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Introduction
In the autumn of 2005, Slovakia, Serbia and Finland were the last countries in 

Europe to air the Big Brother project, with other countries still in the line up for 
ÛÏÌÐÙɯŗÙÚÛɯÙÜÕɯȹÚÌÌɯÈ××ÌÕËÐßɯ.ÕÌȺȭɯ2ÐÕÊÌɯÐÛÚɯËÌÉÜÛɯÐÕɯÛÏÌɯ-ÌÛÏÌÙÓÈÕËÚɯÐÕɯƕƝƝƝȮɯÛÏÌɯ
multimedia reality format has been adopted in more than 40 countries, almost all 
ÖÍɯÞÏÐÊÏɯÖÙËÌÙÌËɯÚÌÊÖÕËȮɯÈÕËɯÔÈÕàɯÖÍɯÛÏÌÔɯÛÏÐÙËɯÙÜÕÚȭɯ(ÕɯÛÏÌɯ4*ȮɯÉàɯÛÏÌɯÌÕËɯÖÍɯ
ƖƔƔƙȮɯÛÏÌɯÚÐßÛÏɯ!ÐÎɯ!ÙÖÛÏÌÙɯŗÕÈÓɯÞÈÚɯÉÌÐÕÎɯÈÐÙÌËȮɯÈÕËɯÈŜÌÙɯÈɯ×ÌÙÐÖËɯÖÍɯÈÉÚÌÕÊÌɯÐÕɯ
ÛÏÌɯ-ÌÛÏÌÙÓÈÕËÚȮɯ!!ɯÞÈÚɯÙÌÝÐÝÌËɯÐÕɯÛÏÌɯÈÜÛÜÔÕɯÖÍɯƖƔƔƙȮɯÚÛÐÓÓɯËÙÈÞÐÕÎɯÚÖÔÌɯÖÕÌɯ
ÔÐÓÓÐÖÕɯÝÐÌÞÌÙÚɯÍÖÙɯÐÛÚɯŗÕÈÓɯÚÏÖÞȭ

Big Brother has been hugely successful in terms of ratings, Internet use, mobile 
ÊÖÔÔÜÕÐÊÈÛÐÖÕɯÈÕËɯÚ×ÐÕɯÖřÚȭɯ8ÌÛȮɯÐÛɯÐÚɯÕÖÛɯÖÕÓàɯÈÕɯÐÕÛÌÙÌÚÛÐÕÎɯÊÈÚÌɯÉÌÊÈÜÚÌɯÖÍɯÐÛÚɯ
ÐÔÔÌÕÚÌɯÈÜËÐÌÕÊÌɯÈ××ÌÈÓȭɯ!ÐÎɯ!ÙÖÛÏÌÙɯÏÈÚɯÈÓÚÖɯÛÙÈÕÚÍÖÙÔÌËɯÛÏÌɯÊÏÈÕÕÌÓÚɯÛÏÈÛɯÈË-
Ö×ÛÌËɯÐÛɯÐÕÛÖɯÚÐÎÕÐŗÊÈÕÛÓàɯÉÐÎÎÌÙɯ×ÓÈàÌÙÚɯÐÕɯÛÏÌɯÔÈÙÒÌÛȮɯÐÕÊÙÌÈÚÐÕÎɯÛÏÌÐÙɯÈÜËÐÌÕÊÌɯ
ÚÏÈÙÌÚɯÈÕËɯÈËÝÌÙÛÐÚÐÕÎɯÙÌÝÌÕÜÌȭɯ(ÛɯÏÈÚɯÔÖËÐŗÌËɯÛÌÓÌÝÐÚÐÖÕɯÊÜÓÛÜÙÌɯÉàɯÔÖÝÐÕÎɯÐÛÚɯ
focus from scripted to unscripted genres, and has changed the television industry 
and its business models by bringing in new actors such as Internet and mobile 
ÊÖÔ×ÈÕÐÌÚȭɯ(ÛɯÏÈÚɯÌÝÌÕɯÉÌÌÕɯÚÜÎÎÌÚÛÌËɯÛÏÈÛɯ!ÐÎɯ!ÙÖÛÏÌÙɯÔÈàɯÏÈÝÌɯÊÏÈÕÎÌËɯÊÜÓÛÜÙÌɯ
ÐÛÚÌÓÍɯÉàɯÔÈÒÐÕÎɯÛÏÌɯ×ÌÙÍÖÙÔÈÕÊÌɯÖÍɯÈÜÛÏÌÕÛÐÊÐÛàɯÈɯ×ÈÙÈËÖßÐÊÈÓȮɯàÌÛɯÒÌàɯÐÕÎÙÌËÐÌÕÛɯ
ÖÍɯÏÜÔÈÕɯÐÕÛÌÙÈÊÛÐÖÕɯȹÌȭÎȭɯ ÕËÙÌÑÌÝÐÊɯƖƔƔƘȺȭɯ
 ×ÈÙÛɯÍÙÖÔɯÛÙÌÔÌÕËÖÜÚɯ×ÜÉÓÐÊɯËÌÉÈÛÌɯÐÕɯÈÓÓɯÛÏÌɯÊÖÜÕÛÙÐÌÚɯÛÏÈÛɯÈËÖ×ÛÌËɯ!ÐÎɯ!ÙÖÛÏ-

ÌÙɯȹÚÌÌɯ!ÐÓÛÌÙÌàÚÛɯƖƔƔƘȰɯ,ÌÌÙÚɯÈÕËɯ5ÈÕɯ!ÈÜÞÌÓɯƖƔƔƘȰɯ2ÊÈÕÕÌÓɯƖƔƔƖȺɯÛÏÌɯÍÖÙÔÈÛɯÈÓÚÖɯ
Ú×ÈÙÒÌËɯÐÔÔÌËÐÈÛÌɯÈÊÈËÌÔÐÊɯÐÕÛÌÙÌÚÛȭɯ!ÖÛÏɯ&ÌÙÔÈÕɯÈÕËɯ#ÜÛÊÏɯÚÊÏÖÓÈÙÚɯÊÈÕɯÊÓÈÐÔɯ
ÛÖɯÏÈÝÌɯ×ÙÖËÜÊÌËɯÛÏÌɯŗÙÚÛɯÈÊÈËÌÔÐÊɯ×ÜÉÓÐÊÈÛÐÖÕÚȮɯÙÈÕÎÐÕÎɯÍÙÖÔɯÊÜÓÛÜÙÈÓɯÙÌŘÌÊÛÐÖÕɯ
ȹ!ÌÜÕËÌÙÚɯƖƔƔƔȺȮɯËÌÉÈÛÌɯÈÕËɯÈÕÈÓàÚÐÚɯȹ,ÌťÌÙɯÈÕËɯ1ÌÌÚÐÕÒɯƖƔƔƔȺɯÛÖɯÌÔ×ÐÙÐÊÈÓɯÙÌÚÌÈÙÊÏɯ
ȹ,ÐÒÖÚȮɯÌÛɯÈÓȭɯƖƔƔƔȺȭɯ ŜÌÙɯÛÏÈÛɯÊÈÔÌɯÈɯÝÈÙÐÌÛàɯÖÍɯÉÖÖÒÚȮɯÈÙÛÐÊÓÌÚɯÈÕËɯÊÖÕÍÌÙÌÕÊÌÚȭɯ ɯ
,ÌËÐÈɯ2ÛÜËÐÌÚɯ#Ì×ÈÙÛÔÌÕÛɯÐÕɯÛÏÌɯ4*ɯÙÌÊÌÐÝÌËɯÈɯÊÈÓÓɯÖÕÌɯËÈàɯÈÚÒÐÕÎɯÞÏÌÛÏÌÙɯÐÛɯÞÈÚɯ
possible to do Big Brother studies there?ƕ In this review, we will discuss a selection 
of these publications in detail, particularly with respect to the cultural meanings of 
!ÐÎɯ!ÙÖÛÏÌÙȭɯ#ÜÌɯÛÖɯÖÜÙɯÖÞÕɯÓÈÕÎÜÈÎÌɯÊÖÕÚÛÙÈÐÕÛÚȮɯÛÏÐÚɯÚÌÓÌÊÛÐÖÕɯÐÚɯÉÈÚÌËɯÖÕɯ#ÜÛÊÏȮɯ
$ÕÎÓÐÚÏȮɯ%ÐÕÕÐÚÏɯÈÕËɯ&ÌÙÔÈÕɯÚÖÜÙÊÌÚȮɯÓÐÔÐÛÐÕÎɯÛÏÌɯÖÜÛÊÖÔÌÚɯÖÍɯÖÜÙɯÙÌÝÐÌÞɯÔÈÐÕÓàɯ
ÛÖɯÛÏÌɯ-ÖÙÛÏÌÙÕɯ$ÜÙÖ×ÌÈÕɯÊÖÕÛÌßÛɯȹÈÓÛÏÖÜÎÏɯ,ÈÛÏťÚɯÈÕËɯ)ÖÕÌÚɯȹƖƔƔƘȺɯËÖɯÐÕÊÓÜËÌɯ
ÊÏÈ×ÛÌÙÚɯÈÉÖÜÛɯ%ÙÈÕÊÌȮɯ(ÛÈÓàȮɯ3ÜÙÒÌàȮɯ+ÈÛÐÕɯ ÔÌÙÐÊÈɯÈÕËɯ2ÖÜÛÏɯ ÍÙÐÊÈɯÐÕɯÛÏÌÐÙɯÊÖÓ-
ÓÌÊÛÐÖÕȺȭɯ(ÛɯÐÚɯÐÔ×ÖÙÛÈÕÛɯÛÖɯ×ÖÐÕÛɯÖÜÛɯÛÏÌɯÚÐÛÜÈÛÌËÕÌÚÚɯÖÍɯÖÜÙɯÙÌÝÐÌÞȮɯÉÌÊÈÜÚÌɯÛÏÌɯ!ÐÎɯ
Brother format has been strategically adapted to national television cultures in order 
ÛÖɯÊÖÔ×ÓàɯÞÐÛÏɯÛÏÌɯÊÖÕÝÌÕÛÐÖÕÚɯÈÕËɯ×ÈŲÌÙÕÚɯÖÍɯÌß×ÌÊÛÈÛÐÖÕÚɯÈÔÖÕÎɯÈÜËÐÌÕÊÌÚȭɯ Úɯ
 ÕËÙÌÑÌÝÐÊɯȹƖƔƔƘȮɯƕƖȺɯÕÖÛÌÚȮɯ!ÐÎɯ!ÙÖÛÏÌÙɯɯɁŗÛÚɯÞÌÓÓɯÞÐÛÏɯÛÏÌɯËÐÊÛÈÛÌÚɯÖÍɯÎÓÖÉÈÓɯÔÌËÐÈɯ
production insofar as it combines a local cast and local viewer participation with 
ÈɯÊÜÚÛÖÔÐÚÌËɯÛÙÈÕÚÕÈÛÐÖÕÈÓɯÍÖÙÔÈÛȭɯ6ÏÈÛɯÐÚɯÌß×ÖÙÛÌËɯÐÚɯÕÖÛɯÛÏÌɯÊÖÕÛÌÕÛɯÐÛÚÌÓÍɯÉÜÛɯÈɯ
ÙÌÊÐ×ÌɯÍÖÙɯÊÙÌÈÛÐÕÎɯÈɯÓÖÊÈÓɯÝÌÙÚÐÖÕɯÖÍɯÈÕɯÐÕÛÌÙÕÈÛÐÖÕÈÓÓàɯÚÜÊÊÌÚÚÍÜÓɯ35ɯÚÏÖÞɂȭɯ ÚɯÈɯ
result, in our review of Big Brother publications we searched for global regulari-
ÛÐÌÚȮɯÞÏÐÓÌɯÈÛɯÛÏÌɯÚÈÔÌɯÛÐÔÌɯ×ÖÐÕÛÐÕÎɯÖÜÛɯÓÖÊÈÓɯÚ×ÌÊÐŗÊÐÛÐÌÚȭɯ3ÏÌɯÓÈŲÌÙɯÐÚɯÐÕɯÍÈÊÛɯÈɯ
ÔÐÚÚÐÖÕɯÐÔ×ÖÚÚÐÉÓÌȭɯ Úɯ5ÈÕɯ9ÖÖÕÌÕɯÈÕËɯ"ÈÙÛÌÙɯȹƖƔƔƘȺɯÏÈÝÌɯÌÚÛÐÔÈÛÌËȮɯƖƛɯÕÈÛÐÖÕÈÓɯ
adaptations at that point in time, each of them with second and even third runs, 
ÏÈÝÌɯ×ÙÖËÜÊÌËɯÈ××ÙÖßÐÔÈÛÌÓàɯƛƔƔƔɯ35ɯÈÕËɯÐÕÛÌÙÕÌÛɯÏÖÜÙÚȮɯÊÖÝÌÙÐÕÎɯÔÖÙÌɯÛÏÈÕɯ
ƛƔƔɯÏÖÜÚÌÔÈÛÌÚȭɯ3ÖÕÐɯ)ÖÏÕÚÖÕɪ6ÖÖËÚɀɯȹƖƔƔƖȺɯÉÖÖÒɯÈÉÖÜÛɯ!ÐÎɯ!ÙÖÛÏÌÙɯÐÚɯÈɯÉÙÈÝÌɯ
ÈŲÌÔ×ÛȮɯÞÐÛÏÖÜÛɯÔÜÊÏɯÈÊÈËÌÔÐÊɯ×ÙÌÛÌÕÚÐÖÕȮɯÛÖɯÊÖÝÌÙɯÛÏÐÚɯÞÌÈÓÛÏɯÖÍɯÔÈÛÌÙÐÈÓȮɯÉàɯ
listing national varieties among stakeholders, production routines, particular BB 
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ÌÝÌÕÛÚɯÈÕËɯÈÜËÐÌÕÊÌɯÙÌÈÊÛÐÖÕÚȭɯ3ÏÌɯÉÖÖÒɯÐÚɯÏÌÓ×ÍÜÓɯÈÚɯÈɯÊÖÓÓÌÊÛÐÖÕɯÖÍɯÞÖÙÓËÞÐËÌɯ
anecdotes and facts, but is less convincing as an answer to its question: why Big 
!ÙÖÛÏÌÙɯÉÌÊÈÔÌɯÚÜÊÏɯÈɯ×ÏÌÕÖÔÌÕÖÕȭɯ
4ÕËÌÙÚÛÈÕËÐÕÎɯ!ÐÎɯ!ÙÖÛÏÌÙɯÈÚɯÈɯ ÊÜÓÛÜÙÈÓɯ×ÏÌÕÖÔÌÕÖÕɯ ÐÚɯÕÖÛɯÖÕÓàɯ )ÖÏÕÚÖÕɪ

6ÖÖËÚɀɯ×ÜÙ×ÖÚÌȮɯÉÜÛɯÈÓÚÖɯÛÏÈÛɯÖÍɯÛÏÌɯÔÈÑÖÙÐÛàɯÖÍɯÖÛÏÌÙɯÈÜÛÏÖÙÚɯÖÕɯÛÏÐÚɯÛÖ×ÐÊȭɯ,ÈÛÏťÚɯ
ÈÕËɯ)ÖÕÌÚɯȹƖƔƔƘȮɯƖȺɯÈÙÎÜÌɯÛÏÈÛɯÞÏÐÓÌɯ!!ɯÐÕÐÛÐÈÓÓàɯ×ÙÖÝÖÒÌËɯÞÖÙÒɯÛÏÈÛɯÞÈÚɯÑÜËÎÔÌÕÛÈÓɯ
and that warned against the celebration of everyday life, it was followed by work 
ÛÏÈÛɯÓÖÖÒÌËɯÈÛɯ!!ɯÈÚɯÈɯÊÜÓÛÜÙÈÓɯ×ÏÌÕÖÔÌÕÖÕȭɯ'ÖÞÌÝÌÙȮɯÖÜÙɯÙÌÝÐÌÞɯÖÍɯ!!ɯÚÛÜËÐÌÚɯ
shows instead that such a disapproving perspective on BB is almost absent in aca-
ËÌÔÐÊɯÞÖÙÒȭɯ6ÌÉÌÙɀÚɯȹƖƔƔƔȺɯ&ÌÙÔÈÕɯÊÖÓÓÌÊÛÐÖÕɯÐÚɯÈÕɯÌßÊÌ×ÛÐÖÕȮɯÉÜÛɯÛÏÌɯÊÙÐÛÐÊÐÚÔɯ
ÍÖÜÕËɯÛÏÌÙÌɯÐÚɯɬɯÈÚɯÞÌɯÞÐÓÓɯÚÏÖÞɯɬɯÏÈÙËÓàɯËÐřÌÙÌÕÛɯÍÙÖÔɯÛÏÌɯÈÙÎÜÔÌÕÛÚɯÈÓÙÌÈËàɯÞÌÓÓɯ
ÒÕÖÞÕɯÍÙÖÔɯ×ÙÌÚÚȮɯÛÌÓÌÝÐÚÐÖÕɯÈÕËɯÖÛÏÌÙɯÍÖÙÈɯÖÍɯ×ÜÉÓÐÊɯËÌÉÈÛÌȭɯ(ÕɯÍÈÊÛȮɯÛÏÌɯÔÈÐÕɯ!!ɯ
Ö××ÖÕÌÕÛÚɯÐÕɯÛÏÖÚÌɯËÌÉÈÛÌÚȮɯÍÖÙɯÐÕÚÛÈÕÊÌȮɯÛÏÌɯ/ÙÐÔÌɯ,ÐÕÐÚÛÌÙɯÖÍɯÛÏÌɯ&ÌÙÔÈÕɯɁÓÈÕËɂɯ
1ÏÌÐÕÓÈÕËɪ/ÍÈÓáȮɯÞÏÖɯÛÙÐÌËɯÛÖɯÉÈÕɯ!!ɯÍÙÖÔɯ&ÌÙÔÈÕɯÛÌÓÌÝÐÚÐÖÕȮɯÎÌÛɯÛÖɯÙÌ×ÌÈÛɯÛÏÌÐÙɯ
ÈÙÎÜÔÌÕÛÚɯÐÕɯÚÌ×ÈÙÈÛÌɯÊÏÈ×ÛÌÙÚɯÐÕɯ6ÌÉÌÙɀÚɯÝÖÓÜÔÌȭɯ3ÏÌɯÔÈÑÖÙÐÛàɯÖÍɯ!ÐÎɯ!ÙÖÛÏÌÙɯ
ÚÛÜËÐÌÚȮɯÏÖÞÌÝÌÙȮɯÌÐÛÏÌÙɯÛÈÒÌɯÐÛÚɯÊÜÓÛÜÙÈÓɯÚÐÎÕÐŗÊÈÕÊÌɯÖÙɯÐÛÚɯÈÜËÐÌÕÊÌɯÚÜÊÊÌÚÚɯÈÚɯÈɯ
ÚÛÈÙÛÐÕÎɯ×ÖÐÕÛȭɯ3ÖÎÌÛÏÌÙɯÛÏÌɯcritical, cultural and audience studies of Big Brother that 
ÞÌɯËÐÚÊÜÚÚɯÏÌÙÌȮɯÕÌÈÛÓàɯÖÝÌÙÓÈ×ɯÞÐÛÏɯ,ÌÌÙÚɯÈÕËɯ!ÈÜÞÌÓɀÚɯȹƖƔƔƘȺɯÔÈ××ÐÕÎɯÖÍɯÛÏÌɯ!ÐÎɯ
!ÙÖÛÏÌÙɯËÌÉÈÛÌÚɯÐÕÛÖɯÈɯÊÙÐÛÐÊÈÓȮɯÊÜÓÛÜÙÈÓÐÚÛɯÖÙɯ×ÓÜÙÈÓÐÚÛɯ×ÌÙÚ×ÌÊÛÐÝÌȭɯ.ÕÓàɯÈɯÍÌÞɯÖËËɯ
×ÜÉÓÐÊÈÛÐÖÕÚȮɯÚÜÊÏɯÈÚɯ%ÙÌËÉÌÙÎɀÚɯÈÕËɯ.ÓÓÐÓÓÈɀÚɯȹƖƔƔƙȺɯÈÕÈÓàÚÐÚɯÖÍɯ!!ɯÈÚɯÈÕɯÌřÌÊÛÐÝÌɯ
ÊÙÖÚÚɪÔÈÙÒÌÛÐÕÎɯÈÕËɯÊÜÚÛÖÔÌÙɯÚÌÙÝÐÊÌɯÐÕÚÛÙÜÔÌÕÛȮɯËÖɯÕÖÛɯŗÛɯÛÏÈÛɯÛÙÐ×ÈÙÛÐÛÐÖÕȭɯ

Criticising Big Brother
"ÙÐÛÐÊÈÓɯ×ÌÙÚ×ÌÊÛÐÝÌÚɯÖÕɯ!ÐÎɯ!ÙÖÛÏÌÙɯ ÈÙÌɯ ÐÕÍÖÙÔÌËȮɯ ÈÊÊÖÙËÐÕÎɯ ÛÖɯ,ÌÌÙÚɯ ÈÕËɯ

!ÈÜÞÌÓɯȹƖƔƔƙȮɯƛƛȺȮɯÉàɯÈɯÎÌÕÌÙÈÓɯÜÕËÌÙÚÛÈÕËÐÕÎɯÖÍɯÛÌÓÌÝÐÚÐÖÕɯÈÚɯÔÈÚÚɯÖÙɯÓÖÞɯÊÜÓÛÜÙÌɯ
ÈÕËɯÈɯÚ×ÌÊÐŗÊɯÊÙÐÛÐØÜÌɯÖÍɯÛÏÌɯÏÖÔÖÎÌÕÐÚÈÛÐÖÕȮɯÚÛÈÕËÈÙËÐÚÈÛÐÖÕɯÈÕËɯÌÚÊÈ×ÐÚÔɯÛÏÈÛɯ
ÚÜ××ÖÚÌËÓàɯÎÖɯÏÈÕËɯÐÕɯÏÈÕËɯÞÐÛÏɯÊÖÔÔÌÙÊÐÈÓɯÛÌÓÌÝÐÚÐÖÕȭɯ.ÕÌɯÙÌÊÖÎÕÐÚÌÚɯÉÖÛÏɯÛÏÌɯ
ÊÖÕÚÌÙÝÈÛÐÝÌɯÊÙÐÛÐÊÐÚÔɯÖÕɯ×Ö×ÜÓÈÙɯÊÜÓÛÜÙÌɯȹÌȭÎȭɯ2ÊÙÜÛÖÕɯƕƝƝƜȺɯÈÕËɯÛÏÌɯÓÌÎÈÊàɯÖÍɯÛÏÌɯ
%ÙÈÕÒÍÜÙÛÌÙɯ2ÊÏÜÓÌɯÐÕɯÛÏÌÚÌɯÝÐÌÞÚȭɯ'ÖÞÌÝÌÙȮɯÞÐÛÏɯÛÏÌɯ%ÙÈÕÒÍÜÙÛÌÙÚɯÏÈÝÐÕÎɯÎÖÕÌɯ
ÖÜÛɯÖÍɯÍÈÚÏÐÖÕɯÐÕɯÈÊÈËÌÔÐÊɯÔÌËÐÈɯÚÛÜËÐÌÚɯȹÌȭÎȭɯ)ÌÕÚÌÕɯƕƝƝƔȺȮɯÐÛɯÐÚɯÕÖÛɯÚÜÙ×ÙÐÚÐÕÎɯÛÏÈÛɯ
ÖÕÌɯÔÈÐÕÓàɯŗÕËÚɯÛÏÌÚÌɯÈÚÚÌÚÚÔÌÕÛÚɯÈÔÖÕÎɯÛÏÌɯ×ÖÓÐÛÐÊÈÓɯÈÕËɯÊÜÓÛÜÙÈÓɯÌÓÐÛÌȮɯ×ÙÌÚÚɯ
ÈÕËɯ35ɪÑÖÜÙÕÈÓÐÚÛÚɯÈÕËɯÖÛÏÌÙɯ×ÙÖÍÌÚÚÐÖÕÈÓÚȭɯ%ÙÖÔɯ)ÖÏÕÚÖÕɪ6ÖÖËɀÚɯȹƖƔƔƖȺɯÐÕÝÌÕÛÖÙàɯ
ÐÛɯÉÌÊÖÔÌÚɯÊÓÌÈÙɯÛÏÈÛɯÊÙÐÛÐÊÈÓɯÝÐÓÐŗÊÈÛÐÖÕÚɯÞÌÙÌɯ×ÈÙÛɯÖÍɯÈÓÔÖÚÛɯÌÝÌÙàɯÓÖÊÈÓɯÙÌÊÌ×ÛÐÖÕɯ
ÖÍɯ!!ȭɯ5ÈÕɯ9ÖÖÕÌÕɯȹƖƔƔƕȺɯÛà×ÐŗÌÚɯÛÏÌɯ#ÜÛÊÏɯËÌÉÈÛÌɯÈÚɯÚÜÊÏȰɯ,ÐÒÖÚɯȹƖƔƔƔȺɯÙÌÍÌÙÚɯÐÕɯ
ÛÏÈÛɯÔÈÕÕÌÙɯÛÖɯÛÏÌɯ&ÌÙÔÈÕɯËÐÚÊÜÚÚÐÖÕÚȰɯ)ÖÚÛɯȹƖƔƔƘȺɯÛÖɯËÌÉÈÛÌÚɯÐÕɯ%ÙÈÕÊÌȰɯ ÕËÈÊÏÛɯ
ȹƖƔƔƘȺɯÛÖɯÛÏÖÚÌɯÐÕɯ+ÈÛÐÕɯ ÔÌÙÐÊÈȮɯÌÛÊȭɯ,ÖÚÛɯÚÊÏÖÓÈÙÚɯ×ÖÐÕÛɯÖÜÛȮɯÐÕɯÊÖÕÛÙÈÚÛȮɯÛÏÈÛɯÛÏÌɯ
ËÐÚÈ××ÙÖÝÈÓɯÖÍɯÛÏÌÚÌɯÎÙÖÜ×ÚɯÐÚɯÈÕɯÌßÌÔ×ÓÈÙàɯÊÈÚÌɯÖÍɯÌÓÐÛÌɯÔÖÙÈÓɯ×ÈÕÐÊɯÙÈÛÏÌÙɯÛÏÈÕɯ
ÈɯÝÈÓÐËɯÊÜÓÛÜÙÈÓɯÊÙÐÛÐØÜÌȭ
(ÕɯÈɯÉÙÐÌÍɯÉÜÛɯÐÕÍÖÙÔÈÛÐÝÌɯ×ÐÌÊÌȮɯ!ÐÓÛÌÙÌàÚÛɯȹƖƔƔƘȺɯÚÏÖÞÚɯÏÖÞɯÛÏÌɯ!ÐÎɯ!ÙÖÛÏÌÙɯ

ËÌÉÈÛÌÚɯÊÖÕÛÈÐÕÌËɯÈÓÓɯÛÏÌɯÍÌÈÛÜÙÌÚɯÖÍɯÈɯÔÖÙÈÓɯ×ÈÕÐÊȮɯÞÐÛÏɯÌß×ÌÙÛÚɯÈÕËɯÔÖÙÈÓɯÎÜÈÙË-
ians of various kinds denouncing the program, mass media stirring up the debate, 
ÈÕËɯÙÌÎÜÓÈÛÖÙÚɯÊÈÓÓÐÕÎɯÍÖÙɯÈÊÛÐÖÕɯÈÕËɯÐÕÛÌÙÝÌÕÛÐÖÕȭɯ3ÏÌÐÙɯÈÐÔɯÞÈÚɯÈÓÚÖɯÊÓÌÈÙÓàȮɯÈÚɯ
!ÐÓÛÌÙÌàÚÛɯÌß×ÓÈÐÕÚȮɯÛÖɯËÌŗÕÌɯØÜÈÓÐÛàɯÚÛÈÕËÈÙËÚɯÈÕËɯÊÜÓÛÜÙÈÓɯÕÖÙÔÚȭɯ8ÌÛɯÛÏÌɯÔÖÙÌɯ
important observation of Biltereyst is that the BB panics were never unanimous 
ÈÕËɯÊÖÕÚÌÕÚÜÈÓȭɯ$ÈÊÏɯÊÙÐÛÐÊÐÚÔɯÖÍȮɯÍÖÙɯÐÕÚÛÈÕÊÌȮɯÝÖàÌÜÙÐÚÔɯÈÕËɯÌß×ÓÖÐÛÈÛÐÖÕȮɯÞÈÚɯ
ÊÖÜÕÛÌÙÌËɯÉàɯÈÙÎÜÔÌÕÛÚɯÈÉÖÜÛɯÐËÌÕÛÐŗÊÈÛÐÖÕɯÈÕËɯÝÖÓÜÕÛÈÙàɯ×ÈÙÛÐÊÐ×ÈÛÐÖÕȭɯ3ÏÌÙÌÍÖÙÌȮɯ
Biltereyst says, the controversy as much as the panic were typical for the public 
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ËÌÉÈÛÌÚɯÈÕËɯÊÖÕÛÙÐÉÜÛÌËɯÛÖɯ!!ɀÚɯÚÜÊÊÌÚÚȭɯ(ÛɯÐÚɯÐÔ×ÖÙÛÈÕÛɯÛÖɯÕÖÛÌȮɯÏÖÞÌÝÌÙȮɯÛÏÈÛɯÞÏÌÕɯ
!ÐÎɯ!ÙÖÛÏÌÙɯÞÈÚɯÈÕÕÖÜÕÊÌËɯÐÕɯÛÏÌɯ-ÌÛÏÌÙÓÈÕËÚɯÛÏÌɯÚÖÊÐÈÓɯÈÕËɯÔÖÙÈÓɯÜ×ÙÖÈÙɯÞÈÚɯ
ÚÜÊÏɯÛÏÈÛɯÛÏÌɯ×ÙÖËÜÊÌÙɯȹ$ÕËÌÔÖÓȺɯÐÛÚÌÓÍɯÉÌÎÈÕɯÛÖɯÍÌÈÙɯÛÏÌɯÚÏÖÞɯÞÖÜÓËɯÕÌÝÌÙɯÔÈÒÌɯ
ÐÛɯÛÖɯÈÐÙȭɯ3ÏÌɯ&ÌÙÔÈÕɯÔÌËÐÈɯÈÜÛÏÖÙÐÛàɯÛÙÐÌËɯÛÖɯÉÈÕɯÐÛȮɯÈÚɯËÐËɯÔÈÕàɯÖÛÏÌÙɯÕÈÛÐÖÕÈÓɯ
ÙÌÎÜÓÈÛÖÙàɯÈÎÌÕÊÐÌÚɯȹ!ÈáÈÓÎÌŲÌɯƖƔƔƙȺȭɯ.ÕÌɯÊÈÕɯÙÌÊÖÎÕÐÚÌɯÖÕÓàɯÞÐÛÏɯÛÏÌɯÉÌÕÌŗÛɯÖÍɯ
ÏÐÕËÚÐÎÏÛɯÛÏÈÛɯÛÏÌɯÊÖÕÛÙÖÝÌÙÚÐÌÚɯÞÌÙÌɯÈɯÒÌàɯÌÓÌÔÌÕÛɯÖÍɯ!!ɀÚɯÚÜÊÊÌÚÚȮɯ×ÙÖËÜÊÐÕÎȮɯÈÚɯ
ÈɯÕÜÔÉÌÙɯÖÍɯÈÜÛÏÖÙÚɯÏÈÝÌɯÕÖÛÐÊÌËȮɯɁÈɯ×ÜÉÓÐÊɯÊÜÓÛÜÙÌɯÖÍɯ35ɪÛÈÓÒɂɯȹÌȭÎȭɯ!ÐÎÕÌÓÓɯƖƔƔƙȺɯ
that has now been turned into a key marketing strategy of contemporary television 
ÔÈÒÌÙÚȯɯɁ ÕËɯÐÕɯÛÏÐÚɯÚÛÙÈÛÌÎàȮɯÐÕÛÌÓÓÌÊÛÜÈÓÚɯÈÕËɯ×ÜÉÓÐÊɯÖ×ÐÕÐÖÕɯÔÈÒÌÙÚɯÍÙÖÔɯÈÓÓɯÚÖÙÛÚɯ
of origins and ideological factions may be welcome: both public denouncement and 
×ÙÈÐÚÌɯÊÙÌÈÛÌɯÈɯÞÌÉɯÖÍɯÈŲÌÕÛÐÖÕɯÈÕËɯËÐÚÊÜÙÚÐÝÌɯÚ×ÌÊÛÈÊÓÌȭɯ(ÛɯÐÚɯÈɯÚÛÙÈÛÌÎàɯÞÏÌÙÌÉàɯ
ÚÖÊÐÌÛÈÓɯËÌÉÈÛÌɯÜÓÛÐÔÈÛÌÓàɯÉÌÊÖÔÌÚɯÈɯÒÌàɯÍÖÙɯÊÖÔÔÌÙÊÐÈÓɯÚÜÊÊÌÚÚɂɯȹ!ÐÓÛÌÙÌàÚÛɯƖƔƔƘȮɯ
ƕƘȺȭɯ ÚɯÈɯÙÌÚÜÓÛȮɯÛÏÌÙÌɯÚÌÌÔÚɯÛÖɯÉÌɯÕÖɯÝÈÓÐËɯÙÖÓÌɯÐÕɯ×ÜÉÓÐÊɯËÌÉÈÛÌɯÈÕàÔÖÙÌɯÍÖÙɯÛÏÌɯ
ÈÊÈËÌÔÐÊȮɯÊÜÓÛÜÙÈÓɯÖÙɯ×ÖÓÐÛÐÊÈÓɯÖÉÚÌÙÝÌÙÚɯÛÙàÐÕÎɯÛÖɯÌÕÎÈÎÌɯÈɯÊÙÐÛÐÊÈÓɯÙÌŘÌÊÛÐÖÕɯÖÕɯ!!Ȱɯ
ÞÏÈÛÌÝÌÙɯÊÈÕɯÉÌɯÚÈÐËɯÖÙɯËÖÕÌɯÞÐÓÓɯÉÌÊÖÔÌɯ×ÈÙÛɯÖÍɯ!!ɀÚɯÔÈÙÒÌÛÐÕÎɯÚÛÌÈÔÙÖÓÓÌÙȭɯ3ÏÌɯ
ÓÈÚÛɯ#ÜÛÊÏɯɯÚÌÙÐÌÚɯÖÍɯ!!ɯÐÚɯÈɯÊÈÚÌɯÐÕɯ×ÖÐÕÛȭɯ6ÏÐÓÌɯÛÏÌɯÚÏÖÞɯÏÈËɯÖÉÝÐÖÜÚÓàɯÞÖÙÕɯÖÜÛɯ
ÐÛÚɯÈÜËÐÌÕÊÌɯÈÕËɯÔÌËÐÈɯÈ××ÌÈÓɯÐÕɯÛÏÌɯ-ÌÛÏÌÙÓÈÕËÚȮɯÛÏÌɯÕÌÞɯÊÖÔÔÌÙÊÐÈÓɯÊÏÈÕÕÌÓȮɯ
3ÈÓ×ÈȮɯÙÌÝÐÝÌËɯÐÛɯÐÕɯÛÏÌɯÈÜÛÜÔÕɯÖÍɯƖƔƔƙɯÛÖɯÐÕÛÙÖËÜÊÌɯÛÏÌɯÊÏÈÕÕÌÓɯÛÖɯÈɯÞÐËÌÙɯÈÜËÐÌÕÊÌȭ2 
Talpa and Endemol announced that they were looking for a pregnant contender 
ÞÏÖɯÞÖÜÓËɯÞÈÕÛɯÛÖɯÎÐÝÌɯÉÐÙÛÏɯËÜÙÐÕÎɯÛÏÌɯÚÏÖÞȭɯ3ÏÌɯÈÕÕÖÜÕÊÌÔÌÕÛȮɯÔÈËÌɯËÜÙÐÕÎɯ
the slow news season in the summer, predictably caused a heated public debate, 
with the media and regulating agencies obediently taking up their pre-ordained 
×ÖÚÐÛÐÖÕÚɯÈÚɯÔÖÙÈÓɯÊÙÐÛÐÊÚȭɯ ÚɯÈɯÙÌÚÜÓÛȮɯÛÏÌɯÚÏÖÞɯÈÎÈÐÕɯÉÌÊÈÔÌɯÛÏÌɯÛÈÓÒɯÖÍɯÛÏÌɯÕÈÛÐÖÕɯ
ÉÌÍÖÙÌɯÐÛÚɯŗÙÚÛɯÈÐÙÐÕÎȭɯ3ÏÌɯ#ÜÛÊÏɯÎÖÝÌÙÕÔÌÕÛɯÏÌÓ×ÌËɯÛÖɯÔÈÐÕÛÈÐÕɯÛÏÌɯÍÖÊÜÚɯÖÕɯ!!ɯ
when it called upon labour legislation to prevent the newborn baby from being 
ŗÓÔÌËɯÊÖÕÛÐÕÜÖÜÚÓàȭɯɯ

Cultural Perspectives on Big Brother:  
Framing and Explaining
6ÐÛÏɯ×ÜÉÓÐÊɯËÌÉÈÛÌɯÈÕËɯÊÙÐÛÐÊÐÚÔɯÏÈÝÐÕÎɯÉÌÊÖÔÌɯÚÜÊÏɯÈÕɯÐÕÛÌÎÙÈÓɯ×ÈÙÛɯÖÍɯ!!ɀÚɯ

marketing strategies, it is quite a relief that the authors discussed here, with the 
ÌßÊÌ×ÛÐÖÕɯÖÍɯ6ÌÉÌÙɯÈÕËɯÏÐÚɯÈÜÛÏÖÙÚɯȹƖƔƔƔȺȮɯÏÈÝÌɯÕÖÛɯÍÈÓÓÌÕɯ ÐÕɯÛÏÌɯÛÙÈ×ɯÖÍɯÌÈÚÐÓàɯ
Ìß×ÓÖÐÛÌËɯÊÙÐÛÐÊÐÚÔɯÈÕËɯÔÈÕÈÎÌËɯÛÖɯÊÈÙÝÌɯÖÜÛɯÈɯ×ÖÚÐÛÐÖÕɯÛÏÈÛɯÐÚɯÖÜÛÚÐËÌɯÖÍɯÈÕËɯÕÖÛɯ
ÊÖÕËÜÊÐÝÌɯÛÖɯÛÏÌɯ!!ɯ×ÙÖÑÌÊÛȭɯ(ÕɯÍÈÊÛȮɯÚÖÔÌɯÖÍɯÛÏÌÚÌɯÈÜÛÏÖÙÚɯÏÈÝÌɯÌß×ÓÖÐÛÌËɯÛÏÌɯÚÏÖÞɯ
ÍÖÙɯÛÏÌÐÙɯÖÞÕɯÉÌÕÌŗÛȮɯÉàɯÛÈÒÐÕÎɯÜ×ɯBig Brother in their titles while focusing in fact 
on the much wider phenomenon of reality television and using Big Brother merely 
ÈÚɯÖÕÌɯÌßÈÔ×ÓÌɯÈÔÖÕÎɯÔÈÕàɯÖÛÏÌÙÚɯȹÐÕɯ×ÈÙÛÐÊÜÓÈÙɯ!ÐÎÕÌÓÓɯƖƔƔƙɯÈÕËɯ*ÐÓÉÖÙÕɯƖƔƔƗȺȭɯ
4ÕËÌÙÚÛÈÕËÈÉÓàȮɯÈÊÈËÌÔÐÊɯÞÙÐÛÐÕÎɯÈÕËɯ×ÜÉÓÐÚÏÐÕÎɯÈÙÌɯÕÖÛɯÖÜÛÚÐËÌɯÖÍɯÔÈÙÒÌÛÐÕÎɯ
concerns but for those looking for an understanding of Big Brother in particular, 
ÛÏÌÚÌɯÉÖÖÒÚɯÈÙÌɯËÐÚÈ××ÖÐÕÛÐÕÎɯÐÕɯÛÏÌÐÙɯÎÌÕÌÙÈÓÐÛàȭɯ
3ÏÌɯ ÊÖÔ×ÓÌßÐÛàɯÖÍɯÜÕËÌÙÚÛÈÕËÐÕÎɯ!!ɯÈÚɯ Èɯ ÊÜÓÛÜÙÈÓɯ×ÏÌÕÖÔÌÕÖÕɯ ÐÚɯ ÈÓÙÌÈËàɯ

ÌÝÐËÌÕÛɯÍÙÖÔɯÛÏÌɯÝÈÙÐÌÛàɯÖÍɯÓÈÉÌÓÚɯÈÕËɯÏÐÚÛÖÙÐÌÚɯÜÚÌËɯÛÖɯÓÖÊÈÛÌɯÐÛɯÈÚɯÈɯÎÌÕÙÌȭɯ3ÌÙÔÚɯ
ÜÚÌËɯÐÕÛÌÙÊÏÈÕÎÌÈÉÓàɯÐÕɯÛÏÌɯÝÈÙÐÖÜÚɯÉÖÖÒÚɯÈÙÌɯɁÎÈÔÌɪËÖÊȮɂɯɁÙÌÈÓÐÛàɯÚÏÖÞȮɂɯɁÙÌÈÓÐÛàɯ
ÎÈÔÌÚÏÖÞȮɂɯɁÙÌÈÓÐÛàɯÎÈÔÌɪËÖÊȮɂɯɁ×ÌÙÍÖÙÔÈÛÐÝÌɯÙÌÈÓÐÛàȮɂɯɁÍÈÊÛÜÈÓɯÌÕÛÌÙÛÈÐÕÔÌÕÛȮɂɯ
Ɂ×Ö×ÜÓÈÙɯÍÈÊÛÜÈÓɯÛÌÓÌÝÐÚÐÖÕȮɂɯɁÌÝÌÕÛɪ35ȮɂɯÖÙɯɁÙÌÈÓÐÛàɯÚÖÈ×ȭɂɯ ××ÈÙÌÕÛÓàȮɯÐÛɯÐÚɯ×ÙÖÉ-
ÓÌÔÈÛÐÊɯÛÖɯ×ÐÕɯËÖÞÕɯ!!ɯÈÚɯ×ÈÙÛɯÖÍɯÈÕɯÌßÐÚÛÐÕÎɯÎÌÕÙÌȮɯÈÕËɯÔÖÚÛɯÈÜÛÏÖÙÚɯÌÔ×ÏÈÚÐÚÌɯ
ÛÏÈÛɯ!!ɯÐÚɯÈɯÜÕÐØÜÌɯÊÖÔÉÐÕÈÛÐÖÕɯÖÍɯÎÌÕÙÌÚɯÈÕËɯÔÌËÐÈȮɯÛÏÌɯŗÙÚÛɯÚÜÊÊÌÚÚÍÜÓɯÌßÈÔ×ÓÌɯ
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of generic and technological convergence, producing an entertainment hybrid that 
ÌßÛÌÕËÚɯÉÌàÖÕËɯÈɯÔÌÙÌɯÛÌÓÌÝÐÚÐÖÕɯÌß×ÌÙÐÌÕÊÌȭɯ
8ÌÛɯÛÏÐÚɯÈ××ÈÙÌÕÛɯÜÕÐØÜÌÕÌÚÚɯËÖÌÚɯÏÈÝÌɯÐÛÚɯ×ÙÌËÌÊÌÚÚÖÙÚȮɯÈÕËɯÖÕÌɯÖÍɯÛÏÌɯÊÖÕÚÐÚ-

ÛÌÕÛɯÍÌÈÛÜÙÌÚɯÖÍɯÛÏÌɯ!!ɯÓÐÛÌÙÈÛÜÙÌɯÐÚɯÈÕɯÈŲÌÔ×ÛɯÛÖɯÊÖÕÕÌÊÛɯÛÏÌɯ×ÙÖÑÌÊÛɯÛÖɯÐÛÚɯÛÌÓÌÝÐÚÐÖÕɯ
ÈÕËɯÊÜÓÛÜÙÈÓɯÈÕÛÌÊÌËÌÕÛÚȭɯ3ÏÌÚÌɯÌßÌÙÊÐÚÌÚɯɯÙÌÝÌÈÓɯÈɯ×ÙÖÉÓÌÔÈÛÐÊȮɯ×ÈÙÖÊÏÐÈÓɯÛÌÕËÌÕÊàɯ
ÐÕɯ ÕÎÓÖɪ ÔÌÙÐÊÈÕɯ!!ɯÈÕÈÓàÚÌÚȯɯ!ÐÎÕÌÓÓɯȹƖƔƔƙȺȮɯ*ÐÓÉÖÙÕɯȹƖƔƔƗȺɯÈÕËɯ'ÐÓÓɯȹƖƔƔƙȺȮɯÈÓÓɯ
three British authors, articulate BB with the British tradition of documentary making 
ÈÕËɯÛÏÌɯËÖÊÜɪÚÖÈ×ɯÖÕɯÛÌÓÌÝÐÚÐÖÕȮɯÞÏÐÓÌɯ ÕËÙÌÑÌÝÐÊȮɯÈɯ42ɯÈÜÛÏÖÙȮɯÊÖÕÕÌÊÛÚɯÐÛɯÛÖɯÛÏÌɯ
ÞÌÉÊÈÔɯÈÕËɯÚÜÙÝÌÐÓÓÈÕÊÌɯÊÜÓÛÜÙÌɯÛÏÈÛɯ×ÌÙÝÈËÌÚɯÌÝÌÙàËÈàɯÓÐÝÌÚɯÐÕɯÛÏÌɯ42ȭɯ3ÏÌɯÖÝÌÙÈÓÓɯ
validity of such comparisons is questionable, as these authors completely overlook 
the particular origins of Big Brother as a Dutch television format, originating from a 
#ÜÛÊÏɯ35ɪ×ÙÖËÜÊÌÙɯÞÐÛÏɯÐÛÚɯÖÞÕɯÚÜÊÊÌÚÚÍÜÓɯ×ÖÙÛÍÖÓÐÖɯÖÍɯÜÕÚÊÙÐ×ÛÌËɯÌÕÛÌÙÛÈÐÕÔÌÕÛȭɯ
3ÏÌɯ#ÜÛÊÏɤ%ÓÌÔÐÚÏɯÈÕËɯ&ÌÙÔÈÕɯÞÖÙÒÚɯȹ,ÈÛÏťÚɯÈÕËɯ)ÖÕÌÚɯƖƔƔƘȰɯ,ÌťÌÙɯÈÕËɯ1ÌÌÚÐÕÒɯ
ƖƔƔƔȰɯ,ÐÒÖÚɯÌÛɯÈÓȭɯƖƔƔƔȺɯÈÙÌɯÔÖÙÌɯÛÖɯÛÏÌɯ×ÖÐÕÛɯÐÕɯÛÏÐÚɯÙÌÚ×ÌÊÛɯÈÕËɯÏÈÝÌɯÚÏÖÞÕɯÏÖÞɯ!!ɯ
ÐÚɯÕÖÛɯÖÕÓàɯÈɯ×ÙÖËÜÊÛɯÖÍɯÛÏÌɯÐÕËÐÝÐËÜÈÓɯÊÙÌÈÛÐÝÐÛàɯÈÕËɯ×ÌÙÚÌÝÌÙÈÕÊÌɯÖÍɯ)ÖÏÕɯËÌɯ,ÖÓɯ
ÈÕËɯÏÐÚɯÛÌÈÔɯȹÚÌÌɯ!ÈáÈÓÎÌŲÌɯƖƔƔƙȺɯÉÜÛɯÈÓÚÖɯÖÍɯ$ÕËÌÔÖÓɀÚɯ×ÙÖÎÙÈÔÔÐÕÎɯÚÛÙÌÕÎÛÏÚɯ
ÈÕËɯ#ÜÛÊÏɯÊÜÓÛÜÙÌɯÐÕɯÎÌÕÌÙÈÓȭɯ!ÌÍÖÙÌɯ!ÐÎɯ!ÙÖÛÏÌÙȮɯ$ÕËÌÔÖÓɯÏÈËɯÈÓÙÌÈËàɯÉÜÐÓÛɯÐÛÚÌÓÍɯ
ÈɯÙÌ×ÜÛÈÛÐÖÕɯÐÕɯÊÖÕÛÐÕÌÕÛÈÓɯ$ÜÙÖ×ÌɯÞÐÛÏɯ×Ö×ÜÓÈÙɯÍÖÙÔÈÛÚɯÛÏÈÛɯŗÓÔɯÖÙËÐÕÈÙàɯ×ÌÖ×ÓÌɯ
put in the middle of special events such as public marriage proposals and vows, 
ÖÙɯ×ÜÉÓÐÊɯËÐÚ×ÓÈàÚɯÖÍɯÓÖÝÌɯÈÕËɯÙÌÎÙÌÛȭɯ ÚɯÈɯÙÌÚÜÓÛȮɯÊÖÕÛÐÕÌÕÛÈÓɯÈÜÛÏÖÙÚɯÖÕɯ!!ɯÛÌÕËɯ
to describe the show as a follow up to this kind of emotional entertainment, rather 
ÛÏÈÕɯÈɯÚÜÊÊÌÚÚÖÙɯÛÖɯËÖÊÜÔÌÕÛÈÙàȮɯÞÌÉÊÈÔɯÖÙɯÚÜÙÝÌÐÓÓÈÕÊÌɯȹÌȭÎȭɯ1ÌÌÚÐÕÒɯƖƔƔƔȺȭɯ(ÕɯÈɯ
somewhat wilder speculation on the particularly Dutch origins of Big Brother, it 
ÏÈÚɯÉÌÌÕɯÚÈÐËɯÛÏÈÛɯÛÏÌɯÚÏÖÞɯÊÖÕÕÌÊÛÚɯÌÈÚÐÓàɯÞÐÛÏɯÈɯ#ÜÛÊÏɯÛÙÈËÐÛÐÖÕɯÖÍɯÒÌÌ×ÐÕÎɯÛÏÌɯ
curtains opened in the evening, inviting by-passers to look in and conveying that 
ÖÕÌɯÏÈÚɯÕÖÛÏÐÕÎɯÛÖɯÏÐËÌȭɯ(ÕɯÈËËÐÛÐÖÕȮɯÉÌÊÈÜÚÌɯÖÍɯÐÛÚɯÍÖÊÜÚɯÖÕɯÖÙËÐÕÈÙàɯ×ÌÖ×ÓÌɯËÖÐÕÎɯ
ÖÙËÐÕÈÙàɯÛÏÐÕÎÚɯÐÕɯÈÕɯÖÙËÐÕÈÙàɯÚÌŲÐÕÎȮɯÛÏÌɯÚÏÖÞɯÏÈÚɯÈÓÚÖɯÉÌÌÕɯÚÈÐËɯÛÖɯÙÌ×ÙÌÚÌÕÛɯÛÏÌɯ
#ÜÛÊÏɯ×ÙÌÍÌÙÌÕÊÌɯÍÖÙɯËÖÔÌÚÛÐÊÐÛàɯÈÕËɯÛÖɯÌÕÊÈ×ÚÜÓÈÛÌɯÛÏÌɯ#ÜÛÊÏɯÊÖÔÔÖÕɯÚÈàÐÕÎɯ
Doe maar gewoon, dan doe je gek genoegɯȹÜÕÛÙÈÕÚÓÈÛÈÉÓÌȮɯÉÜÛɯÈ××ÙÖßÐÔÈÛÌÓàȯɯɁÑÜÚÛɯÈÊÛɯ
ÕÖÙÔÈÓȮɯÛÏÈÛɀÚɯÔÈËɯÌÕÖÜÎÏɂȰɯ5ÈÕɯ&ÐÕÕÌÒÌÕɯƖƔƔƔȺȭɯ8ÌÛɯÐÛɯÞÖÜÓËɯÉÌɯÑÜÚÛɯÈÚɯ×ÈÙÖÊÏÐÈÓɯ
ÛÖɯÊÓÈÐÔɯÛÏÌÚÌɯ×ÈÙÛÐÊÜÓÈÙÓàɯ#ÜÛÊÏɯÖÙÐÎÐÕÚɯÈÚɯËÌŗÕÐÕÎɯÍÌÈÛÜÙÌÚɯÖÍɯ!!ɀÚɯÊÜÓÛÜÙÈÓɯÙÌÓ-
ÌÝÈÕÊÌȭɯ,ÖÙÌÖÝÌÙȮɯÐÛÚɯ#ÜÛÊÏɯÙÖÖÛÚɯÏÈÙËÓàɯÌß×ÓÈÐÕɯÛÏÌɯ×Ö×ÜÓÈÙÐÛàɯÖÍɯÛÏÌɯ!!ɯ×ÙÖÑÌÊÛɯ
ÈÊÙÖÚÚɯÛÏÌɯÎÓÖÉÌȭɯ3ÏÌɯÚÛÙÌÕÎÛÏɯÖÍɯÛÏÌɯÍÖÙÔÈÛɯÚÌÌÔÚɯÛÖɯÓÐÌɯÐÕɯÐÛÚɯÎÌÕÌÙÐÊɯÏàÉÙÐËÐÛàȮɯ
ÌÕÈÉÓÐÕÎɯÐÛɯÛÖɯÚ×ÌÈÒɯÛÖɯËÐřÌÙÌÕÛɯÕÈÛÐÖÕÈÓɯÛÌÓÌÝÐÚÐÖÕɯÏÐÚÛÖÙÐÌÚɯÈÕËɯÊÜÓÛÜÙÌÚȭɯ
.ÕɯÛÖ×ɯÖÍɯÐÛÚɯ×ÖÛÌÕÛÐÈÓɯÍÖÙɯÚ×ÌÊÐŗÊɯÕÈÛÐÖÕÈÓɯÈ××ÌÈÓȮɯÖÕÌɯÊÈÕɯÙÌÈËɯÍÙÖÔɯÛÏÌɯÝÈÙÐ-

ous studies reviewed here that Big Brother may also have addressed a postmodern 
ZeitgeistɯÛÏÈÛɯÌßÛÌÕËÚɯÉÌàÖÕËɯÕÈÛÐÖÕÈÓɯÉÖÙËÌÙÚȭɯ%ÖÜÙɯÛÏÌÔÌÚɯÚÛÈÕËɯÖÜÛɯÐÕɯÛÏÌɯÝÈÙÐÖÜÚɯ
studies: technological convergence, the performance of self, the merger of public 
ÈÕËɯ×ÙÐÝÈÛÌɯÈÕËɯÛÏÌɯÓÖÕÎÐÕÎɯÍÖÙɯÊÖÔÔÜÕÐÛàȭɯ*ÐÓÉÖÙÕɯȹƖƔƔƗȮɯƜƕȺɯ×ÖÐÕÛÚɯÖÜÛɯÛÏÈÛɯ!!ɯ
ÞÈÚɯÛÏÌɯŗÙÚÛɯ×ÙÖÎÙÈÔÔÌɯÛÖɯÊÈ×ÐÛÈÓÐÚÌɯÍÜÓÓàɯÖÕɯÛÏÌɯÊÖÕÝÌÙÎÌÕÊÌɯÖÍɯÛÌÊÏÕÖÓÖÎÐÌÚȮɯ
ɁÞÏÐÊÏɯÈÓÓÖÞÌËɯÝÐÌÞÌÙÚɯÛÖɯÛÜÕÌɯÐÕÛÖɯÛÏÌɯ×ÙÖÎÙÈÔÔÌɯÈÛɯÈÕàɯÏÖÜÙɯÖÍɯÛÏÌɯËÈàɯÖÙɯ
night – whether it be via website, chat lines, video- and audio-streaming, or simply 
by downloading the Big BrotherɯÙÐÕÎɪÛÖÕÌÚɯÖÕÛÖɯÖÕÌɀÚɯÔÖÉÐÓÌɯ×ÏÖÕÌȭɂɯ ÊÊÖÙËÐÕÎɯ
ÛÖɯ*ÐÓÉÖÙÕȮɯÛÏÐÚɯÔÈËÌɯ!!ɯÐÕÛÖɯÈÕɯÖÕÎÖÐÕÎɯÔÌËÐÈɪÌÝÌÕÛɯÈÕËɯÊÖÔ×ÓÐÌËɯ×ÈÙÛÐÊÜÓÈÙÓàɯ
ÞÌÓÓɯÞÐÛÏɯÛÏÌɯÞÈàɯàÖÜÕÎɯÈśÜÌÕÛɯÈÜËÐÌÕÊÌÚɯÜÚÌɯÔÌËÐÈȭɯ ÕËÙÌÑÌÝÐÊɯȹƖƔƔƘȺɯÚÐÔÐÓÈÙÓàɯ
ÐËÌÕÛÐŗÌÚɯÛÏÌɯÛÌÊÏÕÖÓÖÎÐÊÈÓɯÐÕÕÖÝÈÛÐÖÕÚɯÖÍɯ!ÐÎɯ!ÙÖÛÏÌÙɯÈÕËɯÊÖÕÕÌÊÛÚɯÛÏÌÚÌɯÛÖɯÛÏÌɯ
ÞÐËÌÙɯÊÜÓÛÜÙÈÓɯɁÞÖÙÒɯÖÍɯÉÌÐÕÎɯÞÈÛÊÏÌËɂȭɯ'ÌɯÚÜÎÎÌÚÛÚɯÛÏÈÛɯÚÜÙÝÌÐÓÓÈÕÊÌɯÊÜÓÛÜÙÌȮɯÉÖÛÏɯ
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ÐÕɯÛÏÌɯÚÛÙÌÌÛÚɯÈÕËɯÖÕɯÛÌÓÌÝÐÚÐÖÕȮɯÏÈÚɯÔÈËÌɯÛÏÌɯÌß×ÌÙÐÌÕÊÌɯÖÍɯÉÌÐÕÎɯÞÈÛÊÏÌËɯÐÕÛÖɯÈɯ
ÊÜÓÛÜÙÈÓɯÔÐÕËÚÌÛɯÛÏÈÛɯÐÕÝÐÛÌÚɯÈɯÊÖÕÛÐÕÜÖÜÚɯÙÌŘÌÊÛÐÖÕɯÖÕɯÛÏÌɯ×ÌÙÍÖÙÔÈÕÊÌɯÖÍɯÚÌÓÍɯÈÕËɯ
ÖÍɯÈÜÛÏÌÕÛÐÊÐÛàȮɯÌÚ×ÌÊÐÈÓÓàɯÍÖÙɯÛÏÌɯàÖÜÕÎÌÙɯÎÌÕÌÙÈÛÐÖÕÚȭɯ3ÏÌɯ×ÈÙÈËÖßɯÖÍɯ×ÌÙÍÖÙÔ-
ing authenticity is a second recurring theme in the literature, and is captured by 
,ÐÒÖÚɯÌÛɯÈÓȭɯȹƖƔƔƔȺɯÐÕɯÓÈÉÌÓÓÐÕÎɯ!!ɯÈÚɯ×ÌÙÍÖÙÔÈÛÐÝÌɯÙÌÈÓÐÛàȭɯ ɯÛÏÐÙËɯÛÏÌÔÌȮɯÉÙÖÜÎÏÛɯ
Ü×ɯÉàɯ!ÐÎÕÌÓÓɯȹƖƔƔƙȺɯÈÕËɯ5ÈÕɯ9ÖÖÕÌÕɯȹƖƔƔƕȺȮɯÈÔÖÕÎɯÖÛÏÌÙÚȮɯÊÖÕÊÌÙÕÚɯÛÏÌɯÞÈàɯ!ÐÎɯ
Brother traverses the modern public–private distinction by projecting private lives 
ÈÕËɯÉÌÏÈÝÐÖÜÙÚɯÐÕɯÛÏÌɯËÖÔÌÚÛÐÊɯÚÌŲÐÕÎɯÖÍɯÛÏÌɯ!!ɯÏÖÜÚÌɯÐÕÛÖɯÛÏÌɯÊÌÕÛÙÌɯÖÍɯ×ÜÉÓÐÊɯ
ÝÐÌÞɯÈÕËɯËÌÉÈÛÌȭɯ6ÏÐÓÌɯÛÏÈÛɯÖÉÚÌÙÝÈÛÐÖÕɯÐÚɯÜÕÊÖÕÛÙÖÝÌÙÚÐÈÓȮɯÛÏÌɯÈ××ÌÈÓɯÖÍɯÛÏÐÚɯËÌ-
ÊÖÕÚÛÙÜÊÛÐÖÕɯÐÚɯÈ××ÙÌÊÐÈÛÌËɯËÐřÌÙÌÕÛÓàȯɯÞÏÐÓÌɯÚÖÔÌɯ×ÌÙÚ×ÌÊÛÐÝÌÚȮɯÌÚ×ÌÊÐÈÓÓàɯÛÏÖÚÌɯ
ÐÕɯ×ÜÉÓÐÊɯËÌÉÈÛÌȮɯËÌÕÖÜÕÊÌɯÛÏÌɯÝÖàÌÜÙÐÚÔɯÐÛɯÈÓÓÌÎÌËÓàɯÐÕÝÐÛÌÚɯȹ6ÌÉÌÙɯƖƔƔƔȺȮɯÖÛÏÌÙÚɯ
ÌÔ×ÏÈÚÐÚÌɯÏÖÞɯÛÏÐÚɯÖřÌÙÚɯÈÜËÐÌÕÊÌÚɯȹàÖÜÕÎɯÖÕÌÚɯÐÕɯ×ÈÙÛÐÊÜÓÈÙȺɯÛÏÌɯÍÙÈÔÌÚɯÖÍɯÙÌÍÌÙ-
ÌÕÊÌɯÈÕËɯÚÐÛÌÚɯÖÍɯÐËÌÕÛÐŗÊÈÛÐÖÕɯÛÏÈÛɯÏÈÝÌɯËÐÚÈ××ÌÈÙÌËɯÍÙÖÔɯÛÏÌÐÙɯÌÝÌÙàËÈàɯÓÐÝÌÚɯÐÕɯ
ÛÏÌɯÈŜÌÙÔÈÛÏɯÖÍɯ×ÖÚÛÔÖËÌÙÕɯÐÕËÐÝÐËÜÈÓÐÚÈÛÐÖÕɯÈÕËɯÍÙÈÎÔÌÕÛÈÛÐÖÕȭɯ3ÏÌɯÓÈŲÌÙɯÝÐÌÞɯ
ties in with the fourth recurring observation in the literature, namely that the BB 
Ìß×ÌÙÐÌÕÊÌɯÏÈÚɯÉÌÌÕɯÈÉÓÌɯÛÖɯ×ÙÖËÜÊÌɯÕÌÞɯÉÖÕËÚɯÉÌÛÞÌÌÕɯÖÛÏÌÙÞÐÚÌɯËÐÚÊÖÕÕÌÊÛÌËɯ
×ÌÖ×ÓÌȭɯ2ÜÊÏɯ×ÙÖÊÌÚÚÌÚɯÖÍɯÊÖÔÔÜÕÐÛàɯÉÜÐÓËÐÕÎɯÏÈÝÌɯÉÌÌÕɯÔÖÚÛɯÌÈÚÐÓàɯÐËÌÕÛÐŗÌËɯ
in the case of Big Brother South AfricaɯÞÏÐÊÏɯÏÈÚɯÉÌÌÕɯÊÓÈÐÔÌËɯÛÖɯÉÌɯÛÏÌɯŗÙÚÛɯÚÏÖÞɯ
ÐÕÛÌÎÙÈÛÐÕÎɯÛÏÌɯÝÈÙÐÖÜÚɯÙÈÊÌÚɯÖÍɯ2ÖÜÛÏɯ ÍÙÐÊÈɯȹÐÕɯ/ÐÛÖÜÛɯƖƔƔƘȺɯÈÓÛÏÖÜÎÏɯÛÏÌɯÞÐÕÕÌÙÚɯ
ÖÍɯÛÏÌɯŗÙÚÛɯÛÞÖɯÚÌÙÐÌÚɯÞÌÙÌɯÉÖÛÏɯÞÏÐÛÌɯÔÌÕȭɯ,ÖÙÌɯÚÛÙÐÒÐÕÎɯÐÕɯÛÏÐÚɯÙÌÚ×ÌÊÛɯÞÈÚɯBig 
Brother Africa, a pan-continental version of the show that featured contestants from 
ÈɯÙÈÕÎÌɯÖÍɯ ÍÙÐÊÈÕɯÊÖÜÕÛÙÐÌÚȭɯ ÊÊÖÙËÐÕÎɯÛÖɯ!ÐÎÕÌÓÓɯȹƖƔƔƙȮɯƗƚȺȮɯɁÐÛɯÚÌÌÔÚɯÓÐÒÌÓàɯÛÏÈÛɯ
ÍÖÙɯ ÍÙÐÊÈÕÚɯÛÏÌɯÈ××ÌÈÓɯÖÍɯȱɯ!ÐÎɯ!ÙÖÛÏÌÙɯÐÕɯ×ÈÙÛÐÊÜÓÈÙȮɯÞÈÚɯÛÏÈÛɯÐÛɯÙÌ×ÙÌÚÌÕÛÌËɯÈÕɯ
 ÍÙÐÊÈÕɪÖÙÐÎÐÕÈÛÌËɯ×ÙÖÎÙÈÔÔÌɯÞÏÖÚÌɯÍÖÊÜÚɯȹÜÕÓÐÒÌɯÛÏÌɯÐÕÛÌÙÕÈÛÐÖÕÈÓɯÕÌÞÚɯÈÎÌÕËÈɀÚɯ
ÜÚÜÈÓɯÙÌ×ÙÌÚÌÕÛÈÛÐÖÕÚɯÖÍɯÛÏÌɯÊÖÕÛÐÕÌÕÛȺɯÞÈÚɯÕÖÛɯÖÕɯÞÈÙÚɯÈÕËɯÕÈÛÜÙÈÓɯËÐÚÈÚÛÌÙÚȭɂɯ.É-
ÚÌÙÝÈÛÐÖÕÚɯÖÍɯ!!ɀÚɯ×ÖÛÌÕÛÐÈÓɯÛÖɯ×ÙÖËÜÊÌɯÛÌÔ×ÖÙÈÙàɯÈÙÛÐÊÜÓÈÛÐÖÕÚɯÖÍɯÚÖÊÐÈÓɯÊÖÏÌÚÐÖÕɯ
ÏÈÝÌɯÉÌÌÕɯÓÌÚÚɯÌß×ÓÐÊÐÛɯÐÕɯÛÏÌɯÞÙÐÛÐÕÎÚɯÈÉÖÜÛɯÐÕËÜÚÛÙÐÈÓÐÚÌËɯÊÖÜÕÛÙÐÌÚȮɯÈÓÛÏÖÜÎÏɯÛÏÌÙÌɯ
ÛÖÖȮɯÈÓÓɯŗÕÈÓɯÚÏÖÞÚɯɬɯÌÚ×ÌÊÐÈÓÓàɯÛÏÖÚÌɯÖÍɯÛÏÌɯŗÙÚÛɯÙÜÕÚɯɬɯÛÜÙÕÌËɯÐÕÛÖɯÙÌÊÖÙËɯÉÙÌÈÒÐÕÎɯ
national television events, comparable to and in some cases surmounting the mania 
ÌÝÖÓÝÐÕÎɯÈÙÖÜÕËɯÚ×ÖÙÛÚɯÈÕËɯÚÖÊÊÌÙɯÌÝÌÕÛÚɯȹÊÍȭɯ)ÖÏÕÚÖÕɪ6ÖÖËÚɯƖƔƔƖȺȭɯ

Technological convergence, the performance of self, public–private disjuncture 
and community building are clear and interesting themes in cultural approaches 
ÛÖɯ!!ȭɯ3ÏÌàɯÓÈÊÒɯÌÔ×ÐÙÐÊÈÓɯÚÜÉÚÛÈÕÛÐÈÛÐÖÕȮɯÏÖÞÌÝÌÙȮɯÈÕËɯÞÏÌÕɯÖÕÌɯÛÈÒÌÚɯÌÔ×ÐÙÐÊÈÓɯ
audience studies about BB into account, some of these themes lose their relevance 
ÈÕËɯÈÕÖÛÏÌÙɯÛÏÌÔÌɯɬɯÈÜÛÏÌÕÛÐÊÐÛàɯɬɯÉÌÊÖÔÌÚɯ×ÙÖÔÐÕÌÕÛȭ

Audience Studies of Big Brother
 ÜËÐÌÕÊÌɯÚÛÜËÐÌÚɯÖÍɯ!ÐÎɯ!ÙÖÛÏÌÙȮɯÚÜÊÏɯÈÚɯÛÏÖÚÌɯÖÍɯ'ÐÓÓɯȹƖƔƔƙȺȮɯ)ÖÕÌÚɯȹƖƔƔƗȰɯƖƔƔƘȺɯ

ÈÕËɯ,ÐÒÖÚɯÌÛɯÈÓȭɯȹƖƔƔƔȺɯÛÈÒÌɯÈɯÉÖŲÖÔɪÜ×ɯÈ××ÙÖÈÊÏɯÛÖɯ!ÐÎɯ!ÙÖÛÏÌÙȮɯÉÈÓÈÕÊÐÕÎɯÊÜÓÛÜÙÈÓɯ
ÛÏÌÖÙàɯÞÐÛÏɯÈÊÛÜÈÓɯÈÜËÐÌÕÊÌɯÌß×ÌÙÐÌÕÊÌɯÈÕËɯ×ÓÌÈÚÜÙÌȭɯ,ÐÒÖÚɯÈÕËɯÏÐÚɯÊÖÓÓÌÈÎÜÌÚɯ
ȹƖƔƔƔȺɯ×ÜÉÓÐÚÏÌËɯÛÏÌɯŗÙÚÛɯÚÛÜËàɯÖÕɯ!!ɯÝÐÌÞÌÙÚɯÈÚɯ×ÈÙÛɯÖÍɯÛÏÌÐÙɯÉÙÖÈËÌÙɯÈÕÈÓàÚÐÚɯÖÍɯ
ÛÏÌɯɁ!ÐÎɯ!ÙÖÛÏÌÙɯ3ÌÓÌÝÐÚÐÖÕɯ$ß×ÌÙÐÌÕÊÌɂɯȹDas Fernsehereignis Big BrotherȺɯÐÕɯ&ÌÙÔÈÕàȭɯ
3ÏÌàɯ×ÙÖÝÐËÌɯÈɯÊÖÔÉÐÕÈÛÐÖÕɯÖÍɯÖÜÛÓÖÖÒÚɯÖÕɯ!ÐÎɯ!ÙÖÛÏÌÙɯ&ÌÙÔÈÕàɯÈÕËɯÛÏÌÖÙÐÚÌɯ!!ɯ
ÐÕɯÛÏÌɯÊÖÕÛÌßÛɯÖÍɯÙÌŘÌßÐÝÌɯÔÖËÌÙÕÐÛàȰɯÛÏÌàɯÊÖÕËÜÊÛɯÈÕɯÌßÛÌÕÚÐÝÌɯÛÌßÛÜÈÓɯÙÌÈËÐÕÎɯ
ÖÍɯ ÛÏÌɯ×ÙÖÎÙÈÔÔÌȮɯÈÚɯÞÌÓÓɯÈÚɯÈÚÚÌÚÚÐÕÎɯÛÏÌɯ×ÜÉÓÐÊɯËÌÉÈÛÌɯÚÜÙÙÖÜÕËÐÕÎɯÐÛȭɯ3ÏÌÐÙɯ
audience research is based on a variety of quantitative audience data consisting 
ÖÍɯÙÈÛÐÕÎɯŗÎÜÙÌÚɯÈÚɯÞÌÓÓɯÈÚɯÚÌÝÌÙÈÓɯÚÜÙÝÌàÚȭɯ3ÏÌàɯÊÖÕÚÛÙÜÊÛÌËɯÚÖÊÐÖɪËÌÔÖÎÙÈ×ÏÐÊɯ
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×ÙÖŗÓÌÚɯÖÍɯÛÏÌɯÙÌÎÜÓÈÙɯÝÐÌÞÌÙÚɯÈÕËɯÌßÈÔÐÕÌËɯÛÏÌɯÝÖÛÐÕÎɯÈÕËɯ(ÕÛÌÙÕÌÛɯÜÚÌȮɯÉÜÛɯÈÓÚÖɯ
ÚÜÙÝÌàÌËɯÛÏÌɯÙÌÈÚÖÕÚɯ×ÌÖ×ÓÌɯÎÈÝÌɯÍÖÙɯÕÖÛɯÞÈÛÊÏÐÕÎɯÛÏÌɯÚÏÖÞȭɯ(ÕɯÈËËÐÛÐÖÕȮɯÈɯÕÌÛɪ
based qualitative questionnaire for the fans was set up, as well as two focus group 
ÐÕÛÌÙÝÐÌÞÚȰɯÖÕÌɯÞÐÛÏɯÈɯÎÙÖÜ×ɯÖÍɯƕƙɪàÌÈÙɪÖÓËÚȮɯÖÕÌɯÞÐÛÏɯÖÓËÌÙɯ ÍÈÕÚȭɯ3ÏÌɯ ÙÌÚÜÓÛÚɯ
provide evidence for the assumption discussed earlier, that the convergence of 
technologies appeals to younger audiences in particular: two thirds of the users of 
ÛÏÌɯ!!ɯÞÌÉÚÐÛÌɯÐÕɯ&ÌÙÔÈÕàɯÞÌÙÌɯÜÕËÌÙɯƗƔɯàÌÈÙÚɯÖÓËȭɯ.ÕɯÛÏÌɯÖÛÏÌÙɯÏÈÕËȮɯÏÖÞÌÝÌÙȮɯ
,ÐÒÖÚɀɯËÈÛÈɯÊÖÕÛÙÈËÐÊÛÚɯÛÏÌɯÐËÌÈɯÛÏÈÛɯÛÏÌɯÐÕÛÌÙÈÊÛÐÝÌɯÌÓÌÔÌÕÛÚɯÐÕɯ!!ɯÈÙÌɯÊÖÕËÜÊÐÝÌɯÛÖɯ
ÐÛÚɯÚÜÊÊÌÚÚȭɯ3ÏÌɯ&ÌÙÔÈÕɯÙÌÚ×ÖÕËÌÕÛÚɯÉÈÙÌÓàɯÔÌÕÛÐÖÕÌËɯÛÏÌÚÌɯÈÚɯÈɯÊÖÙÌɯÌß×ÌÙÐÌÕÊÌȭɯ
3ÏÌɯÒÌàɯŗÕËÐÕÎɯÖÍɯ,ÐÒÖÚɯÈÕËɯÏÐÚɯÊÖɪÈÜÛÏÖÙÚɯȹƖƔƔƔȺȮɯÐÚɯÛÏÈÛɯÛÏÌɯÝÐÌÞÌÙÚɀɯÍÈÚÊÐÕÈÛÐÖÕɯ
emerges from the interest in the simulated everyday life occurrences in the BB house, 
but even more from witnessing the oscillation of the imposed and the spontane-
ÖÜÚɯÚÊÌÕÌÚȮɯÈÚɯÞÌÓÓɯÈÚɯËÐÚÊÖÝÌÙÐÕÎɯÈÕËɯÈÚÚÌÚÚÐÕÎɯÛÏÌɯȿÈÜÛÏÌÕÛÐÊɀɯÝÌÙÚÜÚɯȿÈÙÛÐŗÊÐÈÓɀɯ
ÉÌÏÈÝÐÖÜÙɯÖÍɯÛÏÌɯ×ÈÙÛÐÊÐ×ÈÕÛÚȭɯ3ÏÌɯÝÐÌÞÌÙÚɯÈ××ÈÙÌÕÛÓàɯÌÕÑÖàɯÛÈÒÐÕÎɯÜ×ɯÈÕɯÌß×ÌÙÛɯ
position, judging how real the BB shows and its contestants are, but simultaneously 
ÐÔÈÎÐÕÐÕÎɯÞÏÈÛɯÛÏÌÐÙɯÖÞÕɯÙÌÈÊÛÐÖÕɯÐÕɯÚÐÔÐÓÈÙɯÊÐÙÊÜÔÚÛÈÕÊÌÚɯÞÖÜÓËɯÏÈÝÌɯÉÌÌÕȭɯ3ÏÌɯ
&ÌÙÔÈÕɯËÈÛÈɯÛÏÜÚɯÚÜÎÎÌÚÛɯÛÏÈÛɯÈÕɯÐÔ×ÖÙÛÈÕÛɯ×ÈÙÛɯÖÍɯ!!ɀÚɯÈ××ÌÈÓɯÐÚɯÛÏÌɯËÐÚÊÜÚÚÐÖÕɯ
ÖÍɯÈÜÛÏÌÕÛÐÊÐÛàɯÈÕËɯÛÏÌɯÚÌÓÍȭɯ3ÏÌÚÌɯËÐÚÊÜÚÚÐÖÕÚɯÈÙÌɯ×ÈÙÛɯÖÍɯÈɯÝÐÌÞÌÙɯÖÙÐÌÕÛÈÛÐÖÕɯÛÏÈÛɯ
,ÐÒÖÚɯÌÛɯÈÓɯȹƖƔƔƔȮɯƕƜƕȺɯÊÈÓÓɯɁÚÐÔÜÓÛÈÕÌÖÜÚÓàɯËÐÚÛÈÕÊÌËɯÈÕËɯÐÕÝÖÓÝÌËȮɂɯÈÕËɯÞÏÐÊÏɯÐÚɯ
very similar to the kind of audience investments that have been found among fans 
ÖÍɯÚÖÈ×ɯÖ×ÌÙÈÚɯȹÌȭÎȭɯ*ÈÛáɯÈÕËɯ+ÐÌÉÌÚɯƕƝƝƔȺȭɯ(ÕɯÊÖÕÛÙÈÚÛɯÛÖɯÛÏÌɯÊÜÓÛÜÙÈÓɯÈ××ÙÖÈÊÏÌÚɯ
discussed above, which put Big Brother in the category of documentary and reality 
ÛÌÓÌÝÐÚÐÖÕȮɯÛÏÌɯÌß×ÌÙÐÌÕÊÌɯÖÍɯÛÏÌɯ&ÌÙÔÈÕɯÙÌÚ×ÖÕËÌÕÛÚɯÐÕɯ,ÐÒÖÚɀɯÙÌÚÌÈÙÊÏɯ×ÜÛɯÛÏÌɯ
ÍÖÙÔÈÛɯŗÙÔÓàɯÈÕËɯÚØÜÈÙÌÓàɯÐÕɯÛÏÌɯÎÌÕÙÌɯÖÍɯÚÖÈ×ɯÖ×ÌÙÈȭɯ
,ÐÒÖÚɀɯÔÈÐÕɯŗÕËÐÕÎÚɯÈÉÖÜÛɯÈÜËÐÌÕÊÌɯËÐÚÊÜÚÚÐÖÕÚɯÖÍɯÙÌÈÓÕÌÚÚɯÈÕËɯÈÜÛÏÌÕÛÐÊÐÛàɯ

ÏÈÝÌɯÉÌÌÕɯÙÌ×ÓÐÊÈÛÌËɯÐÕɯ'ÐÓÓɀÚɯȹƖƔƔƖȰɯƖƔƔƘȰɯƖƔƔƙȺɯÙÌÚÌÈÙÊÏɯÈÉÖÜÛɯÈÜËÐÌÕÊÌÚɯÖÍɯ×Ö×ÜÓÈÙɯ
ÍÈÊÛÜÈÓɯÛÌÓÌÝÐÚÐÖÕȭɯ'ÌÙɯÙÌÚÌÈÙÊÏɯËÌÚÐÎÕɯÐÕÊÓÜËÌËɯÈɯÉÈÊÒÎÙÖÜÕËɯÚÛÜËàɯÖÕɯ×ÙÖËÜÊ-
ÛÐÖÕɯ×ÙÖÊÌËÜÙÌÚȮɯÈÕËɯØÜÈÕÛÐÛÈÛÐÝÌɯÈÕËɯØÜÈÓÐÛÈÛÐÝÌɯÚÛÜËÐÌÚɯÖÍɯÈÜËÐÌÕÊÌÚȭɯ ɯÕÈÛÐÖÕÈÓɯ
survey, conducted in 2000, included not only questions pertaining to the forms 
ÖÍɯÙÌÈÓÐÛàɯ35ɯÈÕËɯÛÏÌɯÔÜÓÛÐɪÔÌËÐÈɯÈÚ×ÌÊÛÚȮɯÉÜÛɯÈÓÚÖɯÔÈ××ÌËɯÈÜËÐÌÕÊÌÚɀɯÈŲÐÛÜËÌÚɯ
ɁÛÖÞÈÙËÚɯÐÚÚÜÌÚɯÖÍɯ×ÙÐÝÈÊàȮɯÐÕÍÖÙÔÈÛÐÖÕȮɯÈÕËɯÌÕÛÌÙÛÈÐÕÔÌÕÛɂɯȹ'ÐÓÓɯƖƔƔƙȮɯƕƝƘȺɯÈÕËɯ
ÛÖÞÈÙËÚɯ!!ȭɯ(ÕɯÈËËÐÛÐÖÕȮɯ'ÐÓÓɯÊÖÕËÜÊÛÌËɯƕƖɯÚÌÔÐɪÚÛÙÜÊÛÜÙÌËɯÍÖÊÜÚɯÎÙÖÜ×ÚɯÈÕËɯÐÕɪ
ËÌ×ÛÏɯÛÏÌÔÌɯÐÕÛÌÙÝÐÌÞÚɯÞÐÛÏɯÛÌÕɯÍÈÔÐÓÐÌÚȭɯ6ÏÐÓÌɯÛÏÌɯÚÜÙÝÌàɯÈÓÓÖÞÌËɯ'ÐÓÓɯÛÖɯÊÖÕÚÛÙÜÊÛɯ
ÝÐÌÞÌÙɯ×ÙÖŗÓÌÚɯÖÍɯÛÏÌɯ!ÐÎɯ!ÙÖÛÏÌÙɯÈÜËÐÌÕÊÌÚɯÈÕËɯÈÚÚÌÚÚɯÛÏÌɯÐÔ×ÖÙÛÈÕÊÌɯÖÍɯÝÈÙÐÖÜÚɯ
ÌÓÌÔÌÕÛÚɯÖÍɯ ÛÏÌɯɁ!!ɯ$ß×ÌÙÐÌÕÊÌɂɯ ȹÛÏÌɯ×ÙÌÍÌÙÌÕÊÌɯ ÍÖÙɯÞÈÛÊÏÐÕÎɯ ÛÏÌɯ×ÙÖÎÙÈÔÔÌȮɯ
ÊÏÖÖÚÐÕÎɯÛÏÌɯÞÐÕÕÌÙȮɯÛÈÓÒÐÕÎɯÈÉÖÜÛɯÐÛȮɯÝÐÚÐÛÐÕÎɯÛÏÌɯ(ÕÛÌÙÕÌÛɯÚÐÛÌȮɯÌÛÊȭȰɯ'ÐÓÓɯƖƔƔƘȰɯƖƔƔƙȺȮɯ
ÏÌÙɯÒÌàɯÙÌÚÜÓÛÚɯÌÔÌÙÎÌɯÍÙÖÔɯÛÏÌɯØÜÈÓÐÛÈÛÐÝÌɯÐÕÛÌÙÝÐÌÞÚȭɯ ÜËÐÌÕÊÌÚɯÈ××ÌÈÙɯÏÐÎÏÓàɯ
ÔÌËÐÈɪÓÐÛÌÙÈÛÌɯÈÕËɯÈÉÓÌɯÛÖɯÙÌÊÖÎÕÐÚÌɯÛÏÌɯÊÖÕÚÛÙÜÊÛÌËɯÙÌÈÓÐÛàɯÐÕɯÛÏÌɯ×ÙÖÎÙÈÔȭɯ+ÐÒÌɯ
,ÐÒÖÚɯÌÛɯÈÓȮɯ'ÐÓÓɯÍÖÜÕËɯÛÏÈÛɯÈÛɯÛÏÌɯÊÖÙÌɯÖÍɯÝÐÌÞÌÙÚɀɯÐÕÛÌÙÌÚÛɯÐÚɯÛÏÌɯËÌÚÐÙÌȮɯÈÚɯÞÌÓÓɯÈÚɯ
the empowering pleasure, to assess and make sense of the ambiguous relationship 
ÉÌÛÞÌÌÕɯÛÏÌɯÈÜÛÏÌÕÛÐÊɯÈÕËɯÛÏÌɯ×ÌÙÍÖÙÔÌËȭɯ#ÐÚÊÜÚÚÐÕÎɯÈÕɯÌßÊÌÙ×ÛɯÍÙÖÔɯÈɯÍÖÊÜÚɯÎÙÖÜ×ɯ
ÐÕÛÌÙÝÐÌÞɯÞÐÛÏɯÛÌÌÕÈÎÌɯÎÐÙÓÚɯÈÉÖÜÛɯ!ÐÎɯ!ÙÖÛÏÌÙȮɯ'ÐÓÓɯȹƖƔƔƙȮɯƛƘȺɯÊÖÕÊÓÜËÌÚȯɯɁ3ÏÌÙÌɯÐÚɯ
a natural movement back and forth in their talk of how viewers judge the sincerity 
ÖÍɯÖÙËÐÕÈÙàɯ×ÌÖ×ÓÌɯÐÕɯÙÌÈÓÐÛàɯÎÈÔÌɯÚÏÖÞÚȭɯ(ɯÞÖÜÓËɯÈÙÎÜÌɯÐÛɯÐÚɯÐÕɯÛÏÌɯÈÊÛɯÖÍɯÛÙàÐÕÎɯÛÖɯ
judge the scene change from performing the self to true self that audiences draw 
ÖÕɯÛÏÌÐÙɯÖÞÕɯÜÕËÌÙÚÛÈÕËÐÕÎɯÖÍɯÚÖÊÐÈÓɯÉÌÏÈÝÐÖÜÙɯÖÕɯÛÏÌÐÙɯÌÝÌÙàËÈàɯÓÐÝÌÚȭɂɯ'ÐÓÓɀÚɯ
ÔÜÓÛÐɪÔÌÛÏÖËɯÚÛÜËàɯÌßÌÔ×ÓÐŗÌÚɯÈɯ ÛÏÖÙÖÜÎÏɯÌÔ×ÐÙÐÊÈÓɯÈÕÈÓàÚÐÚɯÈÕËɯ ÐÓÓÜÔÐÕÈÛÌÚɯ
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ÈÓÚÖɯÔÈÕàɯÖÛÏÌÙɯÈÚ×ÌÊÛÚɯÖÍɯÛÏÌɯÝÐÌÞÐÕÎɯÌß×ÌÙÐÌÕÊÌÚɯÖÍɯ×Ö×ÜÓÈÙɯÍÈÊÛÜÈÓɯÛÌÓÌÝÐÚÐÖÕȮɯ
ÚÜÊÏɯÈÚɯÛÏÌɯÐËÌÈɯÖÍɯÓÌÈÙÕÐÕÎɯÈÕËɯÛÏÌɯËÐÚÊÜÚÚÐÖÕÚɯÖÍɯÌÛÏÐÊÚɯÛÏÈÛɯ!!ɯÏÈÚɯÌÝÖÒÌËȭɯ'ÌÙɯ
ÞÖÙÒɯÎÐÝÌÚɯÝÖÐÊÌɯÛÖɯɁÈÊÛÐÝÌɯÈÜËÐÌÕÊÌÚɂɯÈÕËɯÏÐÎÏÓÐÎÏÛÚɯÛÏÌɯËÐÝÌÙÚÐÛàɯÖÍɯ×ÓÌÈÚÜÙÌÚɯ
ÖÍɯÛÏÌɯ!!ɯÝÐÌÞÐÕÎȭɯ
!ÖÛÏɯ,ÐÒÖÚɯÈÕËɯ'ÐÓÓɯÛÙÌÈÛɯ!!ɯÝÌÙàɯÔÜÊÏɯÈÚɯÈɯÛÌÓÌÝÐÚÐÖÕɯÌß×ÌÙÐÌÕÊÌɯÈÕËɯÔÖÙÌɯ

ÖÙɯÓÌÚÚɯÕÌÎÓÌÊÛɯÛÏÌɯÔÜÓÛÐÔÌËÐÈɯÈÕËɯÐÕÛÌÙÈÊÛÐÝÌɯÕÈÛÜÙÌɯÖÍɯÛÏÌɯÍÖÙÔÈÛȭɯ3ÏÌɯÓÈŲÌÙɯÏÈÚɯ
ÉÌÌÕɯÚ×ÌÊÐŗÊÈÓÓàɯÙÌÚÌÈÙÊÏÌËɯÉàɯ)ÖÕÌÚɯȹƖƔƔƗȰɯƖƔƔƙȺȭɯ2ÏÌɯÊÖÕËÜÊÛÌËɯÈɯÚÌÓÍɪÙÌ×ÖÙÛÐÕÎɯ
ØÜÌÚÛÐÖÕÕÈÐÙÌɯÖÕɯ!ÐÎɯ!ÙÖÛÏÌÙɯ4*ɀÚɯÞÌÉÚÐÛÌɯÐÕɯƖƔƔƔȮɯƖƔƔƕɯÈÕËɯƖƔƔƖɯÛÏÈÛɯÐÕØÜÐÙÌËɯ
about views on the participants of the show, but also about the preferences and 
ÙÌÈÚÖÕÚɯÍÖÙɯÜÚÐÕÎɯËÐřÌÙÌÕÛɯ!ÐÎɯ!ÙÖÛÏÌÙɯ×ÓÈÛÍÖÙÔÚȭɯ ÔÖÕÎÚÛɯÛÏÌɯÙÌÚ×ÖÕËÌÕÛÚɯÖÍɯÛÏÌɯ
web–based survey of 2002, a slight majority still favoured the daily reality show, 
ÍÖÙɯÐÛÚɯɁÝÌÙàɯÏÐÎÏɯÔÌËÐÈÛÐÖÕɂɯÈÕËɯÝÐÚÜÈÓɯÐÕ×ÜÛȮɯÐÕÊÓÜËÐÕÎɯÛÏÌɯÛÙÈËÐÛÐÖÕÈÓɯÛÌÓÌÝÐÚÜÈÓɯ
ÊÏÈÙÈÊÛÌÙÐÚÛÐÊÚɯÖÍɯÚÛÖÙàÛÌÓÓÐÕÎɯÛÏÙÖÜÎÏɯÌËÐÛÐÕÎȮɯÝÖÐÊÌÖÝÌÙÚȮɯÔÜÚÐÊȮɯÌÛÊȭɯ4ÕÚÜÙ×ÙÐÚ-
ingly, the viewing of the real-time web stream was valued for opposite reasons, 
ÛÏÈÛɯÐÚȮɯÍÖÙɯÏÐÎÏɯÛÌÔ×ÖÙÈÓÐÛàɯÈÕËɯÈÉÐÓÐÛàɯÛÖɯÐÕÛÌÙÈÊÛȭɯ ÓÛÏÖÜÎÏɯ)ÖÕÌÚɯȹƖƔƔƙȮɯƖƖƜɪƝȺɯ
ÊÖÕÊÓÜËÌÚɯÛÏÈÛɯ!!ɯÙÌÔÈÐÕÚɯÝÌÙàɯÔÜÊÏɯÈɯÛÌÓÌÝÐÚÐÖÕɯÌß×ÌÙÐÌÕÊÌȮɯÌÝÌÕɯÍÖÙɯÛÏÌÚÌɯÖÕÓÐÕÌɯ
respondents, her data also suggests that the judgment of reality and authenticity is 
ÌÕÏÈÕÊÌËɯÉàɯÖřÌÙÐÕÎɯËÐřÌÙÌÕÛɯÊÏÖÐÊÌÚɯÛÖɯÛÏÌɯÝÐÌÞÌÙȮɯÈÕËɯÛÏÈÛɯɁȻÛȼÏÌɯÊÖËÌÚɯÖÍɯÙÌÈÓ-
ism associated with levels of mediation, timeliness and interactivity all combine 
ÛÖɯÌÕÈÉÓÌɯÝÐÌÞÌÙÚɯÛÖɯÐÕÛÌÙ×ÙÌÛɯÈÕËɯÊÖÕÛÙÖÓɯÛÏÌɯÝÐÌÞÐÕÎɯÌß×ÌÙÐÌÕÊÌȭɂɯ3ÏÌɯÌÕÏÈÕÊÌ-
ÔÌÕÛɯÖÍɯÛÏÌɯ!!ɯÌß×ÌÙÐÌÕÊÌɯÛÏÙÖÜÎÏɯÛÏÌɯÜÚÌɯÖÍɯÛÏÌɯ(ÕÛÌÙÕÌÛɯÐÚɯÊÖÕŗÙÔÌËɯÉàɯ1ÖÚÊÖÌɯ
ȹƖƔƔƙȺɯÞÏÖɯÈÓÚÖɯÊÖÕËÜÊÛÌËɯÈÕɯ(ÕÛÌÙÕÌÛɪÉÈÚÌËɯÚÜÙÝÌàɯÖÕɯÛÏÌɯÚÐÛÌɯÖÍɯÛÏÌɯ ÜÚÛÙÈÓÐÈÕɯ
!ÐÎɯ!ÙÖÛÏÌÙɯÐÕɯƖƔƔƖȭɯ2ÏÌɯÍÖÜÕËɯÛÏÈÛɯÛÏÌɯÞÌÉɯÐÚɯÕÖɯÙÌ×ÓÈÊÌÔÌÕÛɯÍÖÙɯÛÌÓÌÝÐÚÐÖÕȮɯÉÜÛɯ
ÙÈÛÏÌÙɯËÙÈÞÚɯÈÜËÐÌÕÊÌÚɯÛÖɯÛÏÌɯ35ɯ×ÙÖÎÙÈÔÔÌɯÈÕËɯÖÛÏÌÙɯ×ÓÈÛÍÖÙÔÚȭɯ

The audience studies on Big Brother thus modify the cultural understandings of 
ÛÏÌɯÚÏÖÞȯɯÛÌÊÏÕÖÓÖÎÐÊÈÓɯÊÖÕÝÌÙÎÌÕÊÌȮɯÞÏÐÓÌɯËÌŗÕÐÛÌÓàɯÈɯÍÈÊÛÖÙɯÐÕɯÈÜËÐÌÕÊÌɯÈ××ÌÈÓȮɯ
ËÖÌÚɯÕÖÛɯÚÌÌÔɯÛÖɯÉÌɯÈɯËÌŗÕÐÕÎɯÖÕÌȭɯ!!ɀÚɯËÌÊÖÕÚÛÙÜÊÛÐÖÕɯÖÍɯ×ÜÉÓÐÊɯÈÕËɯ×ÙÐÝÈÛÌɯÈÓÚÖɯ
emerges less prominently from the audience studies than from the cultural ap-
×ÙÖÈÊÏÌÚȭɯ3ÏÌɯ×ÌÙÍÖÙÔÈÕÊÌɯÖÍɯÚÌÓÍȮɯÏÖÞÌÝÌÙȮɯÈɯËÖÔÐÕÈÕÛɯÛÏÌÔÌɯÐÕɯÊÜÓÛÜÙÈÓɯÚÛÜËÐÌÚɯ
ÖÍɯ!!ȮɯÐÚɯÈÓÚÖɯÊÙÜÊÐÈÓɯÛÖɯÜÕËÌÙÚÛÈÕËÐÕÎɯ!!ɀÚɯÈÜËÐÌÕÊÌɯÈ××ÌÈÓȮɯÌÚ×ÌÊÐÈÓÓàɯÐÕɯÛÏÌɯÍÖÙÔɯ
ÖÍɯÈÚÚÌÚÚÐÕÎɯÈÜÛÏÌÕÛÐÊÐÛàɯÈÕËɯÙÌÈÓÕÌÚÚȭɯ

Discussion
The studies we reviewed have revealed how the show originated at the cross 

ÙÖÈËÚɯÖÍɯ ÛÌÊÏÕÖÓÖÎÐÊÈÓɯËÌÝÌÓÖ×ÔÌÕÛÚɯÈÕËɯÌß×ÓÖÐÛÌËɯ ÛÏÌɯ Ú×ÙÌÈËÐÕÎɯÊÖÕÝÌÙÎÌÕÊÌɯ
ÖÍɯÛÌÊÏÕÖÓÖÎÐÌÚȭɯ3ÏÌàɯÈÓÚÖɯÚÜÎÎÌÚÛɯÛÏÈÛɯ!ÐÎɯ!ÙÖÛÏÌÙɯÔÈÕÈÎÌËɯÛÖɯÈ××ÌÈÚÌɯÚÖÔÌɯÖÍɯ
ÛÏÌɯ×ÙÌËÐÊÈÔÌÕÛÚɯÖÍɯ×ÖÚÛÔÖËÌÙÕÐÛàȮɯÉàɯÔÈÒÐÕÎɯ×ÙÐÝÈÛÌɯÓÐÝÌÚɯÈɯÔÈŲÌÙɯÖÍɯÊÖÓÓÌÊÛÐÝÌɯ
ËÐÚÊÜÚÚÐÖÕɯÙÈÛÏÌÙɯÛÏÈÕɯÖÍɯÐÕËÐÝÐËÜÈÓɯÚÛÙÜÎÎÓÌȮɯÈÕËɯÉàɯÊÖÕŗÙÔÐÕÎɯÛÏÈÛɯÛÏÌɯÚÌÓÍɯÐÚɯÈɯ
ÊÖÕÛÐÕÜÖÜÚɯ×ÙÖÑÌÊÛɯÛÖɯÞÖÙÒɯÖÕȭɯ3ÏÌɯÓÈŲÌÙɯÚÌÌÔÚɯÛÖɯÉÌɯÛÏÌɯÒÌàɯÛÖɯÜÕËÌÙÚÛÈÕËÐÕÎɯ
ÈÜËÐÌÕÊÌɯÐÕÝÌÚÛÔÌÕÛÚɯÐÕɯ!ÐÎɯ!ÙÖÛÏÌÙɯÚÊÌÕÌÚȰɯÛÏÌɯÚÏÖÞɯÌÝÖÒÌÚɯÈɯ×ÓÌÈÚÜÙÈÉÓÌɯÌßÌÙÊÐÚÌɯ
in assessing its realness and the authenticity of its housemates, and more generally 
ÞÏÈÛɯÐÛɯÔÌÈÕÚɯÛÖɯÉÌɯɁÛÙÜÌɯÛÖɯÖÕÌÚÌÓÍȮɂɯÖÕÌɯÖÍɯÛÏÌɯÊÖÙÌɯÝÈÓÜÌÚɯÖÍɯÏà×ÌÙɯÐÕËÐÝÐËÜÈÓÐÚÌËɯ
ÞÌÚÛÌÙÕɯÚÖÊÐÌÛÐÌÚȭɯ ɯ#ÖɯÛÏÌÚÌɯÌÓÌÔÌÕÛÚɯ×ÙÖÝÐËÌɯÈɯÚÜŚÊÐÌÕÛɯÜÕËÌÙÚÛÈÕËÐÕÎɯÖÍɯ!ÐÎɯ
!ÙÖÛÏÌÙȳɯ ÎÈÐÕȮɯÐÛɯÐÚɯÕÌÊÌÚÚÈÙàɯÛÖɯÚÛÙÌÚÚɯÛÏÈÛɯÛÏÌɯÈÜËÐÌÕÊÌɯÙÌÚÌÈÙÊÏɯÞÌɯËÐÚÊÜÚÚÌËɯ
ÊÖÔÌÚɯÍÙÖÔɯ$ÕÎÓÈÕËɯÈÕËɯ&ÌÙÔÈÕàȮɯÉÖÛÏɯËÌÝÌÓÖ×ÌËȮɯ×ÖÚÛÔÖËÌÙÕȮɯÐÕËÐÝÐËÜÈÓÐÚÌËɯ
societies in which the obsession with authenticity and the self builds on and is 
ÙÌ×ÓÐÊÈÛÌËɯÐÕɯÖÛÏÌÙɯÔÌËÐÈɯÎÌÕÙÌÚɯȹÛÈÓÒÚÏÖÞÚȮɯÞÖÔÌÕɀÚɯÔÈÎÈáÐÕÌÚȮɯÖÙɯÔÈÒÌɪÖÝÌÙɯ
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×ÙÖÎÙÈÔÚȺȭɯ ÕËÈÊÏÛɯȹƖƔƔƘȺȮɯÙÌÝÐÌÞÐÕÎɯ+ÈÛÐÕɯ ÔÌÙÐÊÈÕɯÙÌÚÌÈÙÊÏɯÈÉÖÜÛɯ!ÐÎɯ!ÙÖÛÏÌÙȮɯ
ÙÌ×ÖÙÛÚɯÚÐÔÐÓÈÙɯÙÌÚÜÓÛÚȭɯ3ÏÌÚÌɯÊÖÕËÐÛÐÖÕÚȮɯÏÖÞÌÝÌÙȮɯÈÙÌɯÓÌÚÚɯÓÐÒÌÓàɯÛÖɯÉÌɯÛÏÌɯËÖÔÐ-
nant ones for the impact of Big Brother in underdeveloped societies with stronger 
ÊÖÔÔÜÕÈÓɯÚÛÙÜÊÛÜÙÌÚɯÈÕËɯÞÐÛÏɯÐÕÚÛÐÛÜÛÐÖÕÈÓÐÚÌËɯÚÖÊÐÈÓɯËÐÝÐÚÐÖÕÚȭɯ!ÐÎɯ!ÙÖÛÏÌÙɯ/ÈÕɯ
 ÍÙÐÊÈɯÈÕËɯ!ÐÎɯ!ÙÖÛÏÌÙɯ2ÖÜÛÏɯ ÍÙÐÊÈɯÏÈÝÌɯÉÖÛÏɯÉÌÌÕɯÈÕÈÓàÚÌËɯÈÚɯÌßÌÙÊÐÚÌÚɯÐÕɯÕÈÛÐÖÕɯ
ÖÙɯÌÝÌÕɯÊÖÕÛÐÕÌÕÛɯÉÜÐÓËÐÕÎȮɯÈÕËɯɁÈÕɯÌËÜÊÈÛÐÖÕɯÐÕɯÊÙÖÚÚɪÕÈÛÐÖÕÈÓɯÛÖÓÌÙÈÕÊÌɂɯȹ/ÐÛÖÜÛɯ
ƖƔƔƘȮɯƕƛƜȺȭɯ!ÐÎɯ!ÙÖÛÏÌÙɯ,ÐËËÓÌɯ$ÈÚÛɯÊÖÔÐÕÎɯÍÙÖÔɯ!ÈÏÙÈÐÕɯÈÕËɯÊÈÕÊÌÓÓÌËɯÜÕËÌÙɯ×ÙÌÚ-
ÚÜÙÌɯÍÙÖÔɯÛÏÌɯÎÖÝÌÙÕÔÌÕÛȮɯ×ÙÖÝÖÒÌËȮɯÐÕɯÐÛÚɯÍÌÞɯËÈàÚɯÖÍɯÌßÐÚÛÌÕÊÌȮɯÈɯÏÌÈÛÌËɯ×ÜÉÓÐÊɯ
clash about the desires and values of younger generations and those of conservative 
(ÚÓÈÔȭɯ3ÏÌÚÌɯËÐřÌÙÌÕÊÌÚɯÐÕɯÙÌÊÌ×ÛÐÖÕɯ×ÖÐÕÛɯÖÜÛɯÛÏÈÛɯÝÌÙàɯËÐřÌÙÌÕÛɯÚÖÊÐÈÓɯÊÖÕÛÌßÛÚɯ
ÊÈÕɯÚÛÐÓÓɯ×ÙÖËÜÊÌɯÛÏÌɯÚÈÔÌɯÚÜÊÊÌÚÚÍÜÓɯÔÌËÐÈɯ×ÙÖËÜÊÛȭɯ!ÐÎɯ!ÙÖÛÏÌÙȮɯÍÖÙɯÚÜÙÌȮɯÐÚɯÕÖÛɯ
the only genre that has succeeded in this respect, Who wants to be a millionaire, Sur-
vivor and Pop Idol are only a few of other titles that have recently been successful 
as cross-national formats that build on a convergence of technologies for audiences 
to access them, and on the structural input of particular local elements that anchor 
ÛÏÌÔɯÐÕɯÛÏÌɯÊÖÕÛÌßÛɯÖÍɯÙÌÊÌ×ÛÐÖÕɯȹÊÍȭɯ!ÈáÈÓÎÌŲÌɯƖƔƔƙȺȭɯ3ÏÌÐÙɯÚÜÊÊÌÚÚɯÏÈÚɯ×ÈÝÌËɯÛÏÌɯ
ÞÈàɯÍÖÙɯÕÌÞɯÚÛÙÈÛÌÎÐÌÚɯÖÍɯ35ɪÌß×ÖÙÛÚɯÉÈÚÌËɯÖÕɯÛÏÌɯ×ÙÖËÜÊÛÐÖÕɯÖÍɯÍÖÙÔÈÛÚɯÛÏÈÛɯÊÈÕɯ
ÉÌɯÈËÑÜÚÛÌËɯÛÖɯÓÖÊÈÓɯÊÜÓÛÜÙÌÚɯÖÍɯÙÌÊÌ×ÛÐÖÕȭ
 ÚɯÈɯÉÖËàɯÖÍɯÞÖÙÒȮɯÛÏÌɯÚÛÜËÐÌÚɯËÐÚÊÜÚÚÌËɯÏÌÙÌɯÐÕÌÝÐÛÈÉÓàɯÚÏÖÞɯËÌŗÊÐÌÕÊÐÌÚɯÈÕËɯ

ÖÔÐÚÚÐÖÕÚȭɯ1ÌÎÙÌŲÈÉÓàȮɯÚÖÔÌɯÖÍɯ ÛÏÌɯÞÖÙÒɯÞÌɯÌÕÊÖÜÕÛÌÙÌËɯÞÈÚɯÚÐÔ×ÓàɯÕÖÛɯÝÌÙàɯ
ÎÖÖËɯÈÕËɯÊÖÕÛÈÐÕÌËɯØÜÐÊÒɯÈÕËɯËÐÙÛàɯÙÌÚÌÈÙÊÏɯÈÕËɤÖÙɯÍÈÊÛÜÈÓɯÌÙÙÖÙÚȭɯ(ÕɯÛÏÌÚÌɯÊÈÚÌÚȮɯ
which we chose not to elaborate, it seemed that the desire to ride on the wave of Big 
Brother mania lured scholars, editors and publishers into lowering standard aca-
ËÌÔÐÊɯÕÖÙÔÚȭɯ ÕÖÛÏÌÙɯÙÌÈÚÖÕɯÔÈàɯÉÌɯÈɯÓÈÊÒɯÖÍɯÍÜÕËÐÕÎɯÍÖÙɯÔÖÙÌɯÛÏÖÙÖÜÎÏɯÈÕÈÓàÚÌÚɯ
ÖÍɯ!!ȭɯ3ÏÐÚɯÞÖÜÓËɯÈÓÚÖɯÌß×ÓÈÐÕɯÛÏÌɯ×ÙÖÔÐÕÌÕÊÌɯÖÍɯÊÜÓÛÜÙÈÓɯÈÕÈÓàÚÌÚɯÖÍɯ!ÐÎɯ!ÙÖÛÏÌÙɯ
which are relatively cheap, and the absence of systematic empirical comparative 
ÞÖÙÒȮɯÞÏÐÊÏɯÐÚɯ×ÙÖÏÐÉÐÛÐÝÌÓàɯÌß×ÌÕÚÐÝÌȭɯ%ÖÙɯÈɯÎÓÖÉÈÓɯ×ÏÌÕÖÔÌÕÖÕɯÓÐÒÌɯ!ÐÎɯ!ÙÖÛÏÌÙȮɯ
with its particular national transformations, this is obviously a missed opportu-
ÕÐÛàȭƗɯ6ÐÛÏɯÛÏÌɯÌßÊÌ×ÛÐÖÕɯÖÍɯÛÏÌɯ,ÈÛÏťÚɯÈÕËɯ)ÖÕÌÚɯȹƖƔƔƙȺɯÝÖÓÜÔÌɯȹÞÏÐÊÏɯÐÕÊÓÜËÌÚɯ
ÙÌÚÌÈÙÊÏɯÍÙÖÔɯËÐřÌÙÌÕÛɯÊÖÜÕÛÙÐÌÚɯÉÜÛɯÐÚɯÕÖÛɯÊÖÔ×ÈÙÈÛÐÝÌȺȮɯÛÏÌɯÞÖÙÒɯÙÌÝÐÌÞÌËɯÏÌÙÌɯ
is mono-national and in some respects single-minded, as we pointed out earlier 
ÞÏÌÕɯËÐÚÊÜÚÚÐÕÎɯÛÏÌɯ ÕÎÓÖɪ ÔÌÙÐÊÈÕɯ×ÌÙÚ×ÌÊÛÐÝÌÚɯÖÕɯ!!ɀÚɯÎÌÕÌÙÐÊɯÙÖÖÛÚȭɯ ÕÖÛÏÌÙɯ
ÖÉÝÐÖÜÚɯ×ÙÖÉÓÌÔɯÐÕɯÛÏÌɯÊÜÙÙÌÕÛɯÞÖÙÒɯÐÚɯÛÏÌɯÙÌÓÈÛÐÝÌɯÚÊÈÙÊÐÛàɯÖÍɯÎÌÕËÌÙɯÈÕÈÓàÚÌÚȭɯ
6ÏÐÓÌɯÛÏÌÙÌɯÈÙÌɯÚÖÔÌɯÊÏÈ×ÛÌÙÚɯÐÕɯÛÏÌɯÌËÐÛÌËɯÝÖÓÜÔÌÚɯȹ"ÏÈÕËÓÌÙɯÈÕËɯ&ÙÐŚÛÏÚɯƖƔƔƙȰɯ
!ÜÐÒÌÔÈɯƖƔƔƔȺȮɯÛÏÌÙÌɯÐÚɯÓÐŲÓÌɯÞÖÙÒɯÛÏÈÛɯÌß×ÓÈÐÕÚɯÞÏàɯ!!ɯÐÚɯÈɯÏÐÛɯÞÐÛÏɯàÖÜÕÎɯÍÌÔÈÓÌɯ
ÈÜËÐÌÕÊÌÚɯȹÌÚ×ÌÊÐÈÓÓàɯÛÏÌɯÓÈÛÌÙɯÙÜÕÚȺȮɯÞÏàɯÔÌÕɯÞÐÕɯÔÖÙÌɯÖŜÌÕɯÛÏÈÕɯÞÖÔÌÕɯȹÉÜÛɯ
ÚÌÌɯ5ÈÕɯ9ÖÖÕÌÕɯÈÕËɯ"ÈÙÛÌÙȮɯƖƔƔƘɯÍÖÙɯÈɯŗÙÚÛɯÌß×ÓÖÙÈÛÐÖÕȺȮɯÞÏàɯÐÛɯÐÚɯÛÏÈÛɯÍÌÔÈÓÌɯÊÈÕ-
didates in particular seem to provoke many more negative and aggressive reac-
tions on websites, chat lines and blogs than male housemates, and more generally 
ÞÏÌÛÏÌÙɯÈÕËɯÏÖÞɯ!!ɯÛÐÌÚɯÐÕɯÞÐÛÏɯÈɯÍÌÔÐÕÐÚÈÛÐÖÕɯÖÍɯÊÜÓÛÜÙÌɯȹÌȭÎȭɯ#ÖÜÎÓÈÚɯƕƝƛƛȺȭɯ ɯ
ÚÐÔÐÓÈÙɯ×ÖÐÕÛɯÊÈÕɯÉÌɯÔÈËÌɯÈÉÖÜÛɯÌÛÏÕÐÊÐÛàȰɯÞÏàɯÛÏÌɯÕÜÔÉÌÙÚɯÈÕËɯÚÜÊÊÌÚÚɯÖÍɯÌÛÏÕÐÊɯ
candidates have been so few is a largely unasked and unanswered question and 
ÐÛɯÐÚɯÜÕÊÓÌÈÙɯÞÏÌÛÏÌÙɯ!!ÚɯÈ××ÌÈÓɯÌßÛÌÕËÚɯÛÖɯÈÜËÐÌÕÊÌÚɯÍÙÖÔɯÝÈÙÐÖÜÚɯÌÛÏÕÐÊɯÎÙÖÜ×Úȭɯ
3ÏÌɯÔÖÕÖÓÐÛÏÐÊɯÔÈÒÌɪÜ×ɯÖÍɯÛÏÌɯÏÖÜÚÌÔÈÛÌÚɯɪɯàÖÜÕÎȮɯÈŲÙÈÊÛÐÝÌȮɯÏÌÛÌÙÖÚÌßÜÈÓɯÔÌÕɯ
and women of the dominant ethnic groups in their countries - may suggest that BB 
×ÙÌÚÌÕÛÚɯÈɯÔÜÊÏɯËÌÚÐÙÌËɯÊÖÕŗÙÔÈÛÐÖÕɯÖÍɯÔÈÐÕÚÛÙÌÈÔɯÈÜÛÏÌÕÛÐÊÐÛàȮɯÙÈÛÏÌÙɯÛÏÈÕɯÈÕɯ
Ìß×ÓÖÙÈÛÐÖÕɯÈÕËɯÈ××ÙÌÊÐÈÛÐÖÕɯÖÍɯÊÜÓÛÜÙÈÓɯËÐÝÌÙÚÐÛàȭɯ!ÜÛɯÛÏÈÛɯÐÚɯÖÕÌɯÖÍɯÛÏÌɯÜÕÈÕÚÞÌÙÌËɯ
ØÜÌÚÛÐÖÕÚɯÛÏÈÛɯÊÙÐÌÚɯÖÜÛɯÍÖÙɯÔÖÙÌɯÈÕÈÓàÚÐÚɯÈÕËɯÙÌÚÌÈÙÊÏȭɯ
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APPENDIX ONE 

National Adoptions of Big Brother
%ÐÎÜÙÌÚɯ ÐÕɯ ÊÖÓÜÔÕÚɯ ÙÌ×ÙÌÚÌÕÛɯàÌÈÙɯÖÍɯŗÙÚÛɯ ÈËÖ×ÛÐÖÕɯÈÕËɯÕÜÔÉÌÙÚɯÖÍɯ ÚÌÙÐÌÚɯ

×ÙÖËÜÊÌËȭɯ%ÖÙɯÐÕÚÛÈÕÊÌȮɯ!ÐÎɯ!ÙÖÛÏÌÙɯ"ÖÓÖÔÉÐÈɯÚÛÈÙÛÌËɯÐÕɯƖƔƔƗɯÈÕËɯÖÕÓàɯÙÈÕɯÖÕÊÌȮɯ
!ÐÎɯ!ÙÖÛÏÌÙɯ42ɯÚÛÈÙÛÌËɯÐÕɯƖƔƔƔɯÈÕËɯÞÐÓÓɯÎÖɯÍÖÙɯÐÛÚɯÚÌÝÌÕÛÏɯÙÜÕɯÐÕɯÛÏÌɯÜ×ÊÖÔÐÕÎɯ
ÚÌÈÚÖÕȭ

AFRICA 03-1 NETHERLANDS 99-5

ARGENTINA 01-3 NIGERIA *

AUSTRALIA 01-6 NORWAY 01-3

BELGIUM 00-5 PACIFIC 05-1

BRAZIL 02-6 PHILIPPINES (PINOY) 05-3

BULGARIA 04-2 POLAND 01-3

CANADA 03-2 PORTUGAL 00-4

CENTRAL AMERICA * ROMANIA 03-2

CZECH REPUBLIC 04-2 RUSSIA 03-?

COLOMBIA 03-1 SCANDINAVIA 05-2

CROATIE 04-3 SERBIA 05-1

DENMARK 01-3 SLOVAKIA 05-1

ECUADOR 03-2 SOUTH AFRICA 01-2

FINLAND 05-1 SPAIN 00-7

FRANCE 01-2 SWEDEN 00-4

GERMANY 00-6 SWITZERLAND 00-2

GREECE 01-4 THAILAND 05-2

HUNGARY 02-2 TURKEY 01-5

INDIA * UNITED KINGDOM 00-7

ITALY 00-6 UNITED STATES 00-7

MEXICO 02-3 VENEZUELA *

MIDDLE EAST** 04-1 * To be  launched
** Cancelled after 10 days

 

Sources: Bazalgette, 2005; Johnson-Woods, 2002, Wikipedia.

Notes:
1. Personal communication to Liesbet van Zoonen at the 2001 Media, Communication and Cultural 
Studies Conference, Loughborough. 

2. Talpa was set up by John de Mol, the original producer of BB and former owner of production 
company Endemol which built its fame and capital on BB. 

3. A critical comment we extend to our own research practice for that matter.
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