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Introduction

In the autumn of 2005, Slovakia, Serbia and Finland were the last countries in
Europe to air the Big Brother project, with other countries still in the line up for
U100 UU0UUOugUT TUEx x TOEDRY - OTA2DOETuIETEUNROWT Tu—TUTTU0ECEUDOMNNNOIT Ty
multimedia reality format has been adopted in more than 40 countries, almost all
Ol TETWOUETUTEWUTEOOENEOEIOEO2uOITT OWTAUEWUOUR(OWTTua *wEaITTuTOEWOI
1YYROUTTu0BROTY 19w Y UOUT T Uur OEQPEME TDO TUEDUT EWEQELES TUIELX TIOEIOIEEUTOET O
UTTu—TUTTUEGEUN 1 1uENUTYRY TEWMOWTTUEVIUO 010 1YYKuURIWEIEPIOTUOOTUO0TY
OOGuYDT L TULTOURIUNr OENUTO B

Big Brother has been hugely successful in terms of ratings Internet use, mobile
EOOOUOGREEROOIEOEUUxBOuOTUHST 10uplupliOOIO00auECWOITUTURO TUEEUTUETEEUUTUOTDIUL
DOOTOUTEUEDT OE TUEX < TEQR 1 5Tu UOUTTUTEUENUOWUEOUIOUOTEWTTETECOT0UTENEE-

OxUTEmDOIONTTODrEEOUAUENT TTUix0EATUUBOWTTUOEUOTINMOEUTERO TUlTTOUWEUEDTOE Ty
UTEUT UwEOEwEEYIUUDUDOTmUiYiOUidw(Uw TEQOOEDr TELIT0T YRROOUEUNIUUTuEaWOBYDO Tubllu
focus from scripted to unscripted genres, and has changed the television industry
and its business models by bringing in new actors such as Internet and mobile
EOOXEORIUa(UTEUA YTOETTONUTTIONTEJTER 8Tul UOUTTUROEANEY LETEOTIEEUNUUTL
UTONEAOERO T T TuxTUTOUOEGETIOIEUITTOlRENAuEIX EVEEORDEENATWOT O TUTEDT Ol
OTUOEGLOUTUEEROOmTdT  OEUTTI VoEul YK
XEUIUOOWUITOTOEOUU UEREETEEITROENITTEOUOIRTUITEEEOX T Eut ST UOIT-
TopUT TuIR00T0TA00 YK , TTUWECEUSEQUT EUR T0ulYYKU2EEOOT0ilYY LAUT TulOUOENENUO
UxEUOTEROOTESEITEEEETOBENOUTUT U0 OUTi& TUOEOIEOERUIETWETOOEIUEEDIEIED O
IOUTEY TuxUOEUET EWlT Tur UUIEEEE T ObEux UEREEROOUMIES TEG TulUOOEUMIUUELUTRITERO L
oV TUOETUUMYYYAETEEITEOEIEOEAURUD , TtTUEOELTTUROOMYYYALOM OxBUREENUTUTEVETY
0. 000NN LECANYYYAR - STUITEREEO TUEWYEWDTI2u0EOOOUMEVBECT UEOEIEOOTTUTOET U
» 1EDER0UENT U1 xEWO 100000 T Tia*WIETDY TEEEENOO TIEEAEUONO TUD TTITTURIDEU
p055|ble to do Big Brother studies there?" In this review, we will discuss a selection
of these publications in detail, particularly with respect to the cultural meanings of
1T U001 Uit U 1O 0O P OWEO TUET TEGOUIUEROIUNI TRUII TOTEIROOBUEEUT EiOOR UIE T
$SOTRUTILROONUTIEOEI& TUOEOWOUUET IR ObROTUT TIOUIEOO TUOIOUNIUT VBT PUOENO0A
00uT 11— OUUTTUCuBUUOX TEQUEOOUT BENTOUTT L ,, ENTtUEGEL)OO1 Uugl YYKAEOWOEIUETy
ETEXUTUWEEOUNUECET Ow(UEOanSUUO 120i+EBOu  OTWEEIEOEI2000TY  TUBEEMOUIT TOES-
01E0ROOH(1BUB O x OUIE G Ouix OpOUOUMITTWRIVEITED TUMOIOUUUTYD T BUETEEUU T T Tul T
Brother format has been strategically adapted to national television cultures in order
IOEOO x0auPb T TTIEOOYT10ROOUEOEXEY TUOUOTIRX TEIEROOUEOOOTIEUENTOET Ui U
OEUTITYEm 1YYKuhy 1AOOUT U0 5 Tul UOUT 10wy 10uD 10000 T T TUEDEIENT DO TTOOEENO T EDEY
production insofar as it combines a local cast and local viewer participation with
EEEUUIOOMUTEWUEOUOEROOEMIOUOEIE TENDUNT R>OUITERUOONITTECOITOURIUTOREUlEY
UTEDx TulOUEUTEIDO TUEWOEENY TUUROCOUE O GUTUOEIROOENAWIUEETUUTUWSEWTOP M UiEy
result, in our review of Big Brother publications we searched for global regulari-
(BT B TO0TUELUT Ty UEOinDOi ux 0800 TuOUIOOEEU> 1EDYERIDT U3 T TuOEY TUspUsbOu IEELES
adaptatlons at that point in time, each of them with second and even third runs,
TEYTuxUOEUET EsExxUOBOENTCauAy YY1 351 EOE1OUTUOTl TOUUULEOY 100 TuOOUTLUTESY
AYYUTOUUTOENTUR300M)0TOU006 OOEUunlYY IWEOOOUEEOUN 19Ty YUOUT TUBULEVEVEY Ty
EYTOx0ubbiTOULOUETIEEEETOREWxUTITOUROOWIOIEOY TUI T TENTUOTOEIT UDENE AW
listing national varieties among stakeholders, production routines, particular BB



TYTOUUEOEEUEDTOETuUTEEROOUS 3 TTUEOOOuUL TT0x TUMWENELEONTEROOUO 1P OUE PHE Ty
anecdotes and facts, but is less convincing as an answer to its question: why Big
HOITTUETEEOTWUETIEIXTTO0O 10000

AQ0ETUUIEOEDOTu 19Ty YUOUTT0uEUw Ex EVOIOUEN x TTOOO T1000ubUi 000 600au)0TOUO01
6 O0EUuxU0xOUTNEUREUOUTEWOTITTOEIOURIAOTOITTUEUITOUOOWTOUNOX0ER , EVTt UL
EOE)OOTUmlYYKUMAEUTUTITEWD TR0TuY 1ORRENa<UOYOOT EupOUOITEWPEUIUETOTOIEY
and that warned against the celebration of everyday life, it was followed by work
ITEWOOOOT EuEl Y TUEWEIEVUUUExTTOOO 1000 = OB TYTWOUWUTYDT Bubiut 1ulIUER Uy
shows instead that such a disapproving perspective on BB is almost absent in aca-
ET1O0EuPOUON6 TETULuplYY YA & TUOEOIECNTEROOIBUNEOUTRETX(BOOWEUNITTUEWRRENIOU
TOUOELTTUTRUHEUIE Tipp0 TOP T EVEAEDFTUTOUIUOOWTTEUTUO TOIUENTEEAUD 100
000U OuxUTI0NITOTYBUROOUEOEWOUT TUOUEOTux UEMELE TEEITSu(OuIEEIWIT TuOENDLY 1y
Oxx00T100UROUTOUTE TEEITU0IOUDOUIECETUT Tw bOTu , B0RUITUO T TU&TUOEORIEGE 2
1T1000ECEL/ TE(&WD TOWUDT EWOUEEDL ! 1uiUOOU& TUOEQUTOTYBUROOWT T0u0uUT x TENUTToU
EUTUOT000u0OuUT xEVEITUETEXUTU0DOU6 TETUYOOUOTa3TTuOEOUIau0Tu 19Ty 1 UOITTUL
UIUEDTOWTORTY T TUT T UWUEO TubUUEUAIUUEQURT OB EEOE TuOUBINEUEDT OE TWUUEETUUIEULEY
UUEURO TuxOpOUBBOTTUTTUl T Ticritical, cultural and audience studies of Big Brother that
PTEEVINITUT0OTEN0AOY TUExuDbTu , TTUUEOEL EUB T00mlYYKAOEXxpOTIONITTu 0Ty
YUOUTTUWETEENTUbOUOUELEURIREEE UOIUUEMUNOUxOUUEGRIDux TUUX TERDY 16u - OoauEulTPIOEE
x UEREEROOUNMUUETUEUUTEETUTLEGE Y - 0000E upl Y YKAEOEOAURUOTU Y 1uEECUT FIERY Tu
EUOUUIOEIOT RO TUECEIEUUIOO TUUTUYBE TiOUINU O TOUNE OuOONur (iU TENOUD> EUGRIRO O

Criticising Big Brother

**UBUBEEOu < TUUx TEGBY TUsOOu 19T YUOUTTUEUTubOTOUO TEWEEEOUENOTLUO , TTUIEOEY
YEUP 10 1YYKUAAMEETTOTUEQUOE TUIIEGEDO TIOUTOTYDUBOOUE IO ENOUOO PUEUNUUTY
EOEUEWUx TEDr EuERIR@U TuO T TUTOOOTT GRUEIROONUIEOEEUERUEROOUEOENTUEE XU TEN
UUxxOUTE0AUTOITEOENOITECEuPBTIEOO O TUEDENITOTYBUBOOM - OTWTEOTORUTUEOITUIT Ty
EOOUTUYEDRY TUEWIREDIOUO0uxOx UOEWEUNIUUTupl §T2EV0I0OmNNUAEOEWTTW0T TEEAUOTIT Ty
%UEOOTULUTU2ETUOTupOWITTUTYDT P U = OP TYTU A0 Tu0TTu%UECOTUUITUU TEYBOTUTOO I
OULOTIEUTROOROEEEETOBEIO TEDEWIUEDT Ui T 5T50) 1OUTOuNNYAOBIBUOOUUUU> IBUBO TuSTED
001 OB rOEUITTUTUEUUTUUOTOIEO OO TulT Tux ORIDEENEOELEUVOIUUEN T80T 0> UTUUL
EOE351i0UUOERUINEOEOITTUixUOTTUUROOENGLUIOO)OTOUO06 OOEUmIYY 1480YTO0UA
DUWETEOO TUEOTEUTENEURIDEELYDDr EEIROOUD TUTuxEUROTEIOOUNT Y TUA0OEEUTET < (BO0u
Olut 135EOL000T Ol yYhukulaxdr TUIT T OUETUETEEITUENUUET 0 , 500U YYYAUTITUUMOL
ITELOEOOTUIOWT Tu&TUOEOUENIEUNIROOUN) OUln 1Y YKAUOUE TEEITUNOWUESET OEEETL
ol YYKAOOWTOUTO-+ERGy O TUEENMTUENW , OUIUETOOEUUx ODOIOUINBOEOOIUEIMITENIT Ty
EBUEx xUOYEQO WU TTUTUTUOU X UdUEOuT R TOXIEVAEEU TWOTuT oI TuO OUEGux EOPEWETTUITECu
EuYEMELEVIUUEWEURRAUTE

(OuEVEORT IWEUMROTOUOERY TuxTETN 1200TUT AUl YYKAUTOP U TOPWITTu 19Ty YUOUTTU
ETEETUEOOUEDO T EEOUT Tul TEOOUT IiOTEWO OUEGiXEOREMBNITuT R TWIIECEIO OUEATUEUE-
ians of various kinds denouncing the program, mass media stirring up the debate,
EOEuUTTUOEIOUUEENROTuIOUEEROOUECEWOITUYTOROOHL3TTAULEIOU PEEIUOUENT EU0EUY
10UTUTA00T Rx0EDOUNICUE T rOTu@UEMIAuIEOEEUEEOEWEUNIUUEWOOUOUaBTIITTLOOUTY
important observation of Biltereyst is that the BB panics were never unanimous
EOEWEOOUTOUUENSEE TUEURIRENUOuOTtiOUBOUIEOE T0YOAT UUBUOUEDEYT Rx<IOBEROONPEU
ECUGUTUTEEEAEUTUOTOIUEEOUIBETORIEEROOEOE OIUOUE U< EUREDXEROOUSTTUTIOUT0
Biltereyst says, the controversy as much as the panic were typical for the public
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ETEEITUEOEEOOIREUUT Bl YUWUEETUURURURO x OUIEQIIOOOITATOBRTY T TEWD TTOU
10T 1 UOUTTUPEWEOOOUOET EwOulT Tu— TUTTUOEOEUIT TuUOEDEWEOELOOUEWU xUOEUPEU
VOETWTET waUOEUEIUqu$OE 1O0MRAIUTORETTEOWOUTEUITTWTOPUPOUIEIOTY TWOEOT
DUuIOuERUEI3 T Tu& TUOECUO TEDEIEUITORIAuI0DT EwIOUEEOuINENENEIOEOauOUTTIOEROOEN
UITUOEIOUAUETTOED 1 Uip ¥ EAETTY Tl YY R - Oi UEEQWIEOTORI1O00aPAI T TIEIOT rlOiy
EIOUOETWONEUITOUUTEY TWOOWET EdREIx UEREEVIIUUTIO 13 SIIEIO2u 15 Tau 1 TOT00uNYY KAy
that has now been turned into a key marketing strategy of contemporary television

OEO100?  OEROWTRUWMIVENTT20000T00TEIUENUEOE X UEREIOxDOROOIOEO T UM UOOEMUOUIUL
of origins and ideological factions may be welcome: both public denouncement and

xUEBUTUEUT EDTLEVP 1EWOuEY TOOOUEOEUERUEUUURY TuUx 1 EUEEO AU EsOIUEDT TauP TV E&u
UOEPTUEOE TEEITWUOROEITIAETEOO TUEIO T OUEOO O TUEPEWUUEET UU?um BT aUUwIWKOw
hkAG UuEWUTOO000TTUTWUT T OUIOUE TuOOuYEREWO011dOux UEREIETEEITUECAOOUTLIOUIT Ty
EEEETONEUEUIUUENOU OBIREENOEUTUYTUUIUAAO TG OTETTEERIDEENUTRTEROOOO! 1y
PTEITYTUEEOE TWEPEOWE OO TuPNETEOO TuxEUIOIL ! lewOEUOi IOTWITEQUOOTUE3T T
OEUUOE TWUTURTUO T 1ipUEIEEUTOux0p00R6 TOOTWT TWUTOPUTEEIGE YIOUUIawbOUOI0U
BULEUEDT OE TUEQEUOTEDELEX x TEWDOWIT Tu—T10TTUESEUUITTLOTEIEOO OTUEENETEOD 10
SEOXEAUTYDYTERIROUTTEVIVOO0iul YYKiIOBOWOEUETWTTETEOOT0OEIPPE TUEUEDTOET R

Talpa and Endemol announced that they were looking for a pregnant contender

PTOuOUEIPEQNIOMDY LEITUE VRO TUT TWTOPUSTTIEOOOUOETOT10INOEETIEUROTY
the slow news season in the summer, predictably caused a heated public debate,

with the media and regulating agencies obediently taking up their pre-ordained

xOUBDOOUE O OUEGEURIBEUS  UWEWTUUAI T TWTOPETENOE 1EEO T/ T TWEOOOIITTUIOEROCu
ETIOUTu00ur UU0ERRO T3 T TuA UIETUTOYTUOO 100 T T0x 1 EulOuOEROUEROUITTUIOEUIO0u T 1y
when it called upon labour legislation to prevent the newborn baby from being

r0OTEEOOROUOUU0ZW

Cultural Perspectives on Big Brother:

Framing and Explaining

6 0TuxUEREETEEITUEOEEWIENIOUTEYIOTUETEOO TWUUETUEOWOUT TUEWXEUILOTL Y ¥y
marketing strategies, it is quite a relief that the authors discussed here, with the
TRETx(pO0uO6 TETUEOEN TRUWEUITOug 1YY YA TEY TuOO0 TE0T OubOulT TuUEXxuOlu TEUR AL
TR>0000T ELEURIDENU OUEOEUOEQET TEWOEEUY TuOUNEx OUBIROOWTENBUOUIIE TIOTEEOEOOU
EOOEUEDY 1O TTut 1ixUON Ely O EEIIOO TOMTTULEUITOUTEY Tl Bx 00T ELTTUTOPY
IOUITTUO POETOT rinEalEOROTUUxiBig Brother in their titles while focusing in fact
on the much W|der phenomenon of reallty teIeV|S|on and using B|g Brother merely
4OEIUUUEOEEE0a)u1EEEEIODEwaDUDOIwEOEtUXUEODUIDOIwEUIwOOULuOUUUDEIwOIwOEUOIUBOIw
concerns but for those looking for an understanding of Big Brother in particular,
ITTUTEOOOUEUTUEDUE X x 0BOIBO T Oul I TOUTTOTUED U2y

3TTUEOOx01RawOIu UOETUUIEOEDOTu ¥ 1uEUEuEUNUUEN X TTOOOTO00ubUEUTEE &u
TYDETO0IUOOWTTWYEURTI2uOTW0EE T00EOENTRUIOURT UuUUT EwOwWOEEITRUEWETTOUTA3TUOUL
UUTEROUTUETEOTTEE(2OLTTWYEOUUEOOOUEUTR TEO T1EOEI1UTERIa TOPI1PUT Elaw
TEOTUTOPRUTERI2UTEO TIEOEu?x TUTOUOERDY TuUT EGU02u R EEIVENT OUTUIEROOT Ol
x0x UOEWTEEIUEQITOTYBUBOOIu 1Y 1013 5)2u0URUTERIAWOEXE2u  x xEUTOU02000Uix UOE-
0T OEREWOuxBOUEO P Out 1iEUXEVOTECUTRIUBOTUTTOUTUECEIOOULEUITOUUT O X TEURUTY

TEY 1pUEOODGUTEOOEROEROOOIT TOUTUEOEUO TEDENI T Tur UUWUUEETUUTUM REO X0y



of generic and technological convergence, producing an entertainment hybrid that

TRITOEUETA00EEOTUTWTOTYBUROOUTRX TUDT OE T
SIITONEx<EUTOWU0UTOTIMEOTUTEY TilUixUTETETUUIOUUNECEOOTIOIITTEOOUR-

(TOUITEOOUTUOTIT ! YdUTUEIOUTIBUEDIEY TOXUIOEOOO T EWIT Tu<UOTT EQIOBIUITOT YAUROOu

EOEEUMUUEREOUIEIET OUUGuB'I'i UTul RTUEBUT UM TY TEOERUOEOT OEREN EUCE’I’DEOufJi OE10Ea

three British authors, articulate BB W|th the British tradition of documentary making
EQEWTTUEOEUIUOE xuOOWT0T YOUROOWD 10T OEUTHTYPEWEW4 24EUITOUNEOOOTENUMIIOWT Ty
PIEEEOEOENUUY TR00ECETEVNUUTUTEIX TUYEE TUM YTUAEE200Y TUROLT 11425 TTIOY TUEN
validity of such comparisons is questionable, as these authors completely overlook
the particular origins of Big Brother as a Dutch television format, originating froma
#UET351xUOEUET Ul TinO P OWUEETUUTU OUITOROOTIUOUEIITEMOITUIEROO 100
3T UETv%01 OWTEOEI&TUOEOIPOUOUD , ENTtUEOENOOTUMY YK, TETUEOEL TTROO
|ywim 8000 ECRN YY YAEUTOOUTIOUT 1w 800000 ToULTUx TELEOEMEYLWTOPOINOPut 1y

DUOOUOGIaEIXUOEUELOIITTOEDYPEUEMEUTERYDIAEOEIX TUUTYTUEQET UJOIUJ)O TOETY , Ol
EOEUJ 1 DUUJU 1 EmeUI Itu ! EaEOI IU IUJIYYRAUJEUUUJEOUOMOIUJ$OE | OOOAJUJXUO 1 UEOODO | UJUUU I O I U I Ulu

EWTxUIEROOMOECOROT OUEOm$UUO>< ImDDU |lU><O>< UOEUM OUOEINITENur 0OWOUENOE VA T0X0Tu
put in the middle of special events such as public marriage proposals and vows,
OUuxUEMEIEDUx0EAUOTIOY TUEOEWTTUT 06 UWEWUTUU0IWEOOIOTOIEWEVITOUO N 1ul10EY
to describe the show as a follow up to this kind of emotional entertainment, rather
ITEQUEWWUEETUUOUIOIEOEUOTOIEV20uP TEEEOOUUUUY TO00EOE TupT 1oL TTUBOOuNYYYASu(OuEL
somewhat wilder speculation on the particularly Dutch origins of Big Brother, it
TEGETTOWEREWTEWTTWTOPWEOOOTEIUT EUp0auPI TuEUIE TWUEEDROOIOTOT T <00 Tul T Ty
curtains opened in the evening, inviting by-passers to look in and conveying that
OO ITELOOUTBO TWOITBE Ty O EERROONE 1 EEUUTIOTEIUIOEULOOOUEIOE 2w 10X0TLECRO Ty
OUEROEVa O TUROIECLOUEROE VAT UDO TTTWTOPUTEUENUOETTOWEDENOWT<UTUTOWIT Ty
#UOETuxUTTTUTOETuiOUEOO TUIRENIAWEOEWIONTOEE X UUIEITIT TuA UIETUEOO OO0WEANOTU
Doe maar gewoon, dan doe je gek genoeguUOIUEOUIEIEENTLEULEX xUORIOE( 020l UIEED
OOUOENT EUZUUJOEEUJl OOUTT05E0&IO0T01 C)leWiowSl (Bl OUOELE TWUUE U< EUOE TE
OUEOEROUITTUTuxEVREU0EU0AA UIE TUOURTROUEUE T r OPO Tui TEOUUT UuOiu ¥ Y 0iEVOIUUEWUTO-
TYEOETH , OUTOYT 00Uk OIETWOO0UNTEVE & Rx0EDOWT Tux Ox UOEURIauOTI T Tu 1uxUOITEl
EEUOULITTUTOOETa3TTW00UT OTUTUO U TuiGUOEWUTTOULI0u0R 160w TTOT UL TAEDEDIL
TOEERO TlIOWUx TEOWOUEDFTUTOLOEROOENITOT YAUROOUTRUIOUD T UWEQEIEUIIUUT U

- 0ulOxuOTB00ux OUTOURENTOUUX 1 EDr EIOEIDOOENE x x TEMWOO EEOWTEEMUOOWT TUYEUR-
ous studies reviewed here that Big Brother may also have addressed a postmodern
Zeitgeist TENRITOEUETA00EIOEROOENEOUET U060 UUITTOTUMIEOEOUIROUTTEROUUL
studies: technological convergence, the performance of self, the merger of public
EOEuBYEILEOEWT 1000 T80T OUEOO O URI2d*BOEOUO N Y Y HulhiAix OBOUOULITED Y 1y
PEITTur000u<xUOTUEO O Tul0uEE xDIERUTLTU02u O0uITTUEOOYTUTTOETUOIUTETO00O TR U
PP TETIENOBTENYDT P10 U000 TudOI0uITTuxUOTUEO O TuENEQau TOUOIITTUEEAL Ol
night - whether itbe via website, chat Iines video and audio streaming or simpIy

(Ou*EQUOUITOOEETLT 1BOINEOOOTONOTIOT EDETT YT OUEOEIEOO x0T EuxEVREUOEI0a
PGP IPEAR0UOTESUIOUEUEOETUO0LOTENER  OEUTIIVoEDIYYKARONEN
DETODr 10T TETOO00O TOEELIOOOYEROOUOT 15TL Y UOUTTUEOELEOOOT BN TTUTu0OT Ty

PHETUEVNIOUENR POUOOTIE TDOTUPEIETTE i ™ TWOUTTTUIULTEROOUY T800ECETETOIOUTOEOUTY
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DO TWOOUT TOEOELOOUT0T YOUROOWTEMOEETWTTUIR* TUDTOETUOIE DO TuPEIE T TEnOUOIEY
EVN0UEROLOEUTUITENROYRUTUEEOOROUOUULTRIEROOOOUTTix TUIOUOECETIOITOIEOEL
OWEUITTO0REA0TUX TEPENAWTOUIT TvaOUOTTUTIOTUEROOUL3 T TuxEUEEORIOTuXTUIOUO-
ing authenticity is a second recurring theme in the literature, and is captured by
> 0000 0uEQup Yy YABOWEET0ROTu ! 1uEUux TUTOUOERY TWUTERIEN WIUEWTTOTNEIOUTT
UxiEa 10TO1 1001 YYKREOEISEQ190001 0 I YYNAWE QOO TUOITTUUNEOOETUOU T TubPEaw 1 i1y
Brother traverses the modern public—private distinction by projecting private lives
EQEWETTEYDOUUUOWTTUEOO TURENUTUBO TuOIITTu ¥ 1y TOUUTuOOIOWITTUETOIUTuOTux UEGREL
YOI PIECEIETEE(TRE TOOTWTERWOEUTUYEROO®UUOEOOIUGY TUIDENIT TEX X TEQOTITOMET -
EOOUIDUEIOOuULE > xUTERENT EvEDFTUTOU0AMD THOTWUOO Tux 100X TERYTUMTUx TEPEN2UITOUTY
80 UERELE TEETUETOOUOETWTT0YOaT UlUOBUENT TIEI280YT1Un6 TETUMYYYAROITTU
TOXTERUITOPWTAUOFTVUEUED OE1Upa®UOTLOO1 UsOw EVBEUOEUAUTTUUEO TUOIWTTIU-
TOENEQEWRITUOTLETORIrEEROOWTEWTEY UEDUEXx TEUTEWUOOWT TR0 YTUAEE2uY TUiOu
ITRESTUOEITOIxOUIOOE TUONOEDYDE UERIEROOEDEMIETOTOIEROOHSTTIOEYTUNDT Pu
ties in with the fourth recurring observation in the literature, namely that the BB
TR T0TOETUTEUWETTOEENTUIOuxUOEUETUOT BUIEOOEUE TP TTOuOUTTUPBITUENEOOOTENT Ey
xT10x01802UETuxUOETUUTUOTIIEOO O UONAWEUERO TUTEY TUETTOuOOUN TEURIAWETOR Y TE
in the case of Big Brother South AfricauP TOETUTEUWETTOEIERO TEWOE W T Tur U0 TOPU
DOUTTUERO TW T TWYEUOUUWEETUOI2000 T 1UBEEROW/B00U M YYKAETOUT T Tue00 100
OITTur WP OWTRT WP TULEOI TP T TUOT0M , OUTWUIURORO T TRUTUXTENLPEUIBIg
Brother Africa, a pan-continental version of the show that featured contestants from
EWEOTTuOI  TUBEEOEOUOIURTUG  EEOUEDOTUION 1OTOT00um Y YKOHHANPD0UT T OUutROT02u0 TENL
100 TUBEEQUITTUEXTEWONO 11Ty UOUTTUnOuxEUREUIEUN PEUITEWIUTxUTUTOITEWEQ
iUEEOTOR TBOEN ExUOTUEO O T TOUTIOEUURUOROTLT 18001 UOEROOENOTPUETIOEEU
UUUEMIT<UTUTOUERGOUOIITTIEOOROTOIAPENOOUOOUPEUUEOEOEIUUEMERUEUIT UL - E-
UTOYECROOUOT 1 ¥ ux OUT OBEIO<UOEUETWT OxOUEUAIEUREUOEROOUOIUOEIELEDT TUROOL
TEYTETT001000 RxCRERIROLT Tup Ui TUEEOUIROEUUIIERUTEEOUGIRTUENTOUT TITTUTY
1OONENur OEMWUTOP Uikl Ux 1 EPEN&WTOUTO T Tur 00WUOUsIUUO T EGIOWT EQUEIEUTEORO T
national television events, comparable to and in some cases surmounting the mania
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Technological convergence, the performance of self, public—private disjuncture
and community building are clear and interesting themes in cultural approaches
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audience studies about BB into account, some of these themes lose their relevance
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Audience Studies of Big Brother
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audience research is based on a variety of quantitative audience data consisting
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based qualitative questionnaire for the fans was set up, as well as two focus group
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provide evidence for the assumption discussed earlier, that the convergence of
technologies appeals to younger audiences in particular two thirds of the users of
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emerges from the interest in the simulated everyday life occurrences in the BB house,
but even more from witnessing the oscillation of the imposed and the spontane-
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position, judging how real the BB shows and its contestants are, but simultaneously
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very similar to the kind of audience investments that have been found among fans
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discussed above, which put Big Brother in the category of documentary and reality
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survey, conducted in 2000, included not only questlons pertammg to the forms
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the empowering pleasure, to assess and make sense of the ambiguous relationship
ENNPTTOUTTEUITTIOREESENTTx TUIOUOTEdUEUUIO TIEOM RETUX IO OEIGEDUMUOUxu
OUTUYDT Ul T TTOETTUTRUOUEESOU M 5 Tu UOUT U0 ™= D00 1YY KOAKAEOOEOUETUaR3TTUTRU
a natural movement back and forth in their talk of how viewers judge the sincerity
OlOUEIOEUAN T0x0TD0WT ERIAUTEO TWTOP Ui OUEIEUTUTHUULOWT TEEMOTIUADO T
judge the scene change from performing the self to true self that audiences draw
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about views on the participants of the show, but also about the preferences and
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web-based survey of 2002, a slight majority still favoured the daily reality show,
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ingly, the viewing of the real time web stream was valued for opposite reasons,
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respondents, her data also suggests that the judgment of reality and authenticity is
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ism associated with levels of mediation, timeliness and interactivity all combine
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The audience studies on Big Brother thus modify the cultural understandings of
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emerges less prominently from the audience studies than from the cultural ap-
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Discussion

The studies we reviewed have revealed how the show originated at the cross
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in assessing its realness and the authenticity of its housemates, and more generally
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societies in which the obsession with authenticity and the self builds on and is
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nant ones for the impact of Big Brother in underdeveloped societies with stronger
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clash about the desires and values of younger generations and those of conservative
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the only genre that has succeeded in this respect, Who wants to be a millionaire, Sur-
vivor and Pop Idol are only a few of other titles that have recently been successful
as cross-national formats that build on a convergence of technologies for audiences
to access them, and on the structural input of particular local elements that anchor
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which we chose not to elaborate, it seemed that the desire to ride on the wave of Big
Brother mania lured scholars, editors and publishers into lowering standard aca-
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which are relatively cheap, and the absence of systematic empirical comparative
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with its particular national transformations, this is obviously a missed opportu-
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is mono-national and in some respects single-minded, as we pointed out earlier
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didates in particular seem to provoke many more negative and aggressive reac-
tions on websites, chat lines and blogs than male housemates, and more generally
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candidates have been so few is a largely unasked and unanswered question and
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and women of the dominant ethnic groups in their countries - may suggest that BB
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APPENDIX ONE

National Adoptions of Big Brother
xUOEUETE%OUBOUIEOE TN 19Ty 1 UOUTTUs**OIOOEDEWIEUIT EupOul YYHEOEIOOIAWEOUOOE T
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UTEUGGS
AFRICA 03-1 NETHERLANDS 99-5
ARGENTINA 01-3 NIGERIA *
AUSTRALIA 01-6 NORWAY 01-3
BELGIUM 00-5 PACIFIC 05-1
BRAZIL 02-6 PHILIPPINES (PINOY) 05-3
BULGARIA 04-2 POLAND 01-3
CANADA 03-2 PORTUGAL 00-4
CENTRAL AMERICA * ROMANIA 03-2
CZECH REPUBLIC 04-2 RUSSIA 03-?
COLOMBIA 03-1 SCANDINAVIA 05-2
CROATIE 04-3 SERBIA 05-1
DENMARK 01-3 SLOVAKIA 05-1
ECUADOR 03-2 SOUTH AFRICA 01-2
FINLAND 05-1 SPAIN 00-7
FRANCE 01-2 SWEDEN 00-4
GERMANY 00-6 SWITZERLAND 00-2
GREECE 01-4 THAILAND 05-2
HUNGARY 02-2 TURKEY 01-5
INDIA * UNITED KINGDOM 00-7
ITALY 00-6 UNITED STATES 00-7
MEXICO 02-3 VENEZUELA *
MIDDLE EAST** 04-1 *To be launched
** Cancelled after 10 days

Sources: Bazalgette, 2005; Johnson-Woods, 2002, Wikipedia.

Notes:

1. Personal communication to Liesbet van Zoonen at the 2001 Media, Communication and Cultural
Studies Conference, Loughborough.

2. Talpa was set up by John de Mol, the original producer of BB and former owner of production
company Endemol which built its fame and capital on BB.

3. A critical comment we extend to our own research practice for that matter.
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