HIDDEN DEBATES:
RETHINKING THE
RELATIONSHIP BETWEEN
POPULAR CULTURE AND
THE PUBLIC SPHERE

Abstract

This article proposes that paying attention to popular
cultural practice will bene t cultural citizenship and, in
turn, the vitality of the public sphere. Although popular

culture in Habermassian terms does not fully qualify as a
lifeworld domain, the enthusiasm of its users is a strong
point to its advantage. Otherwise ordinary people hardly
participate in public life, which foregrounds them as (emo-
tional) witnesses rather than as experts or persons holding
aview or an (interesting) opinion. As debate resulting from
popular culture use tends to be among fans, neighbours
or co-workers and is in point of fact hidden, a further step
would be needed to use the underlying issues and points
of view debated in everyday life for public use. Internet
communication shows that this is well possible. Indeed,
the public-private and the ction-non ction boundaries
are blurring, and citizenship is practiced in many places.
Qualitative audience research could be a key force in
reinvigorating the public sphere. By involving audience
members themselves and following their cue or by using
peer-to-peer formats, it could develop into civic research
in much the same manner as civic journalism.
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The practice of audience research teaches those of us engaged in it a curious
double truth!. While audience members in many ways are incredibly media-liter-
ate, they are as incredibly naive in others. Moreover, quite a large number of us
lack a vocabulary in our capacity as audience members to talk about what makes
UUOTWTTIOTEEIPOUITP T RECEUP TEWOH T TUE T T Tug UEGR2u0UUERRT idix TEDrEy
media, genres or texts. Likewise when it comes to issues of public knowledge, there
BUEIUOO TUOOUEUTOUTUOTWURT TILEQEOEMTEROOUE iU TuxUOOTIO EEIUENOURT 100U
how government or politics work. Nor is there nearly as much civic practice as the
OOUENYOEEEUIEIauOSTOWUUTEupOUIEIIUTTTUIMOOUMU TEMWEDYDEU<UEERE TUEOT Uul ROV
Y10&ul FIEDY Tuk Iu&EOUOBINN 1 0iSEIOx TiuNNK AW

When we assume that that media use, both in its everyday and its fan forms,
EOOUREUITUupOS 10O < pEDIIAAIOUEDRA T OU DX TUEUTUTEET Eu bl TuEWIURXOTUETENTOT Ty
STTurU00BUIOWUTOPUTOPWTENUITTUEEUTWEOOIVEU2LIOW T TUEER2UUTOITUOE TUUIEOERO T
of audiences, whose initial reaction to why they read or watch television or play
games is to say that it is for relaxation, “just for fun.” The second challenge is to
show convincingly what the use and even need for an unconventionally broad un-
derstanding of “the public sphere” would be. And thirdly, why audience research
would provide not just insight in both popular culture and the public sphere, but
EOUOELO FTUEWTOEauIOuOOUTul BxERUUTUO WU T TuEDIRAT OUTDxux OUTORENDOux O x UOEULE0-
tural practice for public debate.

6 TOTTEWOUEOUOOUTUIUURE TuICuP TAUECEITOPuxOx UIEWEUIIUUTUOEYTULEOEIP Ty
OTTEu00uUTHOYITOUETuENRATOUTD>Gu " *80DAT OUTDx0uBly TEUESawOTTEUUEASOTOuUu (T TuOT &u
quality that we assume when talking about the public sphere. In that regard | want
IOEUTUTWTEWEDRAT OUTOXUuD TRE Tu(WUOE TU0UEQELEUITENu> TOETUEDOE MUV TEWD Tul TT0u
EOO OB TEIEAEDELUTUxOOUEITuIOUDOUTOEROOWIOWTOTYEOWOUTTUNWESEWOUIVEOTTUU0L
currently is elsewheref"*00UT@UT0002EIOEETOMO Ty TEWP TWUOETUUIECELIT Tux UEGRE
sphere to be is an urgent project.

Discussion of the public sphere is, of course, not synonymous with discussion
OluEpipATOUTIx i T auxUTUUOBO TUIOOWTTOUEIOUTIEOOOTEROONO AEITUO TODB00E TuEER L
TOUETEQSTTOUTIPEEATTUTRUGROTWOWIOXUEURREUMUOOIUOETUIIEOEDD TuxOx UOEEU(-
tural practice in e.g. a Habermassian sense. Neither his theorisation of the public
UxTTUTLOUTBITTOUAOILEOO O UBREERY TuEEROOLTOUEDELI DU = EE TUOEUhNA 1 shNUuy
WNUKAB (P OUIEIO OUI0aLO TEOW T <EUERO T080u = EETUOEUZITUOUNWAUIT OEDE(RI T BOUIE
aspects of popular culture. As global industry, popular culture involves the media
of money and powver. In everyday reception practices, however, it could be argued
that lifeworld criteria, such as truth, moral rightness and sincerity, as well as the role
OLUTTuERURAT OOUEUTUOOUTWUTOTYEG U CuxUTYROUUETEEITUEEOUIITTUTRUOUTUUNTOBTY T
cultural studies has been reproved for making exactly such a cut. Stern criticism has
been directed at its overly idealistic and naive understanding of audience practice
EEU000UENEOEWENx OMBEEWTEOOO OPEIx TUUX TERY TuUT 1O UMY TuiUUBT U0i&DY TOWTEWIT Ty
status of popular culture today in academia is less precarious than it was a decade
ago, there is also more room to take an even-handed look at what popular culture
means and could mean to us, rather than idealise or demonise it.

As | am interested in how popular cultural practice might be a resource for an
engaging public sphere and open public debate, | want to focus on how popular
EUO0OUTWEEEUTOUT U UUudOuOUUUO0TL EVu ERIRAT OugUEIT TULUTEDL EUWEOOUUO T Uk OUu ERT QUKL
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ITEWOOETUUIEOEUuEDIRaT OUTDxuIOUETUBY TulUOOUEQELIOE T1OROEIT0asEOOO ENT EuBl T
public opinion formation in and via the political or “proper” public sphere only.
Discussion among many about what is best for all of us, is understood to be sup-
xQUITEuEAWEQEWIEOTux0EE TuxUTEOOIOEOIausOupOT P UAIOTEDEH)OUUOERUIOUTUOEROOU
EWETOOEIEEAPEIETEOTUEOEIEUWOTEDEIOUTOULENIDATOUTD> a3 TR TOEIROOUETIDTT 0!
ITTuOTERENEDRATOUECETOYTUIOO 100N OEOEN EuxDOEUAIE AT TUOTPUXEX TUTEUL
TROU0TELTUOOWTTUOPEINIITUETOIUVAWOOPEUE Uy , EOUENWIYYYALSTIWEITUEOEIBUEDIAL
of democracy from such a perspective is in the hands of the reading public. The
IEEWITEROTPUXEX TULEUTWTEENTUNECENT UUn2ETOTOEEE Tul LENWN YYKMEOEWTERAOUOTU
x10x0TUTTEVELOT P UEURO x QUIEOIEUWEOBO Tug® *OUUTUEL , TETUYYHKBUITTUTIOUTUEY
OEYTUOIEOOETU0N 1 OUTuOOUTUOEIIO P2 OUOUIEIT Ev@UTUROOUOIB TEWR Tul Rx TE
NOOUTTOTPUEUENRATOUTI>IOTENUONEOE@UTUROOUOIITOPEIRAT OUTHXIUOULIUUT Ey
and bolstered in the broader domain of media culture are of evident importance
now that the media landscape is changing rapidly, not least due to technological
change and innovation.

It is my idealist conviction that media and cultural studies scholars should be
OUTEOREWOITOTEIVENDOUEL&UEOUEPECWUTOUTUEQETTIEEEOOLIOUE Ty U Tul T Tul0UT 100:
PAITul YTUAEEAWEOOUEEIOUTUOTOT TEOUULIOupx UEREAE TEEIT5(OuOauEYTO X (iIOWOEENTY
and make sense of the important “hidden debates” that develop in the realm of
popular culture, I will advance my argument on four fronts. | will start with a
discussion of the presence and the representation of ordinary people in the media.
STTaTEYLETEOTTEWRTON 2O TIEIETEOTHO Tux UEREWX TTUTEOEuIx UEREIETEEIT  STUL
that, I will turn to possible points of departure for a more cultural understanding
OUTTux UEREUx TTUTMEOEuPH0ux EauxEUBEUIEUEYTOROOWOTOP®OITUOT U TEX T 0 THUL
issue. The concluding section turns to the uses of popular culture and the role of
pIUTOOTUEX TDEMEUEDT OETWUTUTEVET0OuOEORO Tul BxCRERIT Tux OUTORENX UERENYEIU TuOIY
these uses.

The Changed Presence and Representation of Ordinary

People in the Public Sphere

—TPWTETOOOTaUOY 10T TuxEUl I kual EVLTEUTDY T0uUMECUTR*00EDO TuYOOUO Tu0Iy
more and more lavishly illustrated news via new and old media. Digital video
and photography travel fast and speeded up processes of news dissemination.
Institutional control over news content has lessened. “Ordinary people” appear in
new roles both as producers and as faces in the news. In news media, we encounter
more than the professionals and experts who used to dominate screens and pages
p*"OUOTUWEOEW/T00u Y+ OITOUTTWOTYTUU0OWT TuTEDIOUWEOELERIEUIUROOUEDEIOUUOU
pages in newspapers are still mostly for those of us who have titles and functions
that legitimate those opinions, vox pop segments and frequent references to opinion
polls in newspapers and news programmes on radio and television make other
faces and voices present.

The appearance of ordinary people in the media dates back most obviously to
the introduction of television, in which audiences became visible around sports
r 10EOu O0upOu UTTENUT Udu (Gu U1 Tu — 10T TUOECE Uuply PEUL T TubOIUOE UEROOu Ol EOO O TUEDEN
10T YDUROOUERUT TuT OEOIUT TnNUY Ul TEWENO B TEWOUEDOEVaWx 10x0Tu00 T WO T T TaUO POl

$YT1UaEE2u TRx 1001 OETUEOELOEUTUYEROO PEUTOUTTUOUOETEudOuOT PulTE®IawOUOEN
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EOELETEWUTOBUup+TUUE t OuNNNOu+DYBO TUIOO TUEOE+UOIINNNKAUOprah Winfrey, Jerry
Springer and other talk shows were aired and given their Dutch counterparts. With
EOEaOTIOXT00TUUET UTTWECT TOIUETEIPEUROINIOEUETEMUOOUEITHOOWONOET Uly
0 , EUEDEUOY TiuNNNiu . STOIETOOUOETEENROOTOUNTITYBUIOOmT OOROOENEOEUOUUIA
EEEQUERO TWOWOENTOUTUYDT R TTUMIT T+0YBOTUIOO TiyNNKAOWT ECRI2UITOTYBUROOuxEYTEW T Tu
PEaiOULEULUT OUmeEEUDEiUmOI’wDOUUOEUEDOTmEOEmDOOUUUUEUBOTmU'I'OEODOTwUUE“I IELOEYTL
like, became part of the domain of the news.

3T1U120BYCTETEROVITIOUTOTTIYORxOXIEUxUEEBELOIUTTIUI OEOTUP TEMT YT Oy
OTEQuI0uxT10x010u$O0RO0uUxENNOTI TOPYP TUEOO Tul0uOITUXUTIITTuPOUEIEIOUOE
us and form opinions about it. Anger, hatred, grief and sorrow point to how we
understand the relation between individuals and collectivities, and what standards
PTITTI0TOU0EL=UTYED = ORPTYTUYORyxOxuUTTOT1000OF T UutdyiTuUTOUTuOTUEIPDE U
OUBT QUEIROOUOUUTRTEROOOOWTUxOOURENRIRT VB3 TTUT LU0 UOOWTTHOEDYDE UENWIOL
P TEWIUUOUBOERYIEUENROIOIO TOETUO TEIX UERMEI/OMIREENNERUTENE X x TEWIOT OO-
tion and gut feeling by populist parties moreover has made this type of knowledge
TRIUTOT0aEISEUINIOWUT B0 UOETUUTUOIUOE TUIIEOEND Tub TEWOUUEOO OOOITOOEO
common responsibility would be. The ordinary men and women we see appear-
ing do so under conditions dictated by the media or by political logic. Vox pop
news segments for instance frame those shown as impacted by events they had
no control over, either directly as victims, or as bystanders. Seldom are they asked
for a political opinion or analysis of what has happened. Neither deliberation nor
UTRTEROOBUENRUIEO 1O T TRUEOOUIVUERGOUEIDBIOTUUT Uip* *OU0Eaul Yy YA

400000 TOaulTTOWETUxDUTuUT Ty IEEIUTEN OUEDOEUaWENRAT Ol TEY Tu OEETu(TToU
PEaOOIOWTTUOEROOEWIIET 10T TE TEEIY0TuxOBBEEWO XEEN (TOUTTUTTOXTEL
by developments in media content and technology and strengthened in a good
OEOau$UU0X TEQUEOUOINRT UsEawxOx UL TOETOENT UEOEL OOYTOTO0U0u x OBIBEULHOL
UTTOEITuYITETOIUUWTO0IxUOEUET EWOEROOEWUIUEET UL OUEWOEMOUOET IO Tux ORlp-
cians but neither political agency nor public opinion formation for those outside
ITTWEOOEOUOTux O0RIBEUR — GliUOUUUXUpURA To2uIT Tux OREENTUIEERUTOT OmeDOEOUEDO I
xO0IBEDEOUNLIOUUOEMUIIUL EOE x UERELUTUYEQUIUA TEY TuUTOENO T EuIEOU Ol T Ty OELECEY
trusted technology of polling.

Opinion polls are used on an unprecedented scale, fanning worries about poll-
EUpY 10ETOOEUEEaENTEVIDOWT Tu— TUTTUWESE Ukiu— TP WO TEDERO TWOWT x OULOOWTT O
1OUEOITTauxUOYRE LEEOOE URMOUEUER OETULOE IEOO T UEREL. BT TWIOXBEIOIIUET
TEU02w < 000001 00u EUn &1 OUT Tu &ENUxu PEU TREEN&WITER 3TTuU0TuOlUENTOWrEs OTITOE
POUEIETRYTUWIUUTu000P01ETIUECELETOOEUEE aup&0a00u 10uEN IY\(KOwiUJINAow"DUDaIOUw
EQENTOYTUOO 1000 S EPENN POUIELE Tux TUTTEI0aBOTOUOTELEEOUN TEETUOUTT U YOEL T Ty
xUTUUBBTETOPEENAIUE TIEOOUUNEROOIOTENRAT OUTEUEOO Tubai TR0 EVAWTEETR3TTUTY
is no need to organise national voting over every other small issue. Information is
UTEEDau TEOTTUTEWEOELETYTUTES T U0l To0mUrTEVE au TEWTEXx 10UH3EON0 TuOauEUTu
TUOOwUUE T i< UEERET 0O xDORO0w< O0UE x x TEUIOIEY T Tix ORIBEEAO TECHO TIOUBOXEE(fu
3TTa0Ea010UOIENRATOUEEOUIMEETIOUTTU2YD 1 PUEOE®ETENEUNOOaubOWTTUIOOUL
EQUUOUALOTLOEOOTUUNEOEUPAITURYIT1YBUDEDT W UDIUA

STUTTUOEIOUOxp0pO0ux ONUEOOEUEITEWEOEWUT xOUITELOOMmOul YYKIEOEN1YYkidOWU T Tu
Netherlands showed shockingly low levels of trust in Dutch government. This

BOEOUETUuEsx O0EAUTTUTOYTUOO 100/ UEREUTOEIROOU(OURIUITupSOOUBE THOTUROUER-



1000y YKA 51— OuOOUTWTEOHK COTWTUx OOE TOINWEREWT TaUTEEIEQAEOO r ETOETDOWT Ty
U0 TUEEEROTIEOEux DO TuO0RUIT Uiu20ERUEENO TEIUUT Ui TUTUOOWOEE TuE YEREENT Oy
it was taken on faith that the respectable research agencies involved were indeed
delivering representative outcomes for the Dutch population. Although a massive
vote of distrust, the same cabinet, prime minister and parliament remained in of-
rETiw/EUREO T0IEVAUE TOOEUEEAUTEUWOOUETTOuPYET02u@UT DT ER3TTOT TODOEEAOIIT T
system appears not to be at stake. If that indeed is the case, why conduct opinion
UTUTEUE TUEGEODY

/UEREIVET < (BEDUOUEEOUux 00O TupUulpi 15 = BT TuOOOIUTUxOOUTuTEUWOEE TulTBULENT EU
as has everyday experience of being bothered at importune moments by market
UTUTEUVETIEOO XEODTUas6UOOW T TUUX TEDY T T TuY TUAUTIT T TUxO0UTWOWTTI21 minute
poll 80Ul T Tu—TUTTWECEUIOTROUTUTURKYSYYYux TOx0Tu0x 1Ol 1uOBOUIT Ui ritO TuOU
the on-line questionnaire during the 7 weeks the internet module was available.

6 To0TubOUTUOTuxB00UuEUTuEawET OO0 OO UT xUTUTOUERY TuEOELEEOOO N @UENRI au EUL
EEET <IEEOTL1 VOE T OETLO 19 x UEBEIOXBORO02EAUED ORrEWIECEEVEUMTTWIETOO0O Taupu
used to forge a new bond between publics, market researchers and journalists. A
high number of questions involved concrete policy decisions. The overwhelming
negative judgement of what the Dutch government is doing by respondents was
read as intentional critique. Rather than the unintended consequence of a more and
more cynic state of mind among the general population, distrust of government
ECEWITTWEITuPEWUTIENITTUOT PulIECEEVENI T TuxO0uUTUUNIIES TIWEMENOWUTOPTE)
that business and enterprise were not regarded with either worry or pessimism
pTYxiryD b BiIvOIOUIT Oi00K.

30uUTEExO0UEUE TUEREDO TuEN THY TOuUIEITuO WU T ECIZMEUTUTUr) UUIBOU+T BbUun Y Yk
DUIOUENO Ul TTOWIOUEOOIROU TWIOUE TWEKEUAIUUEN<UEERRE TWITEWEOO r UOUEEOOUTUYEDRY Tu
TITIO00au40ETUNIECENO TuUTTOuEUEOOUIUUERG TuUTEN UTE®IAgEUL Ey UTUTEUETU TOU-
OEIKECEIOE 100 Tux Uliiowx TEDIrEux UUxOUTUROuxUOTTUUROOENO T EDEIUEERETRUIOOUTY
UUTT00/Z000EEOTT0x0u P TTOWTEEIEYTORY 10200 TOPITOPUITTUETOOEUEREIEOOIUEE
DULETEOTBOTa* U0UTO002w P TuEEQWUT TuUTENBOuIT Tu T TEULOTuxEVREOTOIEVALETOOEUEE A
hegemony is produced as cynical disengagement from bureaucratic government
fed by individualist ideology that governments themselves like to promote. Such a
x EUEEORDEEMITUUAIUEUOIUEOA00OOI0 1ul Y TUAEEAEDIRAT OUTOXUET rOT ELEUEIUTEDXUOEEN
relationship of responsibility and trust between the nation-state and its nationals,
as patently ludicrous.

Reading and understanding opinion poII results is not easy. It requires spe-
EPEGRUT EWUOEDEQUEDT ORI EWIUERORO TUECEMIUT@URUT UERUEDX RO T8u— T TTUOIITTUTWTTOU
pOUUU SEDTOIUUX x0auE QOO TUIOUUOERUINIOEE a5 — OV TOUEIEUIALUUEO T UEUTuENx OO0
politicaludOuOEIUUTE  WUTOUTTuERUEUUIBOOKOiuEDlRAT OUTExux OBOUuI0u < OCBIBEEN 00RO T
ITTuOEIOURI2uOTux ONUEUTWOIELEDFTUTOWOEIOUTUP TRETWUT@URUT Uual WEQOUT TUilax Tudiy

“decoding” skill.

A smaII inventory of news items that mentioned poII or opinion measure-
the Netherlands4u , OULOTPUXExTUUNEY TEWTEVROO Tix OWEIEERNITTIOOUTixOx Ul
newspapers use more poll results as independent news items. These polls cover
a great many more topics than “horse race” statistics for upcoming elections or
xQEABIIUT Uiy , E—EPUNNNALS TT2E0TOEBOIOEODY 100000EMOEIO IO TWIUTEVETEGEY
01000 Ul EEOUIUUETUEOEAO TuUUEN E0ULEULUEIORO TUETTEYDBOUU B TH0Tu TORO Tu(0u x UEGREL
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bath rooms. Women, the newspaper item tells us, on average will keep on talking,
PT0TOTOIEOD*. Such polls may make us more aware as newspaper readers of
the commercial nature of this type of research. They show how polls are used by
journalists as a device to tell stories. They also help broaden the category of “the
Eplpal Oz UEGRTOUUNTUx TEDENAWOITOYTUIOOTOWETTOE T UNENPATOUTEY Tu0OO Tur TUUTEy
in newspaper print, but they are present in other roles as well. They are there as
consumers who make choices, who construct identities. In itself this points to the
OTTENOWTET rOTEDRATOUTDxiBOWTIEROOUOE 1D TIEIEOOUUO TUOUEEDT Ol *UOOR0u Y Y Aiu
2UETEIEVOEEIOOIROOIOTENRATOUTDxIOE A T0x1TYDUERUTHOUUOERUOIEUEUT X EVEITIEQEY
EBOREEQI<UOTTUUROOEMTOUETOUE T OOEUEREIIOENT laUE OO0 TWOUETUIOOUTur U w0
everyday life worlds.

To Understand the Public Sphere Culturally

$SYTUAEEARTTuPOUEUBOEIUE IITTWUTOIENEVREOEIPDE TIUEO TOO TIEUUE O T Ox U0y
EV0OUEQOTRIVEE TWEECHETOlRT2ulx 1EDYEDE 1000 TOEEN=UOENT OEMEULOITOPUEUET OET UL
readers and viewers talk about the popular forms they return to. The nagging ques-
tions are hardly ever explicit but they refuse to go away. Some of these are more
OEYDOUUNUUE TUEGLUT TuUTOEROOUE 10D T1OuOUEDOEUauEDRAT OULEOEUIT TulUEI TugEOEVOUT TUL
DUEPUTEQRO 12U TU00 TUEEOUUETOY TUOO TOLEORIITUUOURUIET TOEaNIaN0 TWOUPEVEIO T
assassinations, nuclear and biological disasters. It is also, however, about parenting
EOELOOUTuxEUREUIEVOEEOUIMEITTUTOOE P TAETEUEEITUWETTOU)EEOuY EUTULWTOEROOL
with his daughter Kim is no less than an experiment in rethinking parenting away
from “mothering,” the dominant form, and especially away from the notion that
xEUTOROTWIEEOUWTEOEUOOEEUT i) EEOL Y EUTUOEAOOUUTT OuOUE TENEEEENEUNT Ty
(TEDRUEOOUT 02w TOEIT ELNOUTTIOOUTITTOTUEODE 1000 TEEEWUETONTOIET rOBOTEWIIOO T
post-feminist, enlightened masculinity, also to be found when taking a closer look at
P TENEIOEUUUIOwxOx UOEUEUNUUTOOOITTUT TOUTUR T OUTeOnOUTUYRT P UEEOUII OOUEEN
pOUWOEE T U(AUE TOTERY Tur EOOIEOEWBUEMI2u3 SUEUEOEIOUP OO 1000UEEOE TilOUOEIEN

6 TR01ORUTOMENxORBEENUENTOETUUTUTEVETUTEMOEUIOP TEVEOP OuEDlpaT OUTD>ulOu
voting, which leads predictably to an interest in a particular type of opinion poll-
DO TOEUOI0UEN2OEMO T EWETOOEVUTEY TWEOTOuUxuEDIDAT OUTEx O TUOOTEOO O UbRaY
building and bonding. Shared underlying concerns and the construction of sub-
UOETUUIEOE UugEUA0UUECK EBlpAT OUTD>wEs U1 Tu EPUEDx(pOBO Tu O TuUUERT ENUupOulT T EVAIUUE
realm in capitalist social formations. He sums up his The Well-tempered Self by stating
ITENRECOOUTUELRTObr EEOLEUTEDOWT TUEEDAOUTEOCBUEROOUO Tul T EQJ2uIOW T TEDIIUUELL
EExBIEGRUIOUENT 2uptuNNAul U6 O Ui T OuEnipa T OU T UEW TEOOWO TWUERT EROOWEITTUNTEG
freedom, in which disciplining and seduction both hold sway. However aware we
are, in ironical or postmodern mode, that we are fooled, tied down and regulated
(OUE TuELUTORTU00UTUxOOUBETuERIDAT OuOUIUUEL PAIOTULIOUE TUEUTEX x WEOOUUO TP T
EQUOWEO T/ TTOuUxul OiOaulTTO0®Y TWTTOM ,, 0001 WEOOEUE T U TEIo?UT TEDYBEEUIUUUELL
UUENTENuu 0T TuEDIDAT OudhubUn xUOEUET EEULELx OB TUEOELOETENTOWUTUYEOUOTuTI@UTY 10
PoIToOuROBITEVET rObROOUOTIEEET xIEEOTUET TEYBOUU2unuNN+u I 1443 TTubOUTUUTEROOu



of political and civic domains would not be a bad example for what we would
ordinarily call “the public sphere.”

Neither culture nor politics are domains of freedom but neither are they gov-
erned by totalitarian rule. While we are hailed to understand ourselves as worthy
OUUOPOUIT auEnlpaT OUNYBEWT Tulax 1UOTEVNUITuR TixUTTTUEOEIEOOUUO TP TiOEaUUTY
EQEWTET rOTEV0UTOWOTR>TEITEupEAUs)OTOu™ EVIOT upyNNHWNNNAE TUERE TUiTOPU
“the knowledge class” has mostly been in the business of guarding their terrain
and exclusive knowledge against the lack of taste and insight of the multitudes.
“The knowledge class™ has preferred to understand drama, literature and indeed
xOx UOEUEUOIOUTUEUEUTEMOTE TUTUODOEIROOwpOW TENSTTAUTRTEGETT> T UIIUUEIOUT IOl
(UO0TUAUEIT TUTEOEUEUTEOTxUOEUEOOi Oul U000 POTET IO LT TWIEIVUOIITOT YB-
sion and other popular media, audiences have however made use of capitalist logic
(GuxUOUTUNEOEVUERFTUTOETuP TR0 TrPUT0000 TuOUU2WOuTIOEENO 1EDEEOOTOOO TUE(T U3 ToUL
UUEGRU0ROOW™ *UUUEOUNN YA

While we may rightly be critical of how particular economic logics dictate what
is culturally available, there is merit in understanding how audiences make fuller
use of what is possible than elite disdain for popular media suggests. In this light
YOTOu ™ EV00T 2w TEQUUTTT00T EWlTEWITOTYDUROOuWUBOuIEEIENPIVEOUO OE TUOUTEETTUUTEN
EOOENDTUOUENNO TOEWROTOUOEROOEDEM OUTUIEIO O 10U NNNIKRAGSTOTYBROOT EUIEUT Tk
UUOWOE TUIECEREDFTUTOETGul TECEPOUEND TOENDTIT TEOUUROTUUmE T OM TEDOUL

» 001U OUTux TUUROUIPELEOEIAURUN = EVIOT au0UT TTU0UUTEWNOUThe Well-tempered Self
, DOTUTEU TREE 1 OuELEELUOUEUOUnnUOUE TubOUT O x TUEITuEDEWIOuUTUBUIL ERUED<BORO TuE AW
ITTUEOUx OUENTIEE <BUEMUIIIEIT0OUTEYOU IO Tux EUOE aux OIBEUE O EBOEDYD0RU2ushNNA0A 1 Ady
Hartley summarises in Popular Realityoi?(QuOUTTUOUEU ,, 50010 EOEIaUUinE TEROU
UTTwTUERGOTu 10U OEROLITTUBUA ETUERE TUL OO 0002wl T Ty IOUOEROOLOTNENsx OUIOOETUO
UUENTENuEVENUGu B TE N (EuEENENxOUIOOETUOLx OMIBEULOTIUTEEIO TWETOIUT EuOOusIT 1
EEIBOOUOTRYDO Tux TUUOOUzBOWTOEROOEOELUTEEROOWIOIx Ox UIEWO TEREIEOEIx OB TUTUN
(UOUTTERUEOUUUTUNIDULOED YDAl O TEDEIENDATOUTx21pdE T OO ™ EVIOT 2O TEDEL
EplpaT OUTDxLUITUOUOET EnOuldUnOUT OUWOWUOEOWTT80ITNTEIVEIOEE EDYIE TETUPTTO!
“the knowledge class” and ordinary people. Intellectual and popular culture are
understood as “mutual, reciprocal and interdependent sites of knowledge produc-
BOO2upNNHUKUINAG = TOETY = EVIOTAuOUTW0IRUTEERO TAECERUTEE TUUTDXUUOIE TUEE Ty
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“Readerships” are the audiences, consumers, users, viewers, listeners or read-

ers called into being by any medium, whether verbal, audio-visual or visual,
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of any semiotic material whatever, and would include not only decoding but
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to a given medium in its situation o™ EVU0TauuNNAOUKWAS

Reading for Hartley moreover is a practice not a subjectivity, part of the cultural
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investigation of what the core values in using both journalism and popular culture
are, should therefore include examination of how it fascinates and binds, how it
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is incremental in community-building as well as in practices of exclusion. Cultural
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overestimate the public sphere of political science nor underestimate the realm of

popular entertainment.
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and the building of shared identities among audiences. It includes a number of
AT T002uplOuETI0O TUIUELEOO O UBHIANIOLO FTUOOTuYD T BUNIONTR*UTUixUTTTUTOETUAL
EU B T00uEGLUTUxOOURERGRIDT UugUUE TUEULUTUX TERO TuOUTTUux 1Ox0TIEUITUNOUTO Pl T T au
EUTUERFTUTOUIUOOWOOTUT01 A (lelu TOPub iU Tupx Ox UOEUAO TEDEWTRINEOET YTUAEE &
EVOUOUTUTTOTUEN2uIOuUOE TUUIEOEMIEO TuUx0UTRTEWOOIEQEWTIOUOWME 10T U TEWEUTY
TOEIEETENOEOOOUGHIDTUONENFTUTOLOIOEUUEO THO TulUOOuYBUIUENROITUXUTIERY Tu
EOOO UMD TUOIOTOETUUTDxUOTWIxOUIUEIUE UOU EOITUOU X Ukdu(O x 0bERI0aux EUO T THUL
ongoing activity of purposeful everyday meaning-making in relation to mediated
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mind and feeling that we connect with the use of popular media rather than just
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Eplpal OUTDxUi6 T001ubOUTOROOENEWTOEVURG Ty OO x OOIDEEN EDBAT OUTDx0u+0TUET lu YEO
90001 0uplYYkAUTOPUBOITTUIENtertaining the Citizen how publics are constituted,
politically and socially in more places and in more ways than a focus on parlia-
mentary politics would allow for.
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len Ang coined the term “emotional realism” to underline the value of the prime
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of the willingness to engage with the political needs grounding. Now that “being
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replaced by the supply of and demand for more experiential accounts, a broadened
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it remains unrecognised.

Internet as a Particular Site for Cultural Citizenship

Internet-related forms of communication may well provide interesting examples
that are perhaps easier to accept because they so obviously bridge public and pri-

information, and communication. Information and experiential knowledge blend.



Internet communication may serve as exemplary case for future uses of multi-va-
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political, others national or cultural. All of these, however, can be understood
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of knowledges and activities, that include emotion, sensation and experience and
deliver, in varying degrees, a state of being informed and of commitment to larger
communities. Internet is a site where old arguments will have to be reshaped.
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youth members of political parties and extra parliamentary activists. While keep-
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internet allows them to visit the web sites of rival political parties and engage in
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what for them is competent membership, and building bridges to others who hold
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Spectacular examples also exist of spontaneous action by groups of “civilians” on
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Less than a decade later, we see news travelling even faster, and leading to
intense “outbursts” of national feeling. Unexpected shocking events are such an
TREOX0Ta(OuTTu—T0TT0ECEUITTUOUUETUOTir 0O OEOTUEOE(UOEOUEURIREI3TTONYED
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young people, Moroccan and Dutch, it provided a space to which they could turn
to check their sense of the seriousness and implications of unfolding events and
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the website temporarily to regroup, they provided a meeting point that continues
to be very popular.” Although in many ways exceptional, this website supports
the thesis that new technology is facilitating a new public sphere that combines
exchange of information and evaluation in which emotion and experience are not
discounted but an accepted part of processes of opinion formation.

Internet technology is also used by web communities to support for instance
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for her research on American teen television, on series such as !UFaulTIiSEOxDUTu
Slayer puNNATIYY+HUEOEIRoswellugyNNNTIYY 1436 T00Tu0T01 YBUDOOWIEOENO TUEOEIOOEN
telephony took a long time to be restored, her new broadband modem came to live
again fairly quickly. It provided a lifeline to the rest of the world and it brought
her a stream of emails from her Roswell contacts via a usually carefully guarded
internet list.
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20100u 1YY 100U TOPUITTuURoswell fans used their expertise as viewers of the
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Roswell viewers well- prepared observers and critics of what had happened What
DUIU0URORO TUOOUIOTENDORUTIOUEEEOUOUIRUIT O PN TUYBUIIUENEOOIEEIUECOOTEITEWTED-
lessly with her real-life family and friends and became an on-line family. Through
their culturalutEGOOTEROOugUTEVTEw0OY TuiOUELITOTYBUROOUUTOP K ELENDAT Oxlax TuEOD-
OTEROOUEEOTHOIOETIOTH  STUUTEROTUEOOETUOECELTURT IO T TuR0swell fans moved
to political discussion of terrorism but also of American foreign policy. Until the
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again was the main topic of discussion.

We may feel that internet especially facilitates small enclosed communities or is
changing to a network logic that does connect but from point to point rather than
around common themes. In any case, its power to facilitate and intensify connec-
tion and communication between large groups of people remains impressive in
any case. News in this context becomes another type of * commodity, linked more
EpU1E00aiEOEIOOUTDAUT OUT02u00um OOBOOWTECWOWTRTEROOH . OuTOUOOIETWIRIEROD
is not what internet users want. Nor is it what these sites provide in the long run.
Web sites, whether the Roswell lists or Marokko.nl, at some point return to “busi-
ness as usual.” Meanwhile, however temporarily, the internet is a public sphere in
UTTUEOEUCREUT OUTLOTIT Ty OUENMITTUTIBWE T EEITIEOEIx UEREUWTEY LETT1OiOUOTENE TEN
we are witnessing is not the coming together of groups of friends, but groups of
strangers who aim to connect to others based on shared and disputed agendas
and goals. Media events make clear that cultural bonds may be as strong as those
forged in political arenas and perhaps even more valuable in the sense that they
reconnect political issues and answers to worlds outside the in-crowd domain that
politics still is.
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going so far as to understand practices of watching and discussing football as part
of the public sphere, these new internet-based practices are not easy to square with
notions and ideals of “being informed.” ““To be informed” developed out of several
centuries of newspaper use and were perhaps strongest in what Daniel Hallin
sNNHACTUO TEHOUUOERUO Ui TUBOEOTu= 8T Tu , OETUORIONOWT TUONETNKYUEOE RNy Uil
Internet practice, e.g., hardly recognises older measures for truth-as-factuality and
reliability. Moreover the net appears to allow for incidental rather than for structural
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is not a permanent elevation but a temporary one.

Popular Culture Revisited via Ethnographic Audience
Research
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culture would be about no more than sex, violence and sensationalism. Neither
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ence research, the discursive character of practices of meaning construction across
TIOUTUbUEVUEDENaOxQUIECHTTUTH—OuOEYTU TTITTUub TUEUTWIEIOBO TUEEOUNITOTT
vision drama or newspaper content, content has meaning because it has narrative
news as much as other types of content in terms of stories and central characters
that, over time, we get to know. Audience research has also consistently shown
that all media content is checked for its possible value as information. Reading
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learning opportunities. Although audience research itself is one of the few prac-
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recognised public sphere resource. Neither its critics nor its users seem aware of
what might well be at stake here.
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and everyday understanding, tend to return to a hierarchic understanding in which
truth, rationality and “being informed” are of far greater importance than emotion
OUBOIUBIROOH(OuUT T80/ UERMEL" *OOOTEROOU<UOTTENNTOUTREO %0101 —bEOu* *OUIEUAUEDEL
colleagues found that only those among their informants who liked the news were
comfortable expressing how the media connected them with the public sphere
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television news research project were apologetic about not performing dutifully
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popular culture than to issues of national or local governance. On a daily basis we
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suitable television for our children. We do all this in the secure knowledge that
others like us exist and that they share a sense of elation, outrage, happiness or
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formerly the nation might be thought to have primarily organised our sense of be-
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new types of collectivities that stretch far beyond national borders and produce
small self-enclosed enclaves within it.

If popular culture has the power to make people bond and feel they belong, we
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is at work. That means, that we should review whether popular culture is truly
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culture stand out.
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loved media stars or computer games, because they allow us to fantasise about
the ideals and hopes that we have for society, as well as to ponder what we fear.
Utopian wishes mix with feelings of foreboding about how our culture and society
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thirdly, links the domains of the public and the private and blurs their borderline
more than any other institution or practice, for more people — regardless of their
age, gender, and ethnicity. In that sense it is the most inclusive and democratic of
domains in our society, regardless of the commercial and governmental interests
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explicit social criticism, both of a conservative and populist nature and of a more
01S1PROTUECRIPEENURTOEIOUT &

Audience ethnography can help lay bare in more detail aspects of popular
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cohesion and the continuation of the social order. There might be an exchange of
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est in a particular genre. Occasions in which popular culture invites strangers into
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the media or the popular arts is hidden as a, mere blimp in routine activity or in
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a public sphere perspective would be interested in what kind of “readerships” or
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popular culture worthwhile and how that could be a public knowledge resource,
we need to look for what claims and criticism are voiced in relation to the “text”
or popular practice discussed. What traces of “processes of working through” are
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is an instrument to assess the public sphere value of popular culture in terms of
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of trainers and players, but also literally on what grounds one may call oneself a
detective reader or a fan of a particular television series.
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plaining how social and cultural practice gives rise to agendas, to constructions
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ethnography;, i.e. longer-term and repeated contact with audience members, dialogic
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web debate is another possibility. To intervene successfully in such debate and to
use research encounters, will necessitate reorientation for researchers themselves.
It would not do to come across overly didactic or paternalistic, nor, presumably
would such behaviour deliver very high quality data. We would need to rethink how
and on what grounds we achieve “rapport” as well as dust of “action research” as
a viable strategy. Rather than look for uncontaminated material, we would invest
DOWUTUTEVETTEUTXUOETUU  STUENN B TOEOUIESTEY TuiOUTIO0ELITTuUTOERDY TuOUEETUON
EDYRREOUOEORO TWIT 10O P OWOT UL TTUTUEEDLE TUERYREWOUUOERIONP TaudO U PEDYDEL
UTUTEUETEQu 100y

A “civic research,” processual logic would do justice to how popular culture
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audience members, a material claim to belong and to be recognised as a co-owner
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culture. We take responsibility for popular culture by judging it, and we use it to
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xUUUUTEROENITOOTUEX ToEIOUOEIIWOx DIEUEUNIUUTEOEEUNIUUENENRAT OUTHXIEUTIOSTOU
EEOUWET rOp0 Tub TENRUROOUOEN 2 EOUINrOENOTUOUP TEWETTUTTUOTAERFTUTOETY
EUTWO0TUEENT = OPEECIPTETER P102EEOOOUONNOETIOTEWOUOITTUPDITIB0B TE
VITEVEWEOuL TuOTTEWOE T TTUPUEO T20EECuP TuUTUx TEMWTEETUOUTTUPAITOUIOUENO T
UOUERT TUTEEOT DUOOWOM EETOUTTUUTEN<UTUERE TUETURUTEWT ROV TRUENXUTITUTOET0000UL
DOUTUXUTUERY TEOETUNOUEUTWUETWIVENT TUEEOTI0i EVIOIITTuxOTEUOUTYBTIETENTO T
is to make this explicit without, in doing so, tongue-tying discussants more at ease
with outrage or cynicism.

**OOUIVUEROOUOIOEUEUROMIAEOETOMONAEUTIREOX0TUO T TOEIOUDETOIO THEEN
quagmires that popular culture scripts solutions for, by, as it were, test-running
UETOEWROUG&DY T1OuITENOOUIuxOx UOEUUTRINEUTOX 1 OulOuELPIE TWUEQT TuOTpOUTUXUTUE-
(IOOU0RIBUBO x OUIBENTIIOWr OEOU NP TOETWETOEUOUE X x 1 QP TOUIEUERT OETWIUTEVE TGy
Scenarios are also recognisably a feature of public debate. The most important
obstacle, quite likely then, would be the popular recognition that political talk
EQEuxO0IEENT FTEIVUTIEOOUOEIETHE TuOTTEWOMEETWTENxOBIEUEOEIx OBEAUE TEE(TY
have become so complex that there is no easy or simple way into understanding
what is at stake. However, the other way around, itis possible to narrativise public
issues along lines of popular genres. It also possible, conversely, for those who do
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partake in public debate to lend an ear to what happens in the domain of popular
culture and likewise recognise the complexity and importance of practices of use
of popular genres.

1 20 TUBOTUTOWO ILOOELEDYDUROOUEOBOITUIOEORO TWTIOTEOO O UORTUEOELO T11POUOU
ITEGRE0TWUT ODOBUET OUBOIENPEAUO Wb TE(— 1 TUEOE0UT TupyNA INNAHAEET EREOUOITU-
publics.” They would not perhaps be happy with my appropriation of their term.
It is a bit of a step from Marxist criticism to a pragmatic inclusion of the mixed
commercial-political logics of the realm of popular culture in the life-world. To take
that realm seriously and understand it as a public sphere is ultimately to divest
governmental politics of its frightening grandeur. It is to make clear that politics
UOOUUOOTITO TUETIOO THO TulOuOTOUO TEATRITOITEWAOUIOTT EWICu@UERT aui OUIHE Ul
is about who we are, and what we, all of us, want to make of the world we live in.
The cynical distance that more and more people take from politics and the public
UXTTUTOET rOTEDOEWUTUIURENT EsPEAOEOTUENEUWTEWTTIOOETUOXUOITEROT EVEERO T
x10x0TOETEOO TUTOOELEDIAT OUNTEUEOO TuEUTEWEUBIEE R (upulpO Tul0uIUUOWOUOEL
our ideal of the public sphere, and recognise that it should be open to many forms
of literacy and to more claims than truth, and more styles than rational behaviour.
= EETUOEI200ROOOTIEOO OUGKEENRY TWEROOE®IAENT EUlau ODOUNI TR E AN YT OB Tn0pUL
not used as radically as | am suggesting here. Martha Nussbaum likewise pleads the
EEUTOIUTECTONRO T TWEIU TEOERO X OUIESE 1101ul OGROOUn— UUUEEUOUM Yyl To0lu
we might not want to do away with “truth” altogether, debate becomes intelligible
PT10800EECOOPIT ETTEWTENNBUOS T OuTEVEWOWTEOOUIVUENRIT 210000 TH0u UOWEOE
that intuition and emotions hardly always mystify and obscure. They may as much
EPELOEOROTWTOUTOTuP TENRUT RO TIOOIMEEINE OXOOIUX TEOUTOUITTOUTOY TUP THOTW T Ty
EU0OTBOUTUxUTIEIROOEEDE TixUEENRUTEEMO UETBOm Ox UOEUEUBO UEREEUNUUTA&EY 10U
ITElpOBUABUGIRO T2 TEOTUx TEUTUTEUOOOTUE TTOwxEUNO T UEMEXUEEDETI = EOROUNNNY AL
such courtesy might well be extended to popular culture of a later date.

**U0UTO00&0 T TuxUEMELUX TTUTW TEGBUOTUEX x TEGR - O0awiOUUOO TuxORIpETuDU T REDU-
20 T0u00uEGu PAITUEOORIEIVUETEVEENT UULECE TRUIOWDT Uux TOX0TUTEY Tu PO TuOOTUEOOIT Tl
and the ideals that drive them. A broadly conceived public sphere would include
the energies generated by football fandom, or use the knowledges and literacies
of readers of thriller novels even if those have to come to public debate initially
via and in audience research as practice. We know that what bind us are not day-
to-day administrative decisions. That we bond in drama, excitement, hopes and
TRXTEIEROOUE VP T00EUBOEDIE % x 0BOIO TOINLEWRENOECEENDO TUNE TUxENGT OUTu Ol
IOUUOERUOUECETOUWEUEDTOETWTUTEVETOU T TUTOOEEOMT TUTWOWTET r OTWIT 100X UOTTU-
UpOOEMUIEOE EVEEOEIOERTEROOUi UEMELE 1EEITWUTOUIEIE LEEOURUUECEROEIUETY
EQuUTENW BT rOEudOUxpDO TUECELTORT TUTOpOTOUEITTUITEOLERUIOTUNTUETIDTTOUES
2U02EOELERITTOP T TWUROTUTIT T0auEOEDr TEWEOTUET 16 - OlauEauPEIONO TuUUET
EWOEEN PP Tur OEiOUIB TTITTUIOUE TuOECY TuOUEAOPEEUEUTUELEOOTOUNOUEIETORE Ty
for audiences. Despite being an academic, | know | am in many ways an ordinary
audience member, | suppose | would like to know what identities are concealed
behind all those other “ordinary audience members,” even though | may well not
OUETUROTuP TEN(urOEd - O0aulTUNEECWT Tux UEREIUX TTUTUE Tub TEWP TubEQUDIIOUE 10,
something that energises and that connects and includes.



Notes:

1. This paper was originally presented as talk at The Public Sphere and Its Boundaries Conference,
Tampere University, Finland, 25-27 May, 2006. The argument presented here borrows from two earlier
publications: the Introduction to Rereading Popular Culture (Hermes 2005) and Citizenship in the age
of Internet, published in the European Journal of Communication 21 (3) (Hermes, 2006a). | thank the
editors of EJC and Sage for their permission to reuse material. | also thank Risto Kunelius and Robert
Adolfsson for their comments.

2. The other two polls are a NIPO/TNS poll, reported on in all the big newspapers (2004) and

the so-called 21 minute poll, a widely advertised internet initiative of McKinsey operating in the
Netherlands in consort with a popular and a quality newspapers and companies who make the use
of internet their business.

3. Poll results were reweighed to minimize e ects of overrepresentation of groups because of self-
selection induced by the method used.

4. Mostly this argument is voiced informally and in debate. E.g. NRC (Dutch quality newspaper)

vice editor-in-chief Sjoerd de Jong lamented in a debate with journalism students on Monday 24
October 2005, U. of Amsterdam, that he wished for more beta-trained journalists who would be
able to understand and value research results. See also Justin Lewiss more recent work, e.g. laid out
in a conference paper at Making Use of Citizenship, Leeds, January 2005.

5. The national on-line newspaper archive LexisNexis was used for two quality (Volkskrant and NRC)
and a popular newspaper (Telegraaf), as well as the on-line edition of one of the three newspapers
for 2004 in its entirety to check the validity of search terms.

6. Volkskrant, 4 June 2004.

7. A year after the murder of Van Gogh the site has 85,000 members (number provided by Marokko.
nl), while the Dutch Moroccan community consisted at that time of no more than 330,000 people.

8. Civic research is Robert Adolfssons term, for the use of which | thank him. It denotes new forms
of action and peer-to-peer research that engage informants as co-researchers, i.e. as research
subjects rather than objects.
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