂɯÈɯÊÖÔÔÜÕÐÛàȮɯÐÔÈÎÐÕÌËɯÖÙɯÖÛÏÌÙÞÐÚÌȰɯÐÕɯÞÏÈÛɯ
ÙÌÎÈÙËÚɯËÖɯÞÌɯÕÌÌËɯÛÖɯÉÌɯÛÏÌɯɁÚÈÔÌɂȰɯÊÈÕɯÞÌɯÙÌÚ×ÌÊÛɯÌÈÊÏɯÖÛÏÌÙɯÞÐÛÏÖÜÛɯÍÖÙÊÐÕÎɯ
ÚÛÙÈÐÎÏÛÑÈÊÒÌÛÚɯÖÕɯÛÖɯÌÈÊÏɯÖÛÏÌÙɯÛÏÈÛɯ×ÙÌÚÊÙÐÉÌɯËÌÚÐÙÌËɯÚÌßȰɯÚÌßÜÈÓɯ×ÙÌÍÌÙÌÕÊÌȰɯÓÖÖÒÚȰɯ
ÐÕÛÌÙ×ÙÌÛÈÛÐÝÌɯÊÖËÌÚȮɯÖÙɯÈÙÌɯÚÜÊÏɯÚÛÙÈÐÎÏÛÑÈÊÒÌÛÚɯ×ÈÙÛɯÖÍɯÛÏÌɯ×ÓÌÈÚÜÙÌȳɯ3ÏÌɯÊÏÈÓÓÌÕÎÌɯ
is to make this explicit without, in doing so, tongue-tying discussants more at ease 
with outrage or cynicism.
"ÖÕÚÛÙÜÊÛÐÖÕÚɯÖÍɯÔÈÚÊÜÓÐÕÐÛàɯÈÕËɯÍÌÔÐÕÐÛàɯÈÙÌɯÌßÈÔ×ÓÌÚɯÖÍɯÛÏÌɯÔÈÑÖÙɯÐËÌÖÓÖÎÐÊÈÓɯ

quagmires that popular culture scripts solutions for, by, as it were, test-running 
ÚÊÌÕÈÙÐÖÚȭɯ&ÐÝÌÕɯÛÏÈÛɯÔÖÚÛɯ×Ö×ÜÓÈÙɯÛÌßÛÚɯÈÙÌɯÖ×ÌÕɯÛÖɯÈɯÞÐËÌɯÙÈÕÎÌɯÖÍɯÐÕÛÌÙ×ÙÌÛÈ-
ÛÐÖÕÚȮɯÐÛɯÐÚɯÐÔ×ÖÚÚÐÉÓÌɯÛÖɯŗÕËɯÖÜÛɯÞÏÐÊÏɯÚÊÌÕÈÙÐÖÚɯÈ××ÌÈÓɯÞÐÛÏÖÜÛɯÈÜËÐÌÕÊÌɯÙÌÚÌÈÙÊÏȭɯ
Scenarios are also recognisably a feature of public debate. The most important 
obstacle, quite likely then, would be the popular recognition that political talk 
ÈÕËɯ×ÖÓÐÛÐÊÈÓɯÌřÌÊÛÚɯÚÌÓËÖÔɯÔÈÛÊÏȭɯ6ÌɯÕÌÌËɯÛÖɯÍÈÊÌɯÛÏÈÛɯ×ÖÓÐÛÐÊÚɯÈÕËɯ×ÖÓÐÊàɯËÌÉÈÛÌɯ
have become so complex that there is no easy or simple way into understanding 
what is at stake. However, the other way around, it is possible to narrativise public 
issues along lines of popular genres. It also possible, conversely, for those who do 
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partake in public debate to lend an ear to what happens in the domain of popular 
culture and likewise recognise the complexity and importance of practices of use 
of popular genres.
!àɯÓÌŲÐÕÎɯÎÖɯÖÍɯÖÓËɯËÐÝÐÚÐÖÕÚɯÈÕɯÐÕÛÌÙÓÖÊÒÐÕÎɯÚÌÛɯÖÍɯÊÖÔÔÜÕÐÛÐÌÚɯÈÕËɯÕÌÛÞÖÙÒÚɯ

ÛÏÈÛɯÈÙÌɯÙÌÔÐÕÐÚÊÌÕÛɯÐÕɯÈɯÞÈàɯÖÍɯÞÏÈÛɯ-ÌÎÛɯÈÕËɯ*ÓÜÎÌɯȹƕƝƛƖɤƕƝƝƗȺɯÊÈÓÓÌËɯɁÊÖÜÕÛÌÙ-
publics.” They would not perhaps be happy with my appropriation of their term. 
It is a bit of a step from Marxist criticism to a pragmatic inclusion of the mixed 
commercial-political logics of the realm of popular culture in the life-world. To take 
that realm seriously and understand it as a public sphere is ultimately to divest 
governmental politics of its frightening grandeur. It is to make clear that politics 
ÐÚɯÕÖÛɯÚÖÔÌÛÏÐÕÎɯÉÌÓÖÕÎÐÕÎɯÛÖɯȹÐÕÍÖÙÔÌËȺɯÌÓÐÛÌȮɯÛÏÈÛɯàÖÜɯÕÌÌËɯÛÖɯØÜÈÓÐÍàɯÍÖÙɯɬɯÉÜÛɯ
is about who we are, and what we, all of us, want to make of the world we live in. 
The cynical distance that more and more people take from politics and the public 
Ú×ÏÌÙÌȮɯËÌŗÕÌËɯÐÕɯÈɯÙÌÚÛÙÐÊÛÌËɯÞÈàȮɯÔÈÒÌÚɯÊÓÌÈÙɯÛÏÈÛɯÛÏÌɯÔÖËÌÙÕɯ×ÙÖÑÌÊÛɯÖÍɯÌËÜÊÈÛÐÕÎɯ
×ÌÖ×ÓÌɯÛÖɯÉÌÊÖÔÌɯÎÖÖËɯÊÐÛÐáÌÕÚɯÏÈÚɯÊÖÔÌɯÈÚɯÍÈÙɯÈÚɯÐÛɯÊÈÕȭɯ(ÛɯÐÚɯÛÐÔÌɯÛÖɯÛÜÙÕɯÙÖÜÕËɯ
our ideal of the public sphere, and recognise that it should be open to many forms 
of literacy and to more claims than truth, and more styles than rational behaviour. 
'ÈÉÌÙÔÈÚɀɯÕÖÛÐÖÕɯÖÍɯÊÖÔÔÜÕÐÊÈÛÐÝÌɯÙÈÛÐÖÕÈÓÐÛàɯÊÓÌÈÙÓàɯ×ÖÐÕÛÚɯÛÏÐÚɯÞÈàȮɯÌÝÌÕɯÐÍɯÐÛɯÐÚɯ
not used as radically as I am suggesting here. Martha Nussbaum likewise pleads the 
ÊÈÚÌɯÖÍɯÙÌÊÖÎÕÐÚÐÕÎɯÛÏÌɯÝÈÓÜÌɯÈÕËɯÐÔ×ÖÙÛÈÕÊÌɯÖÍɯÌÔÖÛÐÖÕÚɯȹ-ÜÚÚÉÈÜÔɯƖƔƔƕȺȭɯ6ÏÐÓÌɯ
we might not want to do away with “truth” altogether, debate becomes intelligible 
ÞÏÌÕɯÐÛɯÐÚɯÈÊÒÕÖÞÓÌËÎÌËɯÛÏÈÛɯÐÛɯÐÚɯÖŜÌÕɯÏÈÙËɯÛÖɯÙÌÊÖÕÚÛÙÜÊÛɯɁÛÏÌɂɯÛÙÜÛÏɯÐÕɯÍÜÓÓɯÈÕËɯ
that intuition and emotions hardly always mystify and obscure. They may as much 
ÈÐËɯÔÈÒÐÕÎɯÚÌÕÚÌɯÖÍɯÞÏÈÛɯÐÚɯÎÖÐÕÎɯÖÕȭɯ%ÈÊÛÚɯËÖɯÕÖÛɯÚ×ÌÈÒɯÍÖÙɯÛÏÌÔÚÌÓÝÌÚȮɯÞÏÐÓÌɯÛÏÌɯ
ÈÙÛɯÖÍɯÐÕÛÌÙ×ÙÌÛÈÛÐÖÕɯÊÈÕɯÉÌɯ×ÙÈÊÛÐÚÌËɯÈÚɯÔÜÊÏɯÐÕɯ×Ö×ÜÓÈÙɯÈÚɯÐÕɯ×ÜÉÓÐÊɯÊÜÓÛÜÙÌȭɯ&ÐÝÌÕɯ
ÛÏÈÛɯȹÔÐÚȺØÜÖÛÐÕÎɯ2ÏÈÒÌÚ×ÌÈÙÌɯÏÈÚɯÓÖÕÎɯÉÌÌÕɯ×ÈÙÛɯÖÍɯ×ÜÉÓÐÊɯ×ÙÈÊÛÐÊÌɯȹ'ÈÞÒÐÕÚɯƕƝƝƔȺȮɯ
such courtesy might well be extended to popular culture of a later date. 
"ÜÙÙÌÕÛÓàȮɯÛÏÌɯ×ÜÉÓÐÊɯÚ×ÏÌÙÌɯÏÈÚɯÓÐŲÓÌɯÈ××ÌÈÓȭɯ.ÕÓàɯÍÖÙɯÚÖÔÌɯ×ÖÓÐÛÐÊÚɯÐÚɯÌßÊÐÛ-

ÐÕÎȮɯÛÖɯËÖɯÞÐÛÏɯÊÖÕŘÐÊÛÚȮɯÊÏÈÙÈÊÛÌÙÚɯÈÕËɯÏÐÚÛÖÙÐÌÚɯ×ÌÖ×ÓÌɯÏÈÝÌɯÞÐÛÏɯÖÕÌɯÈÕÖÛÏÌÙɯ
and the ideals that drive them. A broadly conceived public sphere would include 
the energies generated by football fandom, or use the knowledges and literacies 
of readers of thriller novels even if those have to come to public debate initially 
via and in audience research as practice. We know that what bind us are not day-
to-day administrative decisions. That we bond in drama, excitement, hopes and 
Ìß×ÌÊÛÈÛÐÖÕÚɯÈÚɯÞÌÓÓɯÈÚɯÐÕɯËÐÚÈ××ÖÐÕÛÔÌÕÛÚȮɯÊÙÐÛÐÊÐÚÔɯÈÕËɯÈÛɯÛÐÔÌÚȮɯËÌÚ×ÈÐÙȭɯ!ÖÛÏɯÍÖÙɯ
ÑÖÜÙÕÈÓÐÚÔɯÈÕËɯÍÖÙɯÈÜËÐÌÕÊÌɯÙÌÚÌÈÙÊÏȮɯÛÏÌÙÌɯÐÚɯÈɯÛÈÚÒɯÏÌÙÌɯÛÖɯÙÌËÌŗÕÌɯÛÏÌÐÙɯ×ÙÖÍÌÚ-
ÚÐÖÕÈÓɯÚÛÈÕËÈÙËÚɯÈÕËɯÖÉÓÐÎÈÛÐÖÕÚȭɯ/ÜÉÓÐÊɯËÌÉÈÛÌɯÚÏÖÜÓËɯÉÌɯÈÉÖÜÛɯɁÜÚɂɯÈÕËɯÐÕÊÓÜËÌɯ
ÈÓÓɯ ÛÏÈÛɯÞÌɯŗÕËɯÐÕÚ×ÐÙÐÕÎɯÈÕËɯÌÕÓÐÎÏÛÌÕÐÕÎȮɯÙÈÛÏÌÙɯÛÏÈÕɯËÐÚÛÐÕÎÜÐÚÏɯÉÌÛÞÌÌÕɯÈÕɯ
ɁÜÚɂɯÈÕËɯÈɯɁÛÏÌÔɂɯÞÏÐÓÌɯÜÚÐÕÎɯÏÐÎÏÓàɯÊÖËÐŗÌËɯÓÈÕÎÜÈÎÌȭɯ.ÕÓàɯÉàɯÞÈÓÒÐÕÎɯÚÜÊÏɯ
ÈɯÙÖÈËȮɯÞÐÓÓɯÞÌɯŗÕËɯÖÜÛɯÞÏÌÛÏÌÙɯÛÖɯÉÌɯÕÈĈÝÌɯÖÙɯÊàÕÐÊÈÓɯÈÙÌɯÈɯÊÖÔÍÖÙÛɯÖÙɯÈɯÊÏÖÐÊÌɯ
for audiences. Despite being an academic, I know I am in many ways an ordinary 
audience member, I suppose I would like to know what identities are concealed 
behind all those other “ordinary audience members,” even though I may well not 
ÔÜÊÏɯÓÐÒÌɯÞÏÈÛɯ(ɯŗÕËȭɯ.ÕÓàɯÛÏÜÚɯÊÈÕɯÛÏÌɯ×ÜÉÓÐÊɯÚ×ÏÌÙÌɯÉÌɯÞÏÈÛɯÞÌɯÞÈÕÛɯÐÛɯÛÖɯÉÌȮɯ
something that energises and that connects and includes.
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Notes:
1. This paper was originally presented as talk at �The Public Sphere and Its Boundaries� Conference, 
Tampere University, Finland, 25-27 May, 2006. The argument presented here borrows from two earlier 
publications: the Introduction to Rereading Popular Culture (Hermes 2005) and �Citizenship in the age 
of Internet�, published in the European Journal of Communication 21 (3) (Hermes, 2006a). I thank the 
editors of EJC and Sage for their permission to reuse material. I also thank Risto Kunelius and Robert 
Adolfsson for their comments.

2. The other two polls are a NIPO/TNS poll, reported on in all the big newspapers (2004) and 
the so-called 21 minute poll, a widely advertised internet initiative of McKinsey operating in the 
Netherlands in consort with a popular and a quality newspapers and companies who make the use 
of internet their business. 

3. Poll results were reweighed to minimize e�ects of overrepresentation of groups because of self-
selection induced by the method used.

4. Mostly this argument is voiced informally and in debate. E.g. NRC (Dutch quality newspaper) 
vice editor-in-chief Sjoerd de Jong lamented in a debate with journalism students on Monday 24 
October 2005, U. of Amsterdam, that he wished for more beta-trained journalists who would be 
able to understand and value research results. See also Justin Lewis�s more recent work, e.g. laid out 
in a conference paper at Making Use of Citizenship, Leeds, January 2005.

5. The national on-line newspaper archive LexisNexis was used for two quality (Volkskrant and NRC) 
and a popular newspaper (Telegraaf), as well as the on-line edition of one of the three newspapers 
for 2004 in its entirety to check the validity of search terms.

6. Volkskrant, 4 June 2004.

7. A year after the murder of Van Gogh the site has 85,000 members (number provided by Marokko.
nl), while the Dutch Moroccan community consisted at that time of no more than 330,000 people.

8. �Civic research� is Robert Adolfsson�s term, for the use of which I thank him. It denotes new forms 
of action and peer-to-peer research that engage informants as co-researchers, i.e. as research 
subjects rather than objects.
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